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“LfOvel)^  lovdy 
writing!” 


“Archibald  MacLeish 


Archihuld  MacLeish  iralkcd  in  ant  (ifthc 
rain  the  other  nicfhf  and  read  his  poenis. 

He  didn't  sai/  much. 

Or  did  he  sail  more  than  ire  kneirf 

When  one  of  America’s  most  celebrated 
poets  stepped  to  the  lectern  in  the  Barn  at  the 
Bread  Loaf  School  of  English  in  Vermont, 
Burlington  Free  Press  lifestyles  editor  Maggie 
Maurice  was  there. 

She  and  the  hundreds  of  students  and 
aspiring  literary  lights  in  the  audience  soon 
realized  that  MacLeish's  presence  was  more 
than  a  visit,  more  than  a  reading  by  a  three¬ 
time  Pulitzer  Prize-winning  poet. 

It  was  that  rarest  of  rare  things:  an  experi¬ 
ence  to  cherish  and  remember. 

Maggie  Maurice  sought  to  capture  the  es¬ 
sence  of  that  magical  hour-and-fifteen  minutes 
and  to  share  that  experience  with  Free  Press 


readers:  the  sight  of  MacLeish’s  handsome, 
aquiline  features;  the  sound  of  his  voice,  still 
strong  and  resonant  at  the  age  of  86;  the  spell 
of  his  poems  and  the  reminiscences  which 
accompanied  them;  the  rain  on  the  barn  roof. 

Among  Maurice’s  readers  was  Archibald 
MacLeish  himself.  A  friend  had  sent  him  a  copy 
and  in  a  personal  note  to  Maggie  Maurice  he 
commented  that  he  was "...  naturally,  pleased 
by  it,  but  that  it  is  not  why  I  am  writing  you.  What 
moves  me  is  the  piece  itself.  You  have  caught 
the  tone  and  feel  of  that  room,  that  audience, 
the  rain  on  the  roof.  Lovely,  lovely  writing!  You 
should  be  very  proud  of  it.” 

Gannett  agrees  with  Archibald  MacLeish. 
Maurice  should  be  very  proud  of  her  work.  And 
Gannett  is  proud  of  her  and  journalists  like  her 
who  are  bringing  sensitivity  and  inspiration 
and  “lovely  writing”  to  the  Free  Press  and  to 
the  77*  other  Gannett  newspapers. 


Garnett 


-p 
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'  Gannett  has  announced  agreement  to  merge  with  Combined 
Communications  Corporation,  a  Phoenix-based  diversified 
media  company  with  seven  television  stations.  1 3  radio 
stations,  two  newspapers  and  outdoor  advertising  facilities  in 
1 1  U  S  states  and  in  mapr  Canadian  cities 


O 

O' 


He’ll  live  in  a  different  city  when  he^  21. 
Without  ever  moving. 


The  city  is  Baltimore.  And  it’s  changing 
at  an  incredible  rate. 

You  can  already  see  the  exciting 
changes  that  have  taken  place  in  Balti¬ 
more’s  Inner  Harbor. 

And  the  anticipation  of  what’s  about  to 
happen  to  Baltimore  is  even  greater. 

Baltimore.  It’s  a  vibrant  and  exciting  city 


on  the  brink  of  greatness.  And  we  at  the  News 
American  are  proud  to  be  part  of  it. 

Obviously,  the  pride  we  share  in  our  city 
comes  as  no  surprise  to  anyone.  After  all. 
Baltimore  and  the  News  American  have 
kind  of  grown  up  together  over  the  past 
two  hundred  years. 


Baltimore.  Maryland 


TOUR  HEWSMPER 
CAHHELPTODR 
BEIDERS  BECOBE 
UX  experts  WITH 


Everything  your  readers 
need  to  know  about  filing 
their  1978  tax  returns  is  in 


ALL  NEW  FOR  1979 

CUT  TOUR 
OH^TAXES 
AND  SATE 


This  80-page  book  is  jam- 
packed  with  information 
your  readers  need  to  know 
to  file  their  1978  returns. 


The  program  consists  of  a 
detailed  14-part  series 
which  you  can  run  in  your 
newspaper  and  the  all-new 
edition  of 

ALL  NEW  FOR  1979  ... 

CUT  YOUR 
OIWNTAXES 
AND  SATE 


TMB  CVCWYTHIMO-VOU-MaD-TO-KNOW  OINM 
row  YOUM  197R  TAX  RCTUfW 
EXEMPTIONS  •  0VER-6S  BENEFITS 
'  DEDUCTIONS  •  PROPERTY  SALES 
'  CREDITS  •  NONTAXABLE  INCOME 

'  PENSIONS  •  MOVING  EXPENSES 


Check  these 
important  points: 


IYou  can 

•  run  the  14-part  series 
January  1.  1979  or  there¬ 
after 

2  Series  will  carry 
•  coupons  with  infor¬ 
mation  on  ordering  books 

3  Use  our  Reader 
•  Service  Bureau  or 
fulfill  your  own  orders 
with  books  ordered  in  bulk 

4  Enterprise  Publica- 
•  tions  will  handle  all 
mail  orders  at  no  extra 
cost  to  your  newspaper 


For  complete  information 
on  the  best  public  service 
program  you  can  give 
your  readers  this  year 
please  call  or  write: 


IJf;\  I.  I 


(212)  557-9655 


A  division  of  Newspaper  Enterprise  Association 

200  Park  Avenue 
New  York,  N.Y.  10017 
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Like  many  newspapers,  The  St.  Petersburg 
Times  puts  a  lot  of  effort  into  serving  readers  and 
advertisers  in  suburban  areas.  Four  regional 
editions  supplement  The  Times  to  bring 
“hometown”  news  to  communities  outside 
St.  Petersburg. 

But  we  don’t  forget  the  home  folks! 

“City  Plus”  editions  of  The  Times  supplement 
our  metropolitan  city  edition  with  news  of  purely 
local  interest.  News  of  clubs,  school  events, 
community  sports  and  services.  Of  the  people  who 
make  days  hum  in  businesses  and  neighborhood 
institutions.  Each  City  Plus  edition  is  tailored  to  the 
part  of  the  city  it  serves,  providing  advertisers  an 
economical  means  of  reaching  customers  in  a 
defined  area. 
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AHEAD  IN  1979 
JANUARY 

10- 12 — International  Circulation  Managers  Association  circulation  semi¬ 

nar  on  management.  Troy  State  University.  Ala. 

18-20 — Kentucky  Press  Association  meeting.  Lexington. 

18- 20 — Texas  Press  Association  convention/trade  show,  San  Antonio. 

19- 20 — Arkansas  Press  Association,  Little  Rock. 

19- 21 — Mid  American  Press  Institute,  New  Directions  in  Photojournalism, 

Bel  Air  Hilton,  St.  Louis. 

20- 23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency, 

Chicago. 

25-27 — Tennessee  Press  Association  Convention  and  UT-TPA  Press  Insti¬ 
tute.  Hyatt  Regency  Hotel.  Nashville. 

25- 27 — North  Carolina  Press  Association  institute.  Chapel  Hill. 

26- 28 — Virginia  Press  Association,  Roanoke. 

28-31— International  Newspaper  Advertising  Executives,  Los  Angeles 
Bonaventure. 

FEBRUARY 

7-9 — Ohio  Newspaper  Association  Annual  Convention,  Sheraton- 
Columbus  Hotel,  Columbus. 

1 1- 14 — Southern  Classified  Advertising  Managers's  33rd  annual  Business 

Conference,  Augusta  Hilton,  Augusta,  Ga. 

18-20 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

21- 23 — Pennsylvania  Press  Institute,  circulation  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

22- 25 — Maryland-Delaware-D.C.  Press  Association,  Sheraton-Frederick, 

Frederick,  Md. 

23- 25 — Northwest  Mechanical  Conference,  Radisson  St.  Paul.  Minn. 

28 —  Basic  Photography  Seminar,  sponsored  by  Pennsylvania  Press  Insti¬ 
tute,  PNPA  Press  Center,  Harrisburg,  Pa. 

MARCH 

4- 6 — New  York  State  Publishers  Association,  Kutsher's  Country  Club, 

Monticello,  N.Y. 

5- 10 — Newspaper  Advertising  Co-operative  Network  (NACON),  Islandia 

Hyatt  House,  San  Diego,  Calif. 

21-23 — America  East  Newspaper  Production  Conference,  Hershey  Motor 
Lodge,  Hershey,  Pa. 

29- 30 — Illinois  Press  Association,  in  conjunction  with  Northern  Illinois 

Newspaper  Association,  Continental  Regency  Hotel,  Peoria,  III. 

APRIL 

7-10 — Inter-State  Circulation  Managers  Association  Convention,  Shera¬ 
ton  Inn,  Gettysburg,  Pa. 

9- 11 — Newspaper  Research  Council.  Sheraton  Sand  Key  Hotel,  St. 

Petersburg.  Fla. 

18-20 — PNPA/IAMA  Advertising  Conference,  Penn  Harris  Motor  Inn,  Har¬ 
risburg,  Pa. 

23-25 — American  Newspaper  Publishers  Convention,  Waldorf-Astoria, 
New  York  City. 

25-28 — Catholic  Press  Association.  Bahia  Mar,  Fort  Lauderdale,  Florida. 
29-May  2 — American  Society  of  Newspaper  Editors,  New  York  Hilton, 
Mouu  Yf<rk  Citv 

MAY 

6- 8 — Ohio  Circulation  Manager's  Assoc.,  Stouffer's  Inn,  Dayton,  Ohio. 
6-9— New  York  State  Circulation  Management  Association,  Hilton  Inn, 

Niagara  Falls.  N.Y. 

10- 13 — Florida  Newspaper  Advertising  Executives,  50th  anniversary  sales 

conference,  Marriott,  Orlando. 


At  the  St.  Petersburg  Times  and  Evening 
Independent,  we  innovate  to  stay  in  touch  with  our 
readers.  To  bring  them  news  of  greatest  concern, 
whether  it  occurs  on  the  other  side  of  the  globe,  or 
the  other  side  of  the  block. 


13-16— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel,  Palm  Springs.  Calif. 

15-18 — Suburban  Newspapers  of  America  Annual  Convention.  St.  Francis 
Hotel,  San  Francisco,  California. 

20-23 — International  Newspaper  Promotion  Association,  Canyon  Hotel, 
Palm  Springs,  Calif. 

20- 24 — Newspaper  Purchasing  Management  Association.  Minneapolis. 

21- 25 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Jakarta, 

Indonesia. 


^t.  Ilftpraburg  uliniPB 

FIORIDAS  REST  NEWSPAPER 

Evening  Independent 

The  People  Poper 
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by  Branham 


TULSA'S  DOWNTOWN 
IS  ON  THE  WAY  UP 


As  other  cities  downtowns  are  on  the  decline,  Tulsa’s  central 
business  district  has  become  a  model  of  what  can  be  done  through 
public  and  private  enterprise. 

A  massive  revitalization  program  has  turned  9  blocks 
of  deteriorating  buildings  into  a  new  400-room  hotel 
with  adjacent  shopping  mall  and  parking  facilities;  a 
central  pedestrian  system  has  re^aced  vehicular  traffic 
with  fountains,  trees  and  open  space;  and  a  river  parks 
project  will  soon  turn  the  Arkansas  river  into  a  - 

recreation  area  through  a  series  of  low  water  dams. 

This  beauty  and  livability  serve  only  to  '  • 

reinforce  Tulsan's  belief  in  themselves  and  '  ■ 

their  city.  It’s  the  same  spirit  that  turned  Tulsa  uHiliilli 

into  a  booming  oil  town,  an  airaaft  and  ,*>  t  TOR'.yjr 

aerospace  center,  a  diversified  industrial  r 

center,  a  data  computer  capital,  and  into  ^ 

America’s  newest  inland  port  city.  v* 

If  you  want  to  reach  this  evergrowing  "  lUft  Bi 

market,  contact  the  medium  that  . '  , 

penetrates  it  most  effectively.  The  ‘  ‘V*  ''■,2/'.'  Ijl 

daily  newspapers. 


^  f/, 


Two  independer 


•fc:  Tulsa  Market! 

dul; 

i^ly  o,wned^ newspapers 


All-day  newspaper  in  Rockford 

The  morning  (mon.  to  fri.)  Rockford  (Ill.)  Morning  Star, 
53,821  circulation,  and  evening  (mon.  to  fri.)  Rockford  Re¬ 
gister  Republic,  25,559  circulation,  will  merge  January  2  and 
become  an  all-day  newspaper  with  six  editions  throughout 
the  day.  Both  papers  are  owned  by  Gannett  Newspapers. 
Benson/Rathke  &  Associates  Inc.,  ad  agency  in  Rockford, 
has  been  named  to  create  a  campaign  for  the  new  paper. 


In  these  times  of  high  costs  it's  good  to  know . .  I  Newsbriefs 

ACB's  Checking 
Proof  Service 
still  costs  less- 

cosls  less  than 
doing  it  yourself! 

The  Touchdown  Club  of  America  paid  tribute  to  New  York 
ACB  s  Chocking  Proof  Service  is  still  a  SAVINGS  Times'  new  sports  editor,  Le  Anne  Schreiber,  when  it  made 

TO  PUBLISHERS— not  an  extra  expense.  (Some  her  a  regular  inember  of  the  "world's  oldest  association  of 

papers  say  it  would  cost  them  two  to  four  times  as  ^?°;^ball  men  (founded  m  1933  by  John  He.sman)  at  the 

L.  ,  J  I  It  clubs  annual  Armed  Services  lunch  at  Leones  Restaurant 

much  to  do  It  themselves!)  Y.  on  November  30. 

The  reasons?  HIDDEN  COSTS  all  the  people  Keith  Morris,  president  of  the  Club  and  promotion  direc- 

and  paperwork  complexities  that  add  up  to  a  lot  foe  Qf  Sports  Illustrated,  made  the  presentation  while  Gen. 

more  than  just  tear  sheets  No  wonder  virtually  Ray  Murphy  (left),  director  of  athletics  at  West  Point,  and 

ail  U  S.  dailies  prefer  the  economy  of  ACB  Check-  Kyle  Rote,  former  football  great,  look  on. 

mg  Service.  Consider  .  Ms.  Schreiber,  33,  is  the  first  sports  editor  and  one  of  the 

ACB  gives  you  not  only  lower  cost,  but  a  more  few  women  to  be  given  a  regular  life  membership  in  the 

complete  service  than  any  paper  itself  can  provide  iootbaU  organization  (Betty  Ford,  Helen  Dillon  and  Mar- 

ACB  checks  and  forwards  every  national  ad  in  your  9°^®*  Grossberger  precede  her). 

paper,  automatically,  to  the  agency  or  advertiser  Harto  Uanlrc 

(Certain  local  tearsheets  are  serviced,  too.)  n3ri©-n3ni\5  3C^Uir39 

So  ACB  saves  you  overhead,  time,  energy  and  qp  November  30,  Harte-Hanks  Communications  Inc.  an- 

money  in  record-keeping,  collecting  pages  nounced  the  acquisition  of  the  Daily  Record  Co.  in  Malvern, 

handling  requests,  typing,  mailing,  postage,  and  all  and  the  Daily  Leader  Co.  Inc.  in  Stuttgart,  Arkansas, 

the  detail  of  it.  jhe  Daily  Record  Co.  publishes  the  Malvern  Daily  Rec- 

ACB  IS  able  to  do  all  this  for  you  at  lower  cost  a  5,400  circulation,  five-day  daily  newspaper,  a  weekly 

because  of  our  related  services  which  have  been  newspaper  and  a  shopper. 

developed  and  sold  to  manufacturers  and  agen-  Daily  Leader  Co.  publishes  the  D<///v  Z.e«t/er,  a 

cies.  Services  such  as  Newspaper  Advertising  5,000  circulation,  five-day  daily  paper  serving  Stuttgart  and 

Research  and  Cooperative  Advertising  Administra-  Arkansas  County. 

tion — all  of  tremendous  value  to  the  newspaper  Terms  of  the  transactions  were  not  disclosed.  Both  publi- 

industry.  cations  will  be  a  part  of  the  Harte-Hanks  Southwest  Group. 

It  s  good  to  remember  that  our  old  news  is  still  which  includes  newspapers  in  Russellville,  Paris.  Charles- 

the  best  news  about  the  cost  of  checking  proof  ton.  Greenwood,  Searsy,  Ark.  as  well  as  several  Texas 

service.  communities,  Arthur  J.  Keeney  is  president  of  the  group. 

On  December  1 ,  Harte-Hanks  announced  the  purchase  of 
YmM.  ■  ■  JIJI  CBA,  California  Inc.  and  affiliated  companies  that  operate 

§>  vVflK  saturation  distribution  systems  in  California  and  Nevada. 

The  company  was  owned  and  operated  by  Harold  Matzner. 

The  assets  acquired  include  saturation  distribution  sys- 
terns  in  southern  California  and  in  metropolitan  Las  Vegas. 

The  ADVERTISING  The  announced  purchase  price  is  $7,000,000  cash  to  be  paid 

A  I  I  iivi/^  January,  1979.  A  second  acquisition  of  related  affiliated 

DUritAU,  IIMO.  companies  with  saturation  distribution  systems  is  expected 

r>ii  u»..r  A^R  Ml  ^o  close  in  April,  1979,  at  a  price  of  $1,000,000  cash  and 

Call  your  nearest  ACB  office.  c  n  .•  i  .u 

$1,000,000  m  five-year,  8'/^%  notes.  Collectively,  the  sys- 

NEW  YORK:  2  Park  Avenue,  10016;  Phone  212/685-7300  tems  included  in  both  acquisitions  have  the  capability  to 

rnl^^MRuc  uTo®'  312/922-2841  deliver  regularly  to  over  3.5  million  homes. 

COLUMBUS,  OHIO:  941  North  High  Street,  43201;  Phone  614/294-4761  /-.riA  A  i-c  ^  i  -n  u  .u  /"■  „ 

MEMPHIS:  52  South  Second  Street,  38103;  Phone  901/526-3281  CBA.  California,  Inc.  Will  become  part  of  the  new  Con- 

SAN  FRANCISCO:  1453  Mission  Street,  94103;  Phone  415/552-6000  sumer  Distribution  Marketing  Group. 
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246,690  DMLY  SEATTLE  TIMES  ORCULATION’ 
-191,286  DAILY  PL  ORCULATION* 

55,404 

230,661  SATURDAY  SEATTLE  TIMES  ORCULATION* 
-164,979  SATURDAY  PL  CIRCULATION* 

65,682 

331,060  SUNDAY  SEATTLE  TIMES  CIRCULATION* 
-233,841  SUNDAY  PL  ORCULATION* 

97219 

IN  IK  SEJUni  MARKET,  THE  TIMES  IS  THE  ANSWER. 


‘Source:  Bcsed  ooThe  SeotHeTimes  Research  Depatmenl  ondyse  of  AB.C.  f\iilisher5  Statements  for  6  months  ending  September  30, 1978. 


Editor  St  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


White  House  spots 

Judging  by  the  history  of  previous  White  House  occupants 
it  is  about  time  for  President  Carter  and  his  minions  to 
assert  they  are  not  getting  a  fair  deal  from  the  press — the 
administration’s  message  is  not  “getting  though”  to  local 
media  and  the  public  around  the  country — and  members  of 
the  White  House  press  corps  are  putting  their  own  slant  on 
stories  about  Carter.  Therefore,  something  must  be  done  to 
get  the  President’s  message  out  to  the  people. 

When  this  happened  with  previous  administrations,  usu¬ 
ally  18  to  24  months  after  election,  it  was  said  “the  honey¬ 
moon  with  the  press  is  over.” 

The  “something”  the  Carter  White  House  is  doing  is  pre¬ 
paring  30  and  40-second  taped  radio  spots  on  current  news 
emanating  from  there  offered  gratis  by  recording  to  all  tak¬ 
ers  via  a  toll-free  number.  Spokesmen  say  the  technique  is 
the  same  as  that  used  by  other  government  agencies — 
Departments  of  Agriculture  and  Health,  Education  and 
Welfare — and  that  it  is  only  a  radio  version  of  the  printed 
news  releases  supplied  to  print  media. 

It  sounds  fair  enough,  but  something  is  wrong.  There  is  a 
subtle  deception  here. 

If  one  asserts  current  stories  from  the  White  House  have 
an  unacceptable  “slant”,  whose  “slant”  is  being  supplied  in 
those  broadcasts  and  what  makes  it  right?  The  deception  is 
furthered  by  lack  of  a  clear  statement  on  the  tapes  that  they 
are  provided  by  the  White  House.  Carter’s  press  office  says 
it  will  be  left  up  to  the  radio  stations  to  identify  the  source  of 
the  tapes.  It  remains  to  be  seen. 

Of  course,  the  use  of  these  tapes  by  broadcasting  stations 
is  purely  voluntary  but  the  dissemination  of  the  “official 
party  line”  in  this  way  has  an  alien  ring  to  it. 


Advertising  regulations 

Just  when  our  courts  are  knocking  down  professional  bar¬ 
riers  to  advertising — lawyers,  morticians,  etc. — and  opinion 
polls  indicate  the  public  wants  less  rather  than  more  regula¬ 
tion  of  business,  some  government  agencies  are  trying  to 
impose  additional  barriers  to  advertising. 

FTC  and  HEW  want  to  regulate  television  aimed  at  chil¬ 
dren  and  curtail  advertising  of  alcoholic  beverages  in  all 
media.  “Big  daddy”  is  telling  us  it  is  for  our  own  good. 

The  regulators  in  Washington  never  give  up.  They  have 
been  unsuccessful  in  prohibiting  the  manufacture  and  sale 
of  some  products  they  dislike  so  they  try  continually  to  cur¬ 
tail  their  availability  and  distribution  by  prohibiting  adver¬ 
tising  or  disallowing  it  as  a  business  expense. 


*  0 
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FEEDBACK 


By  Vic  Cantone 


..I  CAN  JAB, HOOK, UPPER-COT  AND  SPELL. 


Letters 


NUTRITION 

It  may  be  of  great  interest  to  some 
newspaper  people  that  the  institute  of 
Food  Technologists  has  issued  “Adver¬ 
tising  Guidelines  for  Dealing  with  Tech¬ 
nical  Issues  Regarding  Food  Safety  & 
Nutrition”  (E&P,  November  1 1).  but  we 
would  much  rather  see  the  nation’s 
newspapers  seek  out  and  print  the  truth 
about  nutrition,  rather  than  the  informa¬ 
tion  supplied  by  the  food  industry. 

We  Americans  are  rich  in  food,  but 
poor  in  nutrition,  and  this  is  due  in  great 
part  to  the  fact  that  the  nutrition  is  being 
processed  out  of  our  food.  Then,  we  get 
these  great  pronouncements  that  proc¬ 
essing  food  doesn’t  affect  its  nutritional 
value. 

One  reason  why  so  many  Americans 
are  overweight  is  because  our  bodies 
crave  more  and  more  food  in  order  to  get 
the  nutrients  needed,  but  the  nutrients 
are  not  there  because  they  have  been 
processed  and  “improved”  right  out  of 
our  food. 

An  example  of  the  lack  of  accurate 
information  about  nutrition  can  be  seen 
in  the  so-called  nutrition  centers  estab¬ 
lished  for  senior  citizens.  Three  diet 
items  that  are  detrimental  to  senior  citi¬ 
zens  are  caffein,  because  it  destroys  the 
B-vitamins  in  the  body,  leading  to  a  vari¬ 
ety  of  problems  from  poor  motor  coordi¬ 
nation  to  symptions  of  senility;  salt,  be¬ 
cause  it  can  cause  high  blood  pressure; 
and  sugar,  because  it  can  lead  to  diab¬ 
etes.  However,  a  senior  citizen  visiting 
one  of  these  "nutrition”  centers  will  be 
treated  with  drinks  or  coffee  or  tea,  both 
high  in  caffein;  they  will  often  have  a 
commercially  prepared  salty  soup;  and 
their  meal  will  often  be  completed  by  a 
sugarry  dessert. 

White  bread  is  advertised  on  television 
as  being  the  kind  kids  like  to  eat,  but 
nothing  is  said  about  the  fact  that  refined 
carbohydrates  like  this  are  what  cause 
hyperkinesia  among  those  same  chil¬ 
dren. 

Does  it  seem  the  least  bit  strange  to 
anyone  in  the  fourth  estate  that  Dr. 
Linus  Pauling,  the  only  person  ever  to 
receive  two  Nobel  Prizes,  cannot  get  a 
cent  of  federal  funds  to  conduct  his  stud¬ 
ies  in  vitamin-C  (known  to  be  important 
to  the  body’s  defense  mechanism  against 
disease)  to  see  if  it  can  be  used  to  prevent 
cancer,  but  the  federal  government  is 
going  to  spend  $300,000  to  see  if 


The  Institute  of  Food  Technologists 
wants  us  to  believe  that  our  overproc¬ 
essed,  chemicalized  foods  are  as  good  as 
those  provided  by  nature.  We  have  been 
eating  food  since  the  beginning  of  time; 
what  makes  anyone  think  that  our  bodies 
are  now  ready  to  exist  on  chemicals? 
Howard  Reeve.s, 

(Reeves  is  managing  editor  of  The  Ex¬ 
perienced  Citizen,  Den  vile,  N.J.) 

*  9k  * 

CHANGE  FOR  BETTER 

Your  story  about  the  Army  newspa¬ 
per,  the  Ft.  Stewart  Patriot,  is  an  indica¬ 
tion  of  progressive  thinking  winning  out 
in  what  is  normally  a  thought  dominated 
military. 

As  the  editor  of  the  Ft.  Stewart  paper 
from  195S-60  when  it  was  re-established 
and  called  the  Salute,  1  am  hartened  to 
learn  that  thinking  articles  about  relevant 
topics  are  finding  their  way  into  military 
journalism. 

Eliot  Tiegel 

Tiegel  is  managing  editor  of  Billboard. 


Short  takes 


Election  of  a  non-Catholic  Cardinal  to 
the  Papacy  was  signaled  Monday — 
Athens  (Ga.)  Banner-Herald. 

*  ♦  ♦ 

The  Virginia  Jaycees  have  announced 
the  opening  of  nominations  for  the  “Five 
Outstanding  Hung  Men  of  Virginia” 
awards — Ale.xandria  Gazette . 

♦  *  ♦ 

The  big  news  besides  good  returns  and 
new  products  was  the  upcoming  retire¬ 
ment  of  the  co-op’s  founders  R.  D. 
Flippo  and  John  F.  Nelson,  passing  over 
the  ruins  of  management. — Eustis  (Fla.) 
News. 

*  ♦  ♦ 

Radio  Moscow  has  expanded  its 
worldwide  English  language  broadcasts 
from  20  to  32  hours  a  day,  Tass  reported. 
— Los  Aufteles  Times. 
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Once  more,  the  circulation  numbers  are  up  at 
-  ^  \  .  —  •  1  'A  The  News.  And  we’re  continuing  to  pull  away  from  the 

o  I  UP  *  ^1'  Now,  The  News’ daily  paid  circulation  is  14,231  more 
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Now,  The  News’  daily  paid  circulation  is  14,231  more 
than  the  Free  Press.  Saturdays,  36,054  more.  And  on 
Sundays,  a  whopping  104,482  more. 
If  you’d  like  to  take  advantage  of  these  uplifting  facts, 
call  us  at  (313)  222-2332.  Or  call  our  nation^  reps, 
Sawyer-Ferguson-Whlker,  at  (212)  661-6262. 

SOURCE:  Audit  Bureau  of  Circulations,  FAS- FAX  Report,  9/30/78.  Calculations  by  The  Detroit  News 

Research  Department. 


The  Detroit  News 

News  Buyers  Know  Best.  \  \  •— 


RepresenedthrSawyer-Fefgusoo-WaikerCo  Tha  Leonard  Co  in 

Florida.  Hawaii  and  Mexico  American  Publisher  Rep  Ltd.mCanada  uiUSiWy 


Books  on  mass 
suicide  rushed 
into  print 

The  work  started  on  Wednesday, 
November  22.  Eight  days  later,  the  first 
copies  of  the  San  Francisco  Chronicle’s 
book  account  of  the  terrible  events  in 
Guyana — events  that  ended  with  912 
suicides  and  killings — were  on  sale  in 
book  stores  on  both  coasts. 

The  Washington  Post,  which  also  had 
a  reporter  trapped  at  the  Port  Kaituma 
airstrip  where  Congressman  Leo  J.  Ryan 
and  four  others  were  shot  to  death, 
staged  a  similar  race  to  produce  a  co¬ 
herent  account  of  the  Peoples  Temple 
tragedy  in  book  form.  Its  book  “Guyana 
Massacre”  by  Charles  Krause  and 
Laurence  Stem,  and  syndicated  by  Uni¬ 
versal  Press  Syndicate  was  on  sale 
Friday,  December  1,  the  day  after  the 
Chronicle’s. 

“The  Suicide  Cult,”  by  Chronicle  re¬ 
porters  Marshall  Kilduff  and  Ron  Javers, 
was  the  64th  “extra”  published  by  Ban¬ 
tam  Books.  Bantam  had  previously 
teamed  up  only  with  the  New  York  Times 
in  preparing  accounts  by  newspaper 
staffs  in  the  wake  of  momentous  events, 
but  this  time  Marc  Jaffe,  president  and 
editor-in-chief,  said  the  Chronicle  was 
“the  obvious  choice.” 

Judy  Hilsinger,  who  represents  Ban¬ 
tam  in  the  West,  woke  Jaffe  at  2  a.m. 
Monday,  November  20,  to  read  Javers’ 
story  of  the  Port  Kaituma  attack.  That 
first-person  story,  describing  the  mur¬ 
ders,  the  injuries  suffered  by  Javers  and 
eight  others  and  the  terror  of  a  long  night 
in  which  the  killers  were  expected  to  re¬ 
turn  at  any  moment,  was  carried  on  the 
front  page  of  major  newspapers  through¬ 
out  the  country.  Both  AP  and  UPI 
transmitted  it  from  The  Chronicle. 

Hilsinger  also  told  Jaffe  that  Kilduff 
had  been  investigating  Jim  Jones,  leader 
of  the  Peoples  Temple,  for  more  than 
two  years  and  was  one  of  the  authors  of 
an  expose  in  New  West  magazine  on  the 
evangelist’s  activities  in  California. 
Jones  had  left  San  Francisco  for  Guyana 
shortly  after  the  article  appeared. 

Just  before  noon  Monday,  Jaffe  called 
William  German,  managing  editor  of  the 
Chronicle,  and  asked  him  if  the  paper 
would  join  Bantam  in  preparing  a  book. 
The  Chronicle  agreed  on  Tuesday  but 
emphasized  that  first  priority  would  have 
to  go  to  the  paper’s  need  to  report  the 
events  in  Guyana  to  its  readers. 

By  Wednesday  morning,  Kilduff  was 
at  work  on  the  book’s  early  chapters. 
Javers,  recovering  in  a  hospital  at  An¬ 
drews  Air  Force  Base  from  a  bullet 
wound  in  his  left  shoulder,  dictated  his 


Ron  Javers  and  Tim  Reiterman 


account  into  a  tape  recorder  brought  to 
his  bedside. 

At  4:30  a.m.  Thursday,  Thanksgiving 
Day,  the  first  tape  cassette  from  Javers 
was  delivered  by  air  courier  to  the 
Chronicle  city  room.  A  transcript  was 
speedily  typed.  A  second  tape  arrived 
that  afternoon,  and  Javers  called  in  addi¬ 
tional  material  by  telephone  the  follow¬ 
ing  day. 

German  and  city  editor  David  Perlman 
meanwhile  lined  up  a  staff  to  join  in  the 
writing  and  editor.  Michael  Harris,  who 
had  been  handling  rewrite  from 
Georgetown,  was  assigned  to  work  on 
the  chapters  from  Javers.  Jerry  Bums, 
Chronicle  political  correspondent,  re¬ 
ported  on  the  activities  of  Congressman 
Ryan,  a  veteran  Democratic  politician 
who  had  previously  checked  into  Folsom 
Prison  to  learn  about  jails  and  had  taught 
in  a  tough  ghetto  school  to  learn  educa¬ 
tional  problems. 

Keith  Power,  assistant  city  editor  who 
had  volunteered  to  fly  to  Georgetown  to 
take  care  of  Javers  when  the  reporter’s 
fate  was  in  doubt,  remained  in  Guyana  to 
send  in  accounts  of  the  mass  suicide  and 
killings  and  the  other  events  that  fol¬ 
lowed.  Reporters  Charles  Petit  and 
Eugene  Robinson  conducted  additional 
research  and  wrote  copy. 

Eric  Douglas  of  the  Chronicle’s  news 
desk  not  only  served  as  the  first  editor  to 
deal  with  copy  but,  during  lulls,  joined 
the  others  in  writing  material  for  the 
224- page  book. 

On  Friday,  columnist  Herb  Caen 
wrote  an  epilogue  describing  his  reac¬ 
tions  to  the  tragedy  and  his  own  experi¬ 
ence  with  Jones. 

The  deadline  for  completing  the  book 


December  9,  1978 


Every  Saturday  since  1884 


CHECKING  COPY — William  Germon, 
left,  managing  editor  of  San  Francisco 
Chronicle,  and  David  Perlman,  Chroni¬ 
cle  city  editor,  right,  check  over  manu- 
cript  with  Bantam  associate  editor, 
Peter  Gethers. 


Marshall  Kilduff 


arrived  at  9:45  p.m.  Saturday.  The 
Chronicle  met  it — with  seven  minutes  to 
spare.  The  manuscript  was  flown  to  New 
York  on  a  late  night  flight. 

Bantam  editors  read  the  text  Sunday 
and  sent  out  a  request  for  a  four-page 
prologue.  The  prologue  went  out  by  tele¬ 
type  in  time  to  meet  an  early  Monday 
deadline. 

Meanwhile  Bantam  had  designed  the 
cover  and  had  put  together  a  16-page 
photo  layout,  including  pictures  by 
Chronicle  photographers  Stephanie 
Maze,  John  Storey,  Susan  Ehmer  and 
John  O’Hara. 

A  Bantam  editor  took  the  book  to 
Nashville  Monday  for  typesetting.  On 
Wednesday  the  completed  plates  were 
flown  to  a  printing  plant  in  Chicago.  The 
cover  was  printed. 

The  first  print  mn  of  600,000  copies 
was  completed  on  Thursday.  The  books 
were  bound  and  taken  to  a  suburban 
Chicago  warehouse  for  air  shipment  to 
24  major  cities. 

Javers  had  a  copy  of  the  book  in  his 
hands  in  a  Washington  hotel  Thursday 
afternoon.  Snow  storms  in  Chicago  de¬ 
layed  air  shipments  slightly,  and  it  was 
Thursday  night  before  copies  were  on 
(Continued  on  page  41) 


9 


Cincinnati  daily  buys 
mailroom  system 

Cincinnati  Enquirer  has  purchased  a 
completely  automated  Rockwell-Goss 
Sta-Hi  mailroom  system.  The  system 
will  be  installed  in  the  paper’s  new 
100,000  square  foot  facility  located  in  a 
new  industrial  development  site  close  to 
the  city  core. 

Three  major  sub-systems;  stream  con¬ 
veyors,  untied  bundle  handling  equip¬ 
ment  and  a  tied  bundle  distribution  unit 
will  operate  from  14  Rockwell-Goss 
Metro-Offset  press  units  (two  seven  unit 
presses)  and  two  double  delivery  folders. 

The  system  has  been  designed  to  han¬ 
dle  ncw'spapers  produced  by  the  four 
press  deliveries  and  two  stuffing  machine 
deliveries  to  ultimately  produce  tied 
bundles  for  10  truck  dock  positions.  Also 
provided  are  stack  down  capabilities  for 
two  folder  deliveries  and  direct  path 
back-up  delivery  to  4  truck  dock  posi¬ 
tions. 

Newspapers  will  be  conveyed  by 
Sta-Hi  heavy  duty  stream  conveyors  to 
Sta-Hi  257S  stackers.  As  part  of  the  sys¬ 
tem  there  also  are  roller  flight  conveyors, 
automatic  bundle  pacers  and  the  new 
Sta-Hi  bottom  wrap. 

The  tied  bundle  distribution  system 
consists  of  a  closed  loop  of  inter¬ 
connected  tilt  trays  each  capable  of  car¬ 
rying  one  tied  bundle. 

The  heart  of  the  entire  system  is  a 
minicomputer  based  control  system  that 
allows  a  single  operator  at  the  central 
control  console  to  monitor  operations 
through  video  display  terminals,  effect¬ 
ing  changes  in  production  and  distribu¬ 
tion  via  VDT  commands. 

2  dailies  build 
offset  facilities 

Two  Florida  newspapers,  members  of 
the  affiliated  newspaper  group  of  the 
New  York  Times  Company,  are  moving 
into  new  plants.  Lakeland  Ledger,  the 
last  of  the  affiliated  newspaper  group's 
13  papers  to  go  offset  and  the  largest  in 
circulation  (38,(X)0),  expects  to  complete 
plant  construction  and  be  on-stream  in 
March  of  next  year. 

The  Ledger  is  the  flagship  of  the  group 
and  is  installing  Rockwell-Goss  Metro 
offset  presses.  The  present  building  is 
being  enlarged  for  editorial  and  business 
offices  and  a  computerized  SDC  Text  II 
production  system  while  a  new  building 
for  the  presses  is  being  constructed  as 
part  of  the  facility. 

At  the  Lake  City  Reporter,  a  6,000 
evening  paper,  staff  members  have 
moved  into  a  new  plant  that  houses 
offset  presses.  The  plant  was  dedicated 
October  16  by  chairman  and  president 
Arthur  Ochs  Sulzberger,  of  the  New 
York  Times  Company. 

The  new  facility  is  twice  the  size  of  the 
newspaper’s  old  plant. 
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Perry  to  retire 

Chesley  Perry  will  retire  as  president 
of  the  Fort  Myers  (Fla.)  News-Press  De¬ 
cember  31,  1978. 

Perry  began  his  career  with  the  old 
Fort  Myers  Press  in  1930  as  a  book¬ 
keeper.  In  1931  he  was  named  business 
manage",  the  same  year  in  which  the 
Fort  Myers  Press  became  the  Fort  Myers 
News-Press.  He  moved  up  through  the 
ranks,  becoming  publisher  two  and  one 
half  years  ago. 

He  introduced  new  technology  to 
newspaper  production  in  Fort  Myers 
when  the  News-Press  was  a  small  news¬ 
paper,  and  is  regarded  in  the  industry  as 
a  pioneer.  He  personally  supervised  con¬ 
struction  of  the  News-Press  building  in 
1961,  and  its  subsequent  additions  in 
1965  and  1975. _ 

Denver  Post  buys 
91  VDT  system 

Denver  (Colo.)  Post  has  purchased  a 
Digital  Equipment  Corporation  (DEC) 
TMS-l  1  electronic  front-end  system  with 
two  1 1/70  computers  and  91  VDTs.  The 
entire  system,  installed,  will  cost  approx¬ 
imately  $1.5  million. 

Installation  will  start  January  8,  1979 
and  the  newspaper  expects  to  have  the 
total  system  up  and  running  by  April  9, 
1979. 

Present  allocation  of  terminals  has  49 
slated  for  reporters  and  42  for  editors. 
The  reporters  will  use  DEC  VT/61  VDTs 
and  editors  will  work  on  DEC  VT/71. 

The  Post  will  put  on-line  Harris  2250s 
for  ad  layout  work  and  these  will  be  con¬ 
nected  to  two  Harris  7400  phototypeset¬ 
ters.  The  DEC  11/70  computers  will  be 
placed  in  an  area  located  in  the  compos¬ 
ing  room.  The  union  (composing)  will 
maintain  the  equipment. 

The  system  configuration  will  permit  6 
remote  ports  for  on-line  entry  of  copy 
into  the  system  and  2  AP  high-speed 
wires  and  one  UPl  high-speed  wire. 

Park  purchases 
2  N.C.  papers 

Park  Newspapers  of  Ithaca,  N.Y.  has 
purchased  the  Morganton  (N.C.) 
News-Herald  and  a  companion  weekly, 
the  Valdese  News. 

The  agreement  was  reached  recently 
in  Morganton  by  Ben  S.  Whisnant,  Roy 
H.  Park,  president  of  Park  Newspapers, 
former  North  Carolina  Sen.  Sam  J. 
Erwin  Jr.,  and  J.D.  Ftiz. 

Whisnant,  Ervin  and  Ftiz  are  trustees 
of  the  Beatrice  Cobb  estate,  owner  of  the 
newspapers. 

The  headline  on  the  report  of  the 
sale  in  E«&,P  for  December  2  erroneously 
stated  that  it  was  Park’s  34th  daily  to 
be  acquired.  Park  now  owns  34  papers, 
including  11  dailies,  5  Sunday  papers 
and  18  weeklies. 


Houston  Post  selects 
4  unit  laser  system 

Houston  (Tex.)  Post  has  selected  a  4 
machine  EOCOM  Laserite  facsimile 
network.  The  system  will  link  the  Post’s 
main  production  facility  with  the  St. 
Charles  Street  printing  plant.  Two 
machines  will  be  at  the  main  plant  and  2 
at  the  St.  Charles  St.,  operation  and  con¬ 
nected  through  a  Rockwell-Collins  Radio 
Digital  Microwave  link  model  MDR-12. 

The  Rockwell-Collins  system  is  ca¬ 
pable  of  one  minute  broadsheet  page 
transmission  and  the  EOCOM  digital 
interface  meets  the  communications 
standards  which  will  make  Laserite 
compatible  with  most  high-speed  digital 
telephone  networks,  such  as  the  one  of¬ 
fered  by  AT&T. 

The  Post  Laserite  network  will  be  used 
to  expose  film  in  both  plant  locations. 
The  film  system  will  be  used  for  imaging 
NAPP  photopolymer  letterpress  plates 
initially  at  the  St.  Charles  St.,  plant,  and 
later  offset  plates  at  the  Southwest 
Freeway  plant. 

The  Post  is  also  interested  in  the  com¬ 
patibility  to  upgrade  Laserite  to  direct 
computer  output  as  demonstrated  by 
EOCOM  at  the  ANPA/RI  conference  in 
St.  Louis  this  year. 

All  four  of  the  Post’s  systems  have 
automatic  film  casettes  which  hold  up  to 
400  feet  of  roll  film.  This  feature  permits 
the  production  of  200  newspaper  pages 
per  machine  without  reloading.  Film  in 
the  system  is  automatically  moved  from 
the  Laserite  exposure  station  into  the 
film  processors. 

The  Post  machines  will  be  delivered  in 
the  first  quarter  of  1979. 

Wolcott  of  ABC 
wins  Zwirner  Award 

Alan  T.  Wolcott  president.  Audit 
Bureau  of  Circulations  was  presented 
with  the  Association  of  Second  Class 
Mail  Publications’  highest  honor — the 
1978  Henry  T.  Zwirner  Award. 

The  award  is  given  annually  to  indi¬ 
viduals  for  outstanding  contributions  on 
developing  a  better  understanding  of 
paid  circulation  values  among  readers, 
advertisers  and  publishers. 

“The  majority  of  us  have  fought  with, 
and  perhaps  said  unkind  things  about, 
the  ABC  auditors.  However,  it  is  the 
thoroughness  of  the  ABC  audit  that  has 
made  the  ABC  a  symbol  of  integrity  and 
something  we  are  all  proud  to  display  on 
our  mastheads,’’  ASCMP  board  chair¬ 
man,  Arthur  Spence  said  in  presenting 
the  award  to  Wolcott. 

Buys  trade  publisher 

Hearst  Corp.  has  acquired  Arbor 
House,  a  hardback  trade  book  publisher. 
Hearst  did  not  disclose  what  it  paid  for 
the  company,  which  had  revenues  of 
$1.5  million  in  its  latest  year. 
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Council  raps  contributions 
to  casino  vote  drive  in  Fla. 


By  Celeste  Huenergard 

The  National  News  Council  decided 
this  week  that  while  the  Miami  Herald 
fairly  reported  both  sides  of  the  state's 
gambling  referendum,  its  financial  con¬ 
tributions  to  an  anti-casino  drive  threat¬ 
ened  reader  credibility. 

The  conflict  of  interest  charge  arose 
after  Herald  president  Alvah  Chapman 
donated  $35,000  in  corporate  and 
personal  funds  to  anti-casino  groups 
fighting  a  Florida  referendum  last 
November  to  introduce  gambling  in  the 
state.  He  also  spearheaded  a  drive  which 
raised  $180,000  from  other  local  media 
sources,  including  a  number  of  news¬ 
papers. 

Jim  Bishop,  a  Herald  columnist  and 
head  of  the  pro-casino  fund  raising  drive, 
filed  the  complaint  discussed  by  the 
Council  during  a  two  day  session  (Dec. 
5-6)  at  the  University  of  Minnesota  in 
Minneapolis. 

The  group  in  a  lengthy  and  carefully 
worded  decision  declared  that  every 
media  person  monetarily  involved  in  the 
Florida  dispute,  including  Bishop,  “Re¬ 
gardless  of  how  lofty  their  motivations — 
put  at  risk  public  belief  in  the  integrity 
of  independent  news  coverage  and  edi¬ 
torial  expression." 

This  risk  was  further  emphasized,  the 
council  added,  by  the  results  of  the 
Herald's  own  statewide  poll  which 
showed  readers  for  and  against  the 
casinos  believed  a  paper  financially  back¬ 
ing  the  referendum  could  not  be  fair  in 
its  news  columns. 

While  recognizing  the  legality  of 
Chapman's  contributions,  the  council 
suggested  such  funds  could  reinforce  the 
argument  that  “the  trend  toward  con¬ 
glomerate  ownership  has  made  newspa¬ 
pers  and  other  media  corporations  just 
another  form  of  big  business"  with  no 
right  to  special  constitutional  protections. 

Similar  donations  may  also  blur  the 
line  between  state  and  media,  it  con¬ 
cluded. 

Detailed  research  into  the  paper's 
involvement  and  coverage  of  the  ref¬ 
erendum  was  compiled  by  A.  M.  Raskin, 
former  assistant  editor  of  the  New  York 
Times.  The  council  decided  that  the 
“Herald  acquitted  itself  with  distinction" 
in  the  integrity  of  its  news  handling.  If 
anything,  it  said,  reporters  and  editors 
shaken  by  their  publisher's  move,  over¬ 
killed  the  story  and  neglected  other  im¬ 
portant  ballot  issues. 

In  defending  his  action.  Chapman 
previously  told  the  Council  he  believed 
the  casinos  represented  a  threat  to  the 
area's  economy  and  the  future  economic 


health  of  the  Herald.  He  noted  that  the 
business  success  of  a  newspaper  is  the 
determinant  of  its  ability  to  fulfill  its 
First  Amendment  responsibilities  as 
news  disseminator. 

Calling  the  Herald  the  chief  profit 
center  for  the  entire  Knight-Ridder 
group,  he  said  hopes  for  the  paper's 

continued  growth  and  prosperity  de¬ 
pended  on  the  economic  and  cultural 
stability  of  Miami. 


The  council  agreed  that  because  of  its 
complexity,  the  complaint  against  the 
Herald  could  not  “be  disposed  of  in  the 
manner  of  a  standard  grievance,  with 
a  simple  finding"  of  warranted  or  un¬ 
warranted. 

The  watchdog  organization  simply 
asked  the  media  to  appraise  "the 
dangers  there  were  of  damaging  public 
perceptions  of  their  own  fairness  and  re¬ 
viewing  public  support  for  the  special 
status  of  the  press  under  the  First 
■Amendment  whenever  the  media  be¬ 
comes  financially  involved  in  influencing 
the  determination  of  public  policy  by  the 
electorate." 

"What  we're  really  saying  is  watch 
out — it's  up  to  you."  Richard  Salant. 
President  of  CBS  news.  said. 


Postal  authorities  mount  drive 
to  bust  ad  coupon  racketeers 


As  part  of  a  program  to  prevent  the 
mis-redemption  of  coupons,  the  New 
York  Postal  Service  placed  ad  inserts 
with  25C-off  coupons  for  a  non-exisistent 
Breen  detergent  in  the  New  York  Daily 
News  and  other  N.  Y.  Metro  area  pa¬ 
pers. 

The  Grocers  who  have  mailed  in  the 
coupons  claiming  they  sold  customers 
boxes  of  Breen  at  25  C  off  the  retail  price 
have  been  charged  with  fraud. 

Westchester  District  Attorney  Carl 
Vergari  said  the  stores  tried  to  get  cash 
by  mailing  the  coupons  to  a  redemption 
address,  C.F.C.P.  which  stands  for 
Coupon  Fraud  Control  Program. 

The  Breen  offer  has  marked  grocers  in 
nine  metropolitan  area  counties.  In 
Westchester  alone  50  Breen  related  fraud 
cases  are  being  investigated.  "This 


number  is  small  next  to  the  number  of 
cases  in  Queens  and  Suffolk,"  said 
Westchester  Assistant  District  Attorney 
Jonathan  Friedman. 

In  Brooklyn  alone  seventy  thousand 
coupons  were  submitted  for  redemption 
by  427  Brooklyn  retailers. 

Twenty-six  Brooklyn  merchants  who 
allegedly  defrauded  four  major  coupon- 
redemption  centers  of  more  than  $I22,0(X) 
in  one  year  have  been  indicted.  District 
Attorney  Eugene  Gold  announced. 

Dennis  Anderer.  a  Daily  News  adver¬ 
tising  representative  said  that  he  thinks 
the  fraud  prevention  program  will  help 
the  industry. “Newspapers  are  the  best 
way  to  get  coupons  into  the  hands  of  the 
consumer.  Programs  like  this  will  dis¬ 
courage  the  abuse  of  coupon  ads,"  An¬ 
derer  said. 


MASTER  REPORTER — Francis  X.  Fay  Jr.,  (center)  a  reporter  for  17  years  for 
Norwalk  (Conn.)  Hour  accepts  congratulations  upon  being  named  "Master  Report¬ 
er"  for  1978  by  the  New  England  Society  of  Newspaper  Editors.  A  similar  award, 
for  papers  over  30,000  circulation,  was  made  to  Priscilla  Winehill  of  the  Worcester 
(Mass.)  Evening  Telegram.  Donald  J.  Woods,  exiled  editor  from  South  Africa  and 
the  speaker  at  the  presentation  banquet,  joins  John  P.  Reilly  (left)  Hour  executive 
editor,  in  congratulating  Fay.  The  presentation  was  made  during  the  society's 
annual  convention  at  Sturbridge,  Mass. 
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U.  S.  duped  Russians 
at  UNESCO  conference 


By  John  Consoli 

An  aggressive  individual  effort  by 
New'.sday  board  chairman  William 
Attwood  as  a  member  of  the  U.S.  dele¬ 
gation  to  the  recent  UNESCO  confer¬ 
ence  in  Paris  was  largely  responsible  for 
changing  the  wording  of  the  declaration 
on  world  news  coverage  so  that  no  men¬ 
tion  was  made  to  government  control  of 
the  news. 

Attwood  this  week  told  E&P  about  a 
series  of  secret  meetings  that  were  held 
with  UNESCO  Director-General 
Amadou-Mahtar  M'Bow.  representa¬ 
tives  of  certain  Western  nations  and  him¬ 
self.  while  the  Soviet  delegation  was  at¬ 
tending  another  series  of  meetings  which 
were  primarily  a  diversionary  tactic. 

Attwood  said  prior  to  his  leaving  for 
Paris,  he  was  told  by  Jamaican  journalist 
Hector  Winter,  a  close  friend  of  M'Bow. 
that  the  UNESCO  Director-General 
might  be  receptive  to  the  wording 
change. 

Attwood  said  upon  arriving  in  Paris,  it 
became  evident  that  there  was  only  one 
option  open  for  the  U.S.  delegation.  De¬ 
feating  the  originally  proposed  resolution 
that  contained  wording  for  state  control 
of  the  news  “was  out  of  the  question." 
Attwood  said. 

He  said  upon  meeting  with  M'Bow.  it 
became  evident  that  he  was  determined 
to  pass  some  type  of  declaration,  thus, 
postponing  a  vote  on  the  declaration  was 
also  out. 

The  only  alternative,  he  said,  was  to 
attempt  to  change  the  wording.  "We  felt 
let's  try  to  dilute  it."  he  said. 

Attwood  said  he  learned  that  M'Bow 
wanted  a  declaration  that  would  pass  by 
acclamation  which  would  be  a  feather  in 
his  cap  and  help  his  chances  of  possibly 
being  elected  ^cretary  General  of  the 
United  Nations  someday. 

“M'Bow  realized  that  the  proposed 
declaration  was  unsatisfactory  to  us  and 
that  he  would  not  get  the  consensus  he 
was  looking  for  unless  he  altered  it.” 

Attwood  attempted  to  get  in  touch 
with  M' Bow's  friend  and  attorney  Leon 
Boissier-Palun.  but  was  told  he  was  fly¬ 
ing  out  of  the  country.  Attwood  went  out 
to  the  airport,  met  with  Palun  and  ar¬ 
ranged  for  a  meeting  in  Paris  upon  his 
return  a  week  later. 

Upon  Palun's  return.  Attwood  sat 
down  with  the  attorney.  M'Bow.  Winter 
and  two  other  Americans  and  in  a  bilin¬ 
gual  session,  went  over  the  proposed 
declaration. 

“We  went  over  it  line  by  line,  tooth  by 
tooth  and  extracted  certain  things." 
Attwood  said.  As  a  model  in  changing 


the  proposed  declaration  to  something 
more  palatable  to  the  pro-free  press  na¬ 
tions.  Attwood  said  he  used  a  text  put 
together  by  the  Western  Information 
Group,  a  group  of  26  western  nations. 

A  second  secret  session  was  held  and 
the  Italian  chairman  of  the  Western  In¬ 
formation  Group  was  invited  to  sit  in. 
Another  session  was  held  at  which  the 
German.  Dutch  Austrians  and  Swiss 
were  consulted. 

Finally  they  came  up  with  the  com¬ 
promise  declaration  that  has  received  so 
much  publicity  in  the  past  few  weeks. 

While  all  this  was  taking  place,  the 
Russian  delegation  was  attending  several 
meetings  under  the  chairmanship  of 
Wagner  Dareyna  of  Peru.  U.S.  dele¬ 
gate  Bill  Harley  attended  this  session 
which  was  also  attended  by  delegations 
from  about  8  other  countries.  These  were 
supposed  to  be  meetings  at  which  a  com¬ 
promise  resolution  was  to  be  worked 
out.  but  in  effect,  they  were  simply  di¬ 
versionary  meetings  to  keep  the  Russian 
delegates  occupied,  according  to 
Attwood. 

“I  don't  think  the  Soviets  were  really 
aware  of  what  was  happening  until  very 
late."  Attwood  said. 

Attwood  added  that  once  the  final 
wording  of  the  compromise  proposal 
was  worked  out.  M'Bow  set  out  to  drum 
up  support.  Then  he  showed  it  to  the 
Russians. 

Discussion  on  the  declaration  was 
supposed  to  begin  on  Saturday. 
November  18.  but  the  Western  nations 
wanted  to  postpone  discussion  and  the 
vote  until  Wednesday.  November  22.  in 
order  to  have  more  time  to  gather  sup¬ 
port. 

After  some  confusion,  a  vote  was 
taken  and  by  .*>5-40  it  was  decided  to 
delay  the  discussion  and  vote  on  the  de¬ 
claration  until  the  following  Wednesday. 
Attwood  said. 

The  Russians  did  manage  to  get  into 
the  compromise  declaration  a  phrase 
linking  it  to  a  UN  document  of  1966 
called  the  International  Covenant  on 
Civil  and  Political  Rights. 

The  1966  UN  declaration  contains  two 
articles  that  provide  for  some  of  the  same 
controls  on  the  press  that  were  contained 
in  the  proposed  UNESCO  declaration 
that  were  later  eliminated. 

Attwood  said  the  U.S.  delegation  rec¬ 
ognized  this  and  added  one  word  which 
“effectively  excluded"  two  objectiona¬ 
ble  articles  of  the  1966  International  Co¬ 
venant  on  Civil  and  Political  Rights.  (See 
Robert  U.  Brown's  Shop  Talk  at  Thirty, 
page  52.) 

Attwood  has  received  the  praise  of 


several  of  his  fellow  delegates,  but  said  it 
was  through  the  efforts  of  many  that  the 
compromise  declaration  came  about. 

“I  made  the  initial  contact,  but  many 
participated  in  coming  up  with  the  com¬ 
promise  declaration"  he  said. 

Attwood  lashed  out  at  critics  of  the 
U.S.  delegation  who  felt  the  outcome  was 
not  the  strongest  possible  for  continua¬ 
tion  of  a  free  flow  of  information.  Many 
had  called  the  compromise  declaration 
watered  down. 

He  said  the  New  York  Times  wrote 
its  editorials  on  the  UNESCO  confer¬ 
ence  “out  of  ignorance." 

"The  Times  and  our  other  critics  don't 
realize  that  there  was  no  alternative." 
Attwood  said.  He  said  if  the  U.S.  dele¬ 
gation  did  not  make  an  effort  to  change 
the  wording,  a  far  more  damaging  decla¬ 
ration  would  have  been  passed.  He  said 
having  the  U.S.  delegation  walk  out  of 
the  conference  would  not  have  been  the 
answer. 

Chicago  dailies 
pick-up  defunct 
paper’s  readers 

It  appears  Chicago’s  two  dailies  have 
succeeded  in  wooing  almost  half  of  the 
some  325,000  former  Chicaffo  Daily 
News  readers. 

The  Chicago  Sun-Times,  morning  sis¬ 
ter  to  the  p.m.  before  its  demise  March  4, 
registered  the  biggest  gains  according  to 
the  Audit  Bureau  of  Circulations'  Fas-Fax 
report  for  the  six-month  period  ending 
Sept.  30. 

The  Field  Enterprise  paper  recorded 
daily  increases  of  102.020  and  Sunday 
gains  of  37,534,  boosting  its  total  figures 
to  683,573  and  719,577,  respectively.  The 
new  numbers  represent  the  paper’s  high¬ 
est  readership  level  in  its  30-year  history. 

Meanwhile,  daily  circulation  at  the 
Chicago  Tribune  measured  793,672,  an 
increase  of  40,81 1  compared  to  the  same 
period  last  year.  It’s  Sunday  returns 
dropped  a  slight  5,892  for  a  total  of 
1 ,139,074  copies. 

Both  papers  credit  the  healthy  show¬ 
ings  to  new  sections. 

The  Tribune  introduced  three  such 
sections  this  year;  Sportsweek,  Taste, 
and  Midweek  Business  Report.  A  sepa¬ 
rate  Sunday  business  supplement  rolled 
off  the  presses  last  week. 

The  Sun-Times  in  recent  months  chris¬ 
tened  newsstands  with  weekly  liftout 
sections  on  food,  homelife,  sports,  fash¬ 
ion,  and  entertainment.The  paper  also 
increased  its  staff  by  about  25  percent. 

The  Tribune’s  classified  market  share 
grew  from  64  percent  to  73  percent  dur¬ 
ing  the  first  nine  months  of  1978 — an  in¬ 
crease  of  4,084,733  lines.  Display  in¬ 
creased  1,919,810  lines,  hiking  its  market 
share  from  54  percent  to  63  percent. 

Advertising  gains  for  the  Sun-Times 
during  the  same  period  climbed  more 
than  2,340,000  lines. 
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Diane  Judge  spills  her  guts 


It’s  a  cruel-sweet  world 
when  a  gossip  columnist  is 


By  Carla  Marie  Rupp 

New  York  Daily  News  syndicated  col¬ 
umnist  Liz  Smith  went  on  a  regular 
WNBC-tv  spot  and  said.  “First  Mr. 
Murdoch  relieved  me  of  my  helpmate 
Diane  Judge;  now  he  has  hired  away  my 
Hollywood  legman  Jack  Martin,  and  I 
wonder  next  if  he  would  like  to  take  my 
cats.” 

Caroline  Cushing,  a  gossip  columnist 
in  the  Los  An!>eles  Herald-Examiner. 
printed  an  item  (Nov.  10)  quoting  Neil 
Travis,  editor  of  the  Intelligencer  column 
in  New  York  Maiiazine  and  who  was 
editor  of  Rupert  Murdoch's  announced 
New  York  San  which  did  not  appear  a 
few  weeks  ago,  saying  Diane  Judge  was 
fired  as  gossip  columnist  from  the  New 
York  Post  for  lifting  stories  from  her 
own  paper,  specifically  “Page  Six," 
edited  by  Claudia  Cohen,  formerly  of  the 
late  More  Ma^tazine. 

When  we  asked  Murdoch  why  Judge 
was  dropped,  he  said,  “1  think  the  editor 
decided  he  had  one  gossip  column  ttx) 
many  in  the  Post.  There  was  no  particu- 
lardispute.”  Will  Martin  be  starting  soon 
as  a  columnist  in  the  Post?  “Possibly,” 
Murdoch  said,  “but  1  can't  give  you  a 
starting  date.”  Executive  editor  Roger 
Wood  could  not  be  reached. 

Judge  says  she  and  her  lawyer  are 
bringing  suit  against  Cushing  and  Travis. 
“Why  would  I  knowingly  steal  from  my 
own  newspaper?,”  she  said.  “If  Claudia 
prints  something.  1  will  call  sources  and 
find  out  if  something  is  true  and  perhaps 
elaborate.”  Liz  Smith  says  the  idea  that 
Judge  would  steal  from  Page  Six  is  “ab¬ 
surd.  That's  outrageous.  No  columnist 
would  ever  do  that  on  purpose.”  Smith 
charged  that  Cohen  has  duplicated  mate¬ 
rial  on  her  syndicate  four  weeks  in  ad¬ 
vance. 

Early  Wednesday  morning,  November 
8,  two  days  after  the  News  and  the  New 
York  Times  returned,  Rachel,  the  maid  of 
Diane  Judge,  came  to  her  as  she  does 
every  morning,  to  bring  Miss  Judge  the 
paper,  and  said,  “What's  the  matter? 
Didn't  you  work  last  night?"  There  was 
no  column  in  the  paper.  The  two  went 
through  the  Post  from  beginning  to  end. 

“I  called  them  about  1 1  o'clock,  and  I 
got  Arnold  Eamshaw  (features  editor), 
and  he  said.  'Yes,  luv,  I  was  about  to  call 
you.  Don't  bother  writing  a  column 
anymore.' 

1  said,  ‘What  are  you  talking  about? 
Am  I  not  even  finishing  the  week?',  and 


he  said.  'That's  right.'  When  I  asked 
why.  he  said  the  Post  was  going  in 
another  direction;  they  were  going  after  a 
more  upwardly  mobile  audience,  and 
they  were  cutting  back  on  the  amount  of 
gossip  (keeping  Earl  Wilson).  He  said, 
'Of  course  you  will  continue  to  do  your 
Saturday  interviews.'  At  the  time  I  said 
yes.  I  hung  up.  1  was  truly  stunned.  It 
took  me  a  couple  of  hours  to  realize  the 
truth  of  it,”  remembers  Judge. 

[.aterthat  afternoon,  a  friend  told  her. 
“You  have  to  get  mad,  Diane,  and  really 
scream  at  them.”  Judge  called  Mur¬ 
doch's  office  and  got  a  secretary.  Judge 
says  the  secretary  said.  “How  do  you 
spell  your  last  name?”  and  Judge's  reply 
was,  “Well,  I've  been  writing  for  you  for 
nine  months."  The  secretary  told  Judge 
it  was  her  first  day.  Murdoch  never  re¬ 
turned  Judge's  phone  call.  Judge  said  she 
also  tried  to  call  Post  executive  editor 
Roger  Wood,  who  courted  her  last  Feb¬ 
ruary  to  write  the  column  for  the  Post. 

Judge's  feature  on  Broadway  star 
Alexis  Smith  which  had  already  been 
turned  in  was  run  in  the  Post.  Before  the 
strike.  Judge's  column  appeared  four 
times  a  week.  When  the  Post  returned, 
she  was  given  five  columns  and  did 
weekend  features  for  six  weeks  before 
dropped. 

“I'm  in  a  funny  position  now,”  she 
says.  A  gossip  columnist  likes  to  be  read 
in  New  York.  I  wrote  for  the  Palm  Beach 
Pictorial,  but  people  don't  really  see  that 
here.” 

Until  September  Judge  was  also  writ¬ 
ing  a  weekly  gossip  column  for  Columbia 
Features,  a  small  syndicate,  called  “The 
Cassinni  Carousel,”  sharing  a  byline 
with  Igor  Cassinni,  who  has  lived  in 
Europe  ever  since  he  was  indicted  and 
pleaded  nole  contendre  during  the  Ken¬ 
nedy  Administration.  The  Carousel  was 
appearing  in  about  13  papers.  The  only 
one  Judge  ever  saw  was  in  her  hometown 
Patterson  (N.J.)  Evening;  News  which 
her  aunt  used  to  send  her.  but  says  it  also 
was  in  the  Philadelphia  Inquirer  and  the 
Allentown  (Pa.)  Call-Chronicle. 

“After  my  firing  the  silence  was  dead¬ 
ly  for  a  few  days.  It  was  a  bad  time, 
too,”  she  said,  jokingly  adding,  “All  the 
Christmas  'perks'  (free  booze,  gifts  from 
press  agents)  go  out  the  window. 

“I  was  about  to  go  off  to  Vegas  and 
California  to  do  on-the-spot  stuff,  and  I 
had  to  cancel  all  these  plane  reserva¬ 
tions.”  Judge  was  planning  to  attend  a 
fund-raiser  for  Joe  Louis  at  Caesar's 
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Palace  and  interview  Hollywood  per¬ 
sonalities  for  the  Post. 

She  confided  that  Dell  has  shown 
interest  in  a  novel  she  will  write  based  on 
a  Hollywood  star. 

While  Judge  filled  in  for  Liz  Smith 
writing  her  column  when  Smith  was  on 
vacation  last  February  Roger  Wood  said 
over  lunch  with  Judge  that  he  would  like 
Judge  to  do  for  the  Post  what  she  was 
doing  for  the  News.  (“  Liz  and  I  had  been 
pals  over  the  years  and  I  had  done  re¬ 
search  for  her,  especially  for  her  free¬ 
lance  articles  and  for  her  movie  column 
in  Cosmopolitan  which  she  stopped  last 
summer,"  said  Judge.)  Judge  had  also 
filled  in  for  Liz  Smith  the  previous  Au¬ 
gust  for  three  weeks  at  the  News. 

Judge  says  she  had  little  communica¬ 
tion  with  her  Post  editors.  “Arnold 
would  say,  'Listen,  luv.  when  you  don't 
hear  from  us  everything  is  okay,  and 
when  you  do.  you're  in  trouble.'  And  that 
proved  to  be  prophetic."  Judge  says  her 
friend  Liz  Smith's  editors  (John  ()uinn. 
features  editor,  and  others)  proof  her 
column  for  legal  reasons  or  tell  her  when 
something  similar  may  have  run  in 
“.Suzy”. 

Smith  says  there  are  about  six  or  seven 
rumors  going  around  about  why  Judge 
was  fired.  One  of  them  is  that  Judge  used 
the  word  “phuque.” 

In  a  Sunday  column  before  she 
got  the  axe.  Judge  wrote  that  James 
Kirkwood,  the  co-author  of  “Chorus 
Line”,  was  writing  a  book  about  to  be 
published  called,  “Just  One  Miracle. 
Please,”  and  said  that  he  had  wanted  the 
book  to  be  called,  “Just  One  'Phuqing' 
Miracle,  Please."  Judge  says  she  spelled 
it  Just  like  Kirkwood  wanted  it  spelled. 
“I  have  a  letter  from  Jimmy  saying, 
'What  a  phuqing  shame’  it  was  that  I  was 
fired.”  Judge  said  she  had  also  heard  that 
Jaquine  Lachman  was  threatening  to  sue 
because  of  what  Judge  had  written  about 
the  will  of  her  late  husband  Charles 
Lachman,  a  financial  genius  behind  Rev¬ 
lon. 

Although  Judge  no  longer  has  her 
S70()-a-week  job.  plus  $200  in  expenses 
from  the  Post,  she  says  her  name  carries 
a  price  tag  now.  “When  all  this  is  said 
or  done,  no  matter  how  much  rancor  1 
might  have  felt  when  I  was  abruptly  and 
unpleasantly  fired,  I  had  a  sweet  ride, 
and  I  miss  it.  Because  writing  a  daily 
column  is  a  seductive  experience.  You 
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Bee  versus  Union: 


It’s  head  to  head  in  Sacramento 


By  Andrew  Radolf 

After  121  years  as  an  afternoon  daily, 
the  Sticninu'iito  Bee  converted  to  morn¬ 
ing  publication  last  April.  The  change 
pits  the  Bee  in  direct  competition  with 
the  city's  other  daily,  the  Sacramento 
Union,  which  has  been  publishing  morn¬ 
ings  for  all  129  years  of  its  existence. 

The  competitive  situation  that  now' 
exists  in  Sacramento  raises  the  question 
of  whether  two  morning  dailies  can  sur¬ 
vive  in  a  market  of  approximately 
941. OW  people  or  households. 

The  results  so  far  this  year  indicate 
that  the  two  new  spapers  are  in  fact  thriv¬ 
ing.  After  initial  circulation  losses  result¬ 
ing  from  its  sw  itch  to  mornings,  the  Bee 
reports  its  circulation  is  again  growing 
and  advertising  has  shown  a  steady  in¬ 
crease.  .Across  town,  the  Union  is  having 
its  best  year  ever  with  substantial  gains 
in  both  circulation  and  advertising,  and 
the  paper  feels  it  is  now'  in  a  position  to 
challenge  the  Bee's  decades  long  domi¬ 
nance  of  the  .Sacramento  market. 

The  Sacramento  Bee  started  publish¬ 
ing  mornings  in  response  to  a  crisis 
created  when  The  Mailers'  Union  Local 
.41  struck  the  paper  over  manning  on 
April  17.  The  Bee's  management  felt  that 
with  the  paper's  need  to  modernize 
facilities  and  remain  competitive,  it 
could  no  longer  live  with  the  fixed  man¬ 
ning  agreement  in  the  old  contract.  The 
paper  insisted  the  mailroom  foreman 
must  be  able  to  determine  how'  many 
men  are  needed  on  a  given  piece  of 
equipment  at  any  time. 

The  Bee  had  already  signed  new  con¬ 
tracts  with  the  Newspaper  Guild  and  the 
printers,  but  when  the  mailers  went  on 
strike,  members  of  those  two  unions 
walked  out  in  support.  Left  with  only  a 
handful  of  personnel,  the  Bee  had  to  go 
to  press  by  early  morning  in  order  to 
reach  its  subscribers  by  late  evening. 

"The  strike  triggered  a  situation  where 
we  had  to  publish  mornings  just  to  sur¬ 
vive."  commented  Erwin  Potts  who  di¬ 
rects  business  operations  for  the  Bee. 

Several  days  into  the  strike,  the  Bee 
issued  a  statement  that  employees  who 
continued  to  stay  out  faced  replacement. 
The  mailers  remained  steadfast,  but 
Guild  members  and  printers  began  re¬ 
porting  to  work. 

"We  intended  to  publish  and  took 
whatever  steps  were  necessary  to  do 
so."  stated  C.K.  McClatchy.  president 
and  editor  of  McClatchy  Newspapers 
which  owns  the  Sacramento  Bee  and 
also  the  ires  no  Bee  and  the  \fodesto 
Bee. 

With  most  of  his  employees  hack  on 
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the  job.  McClatchy  could  have  returned 
his  paper  to  an  afternoon  schedule  and  a 
publishing  format  that  had  always  been 
profitable.  He  chose  to  keep  the  Bee  a 
morning  new'spaper  instead. 

"We  felt  sooner  or  later  we'd  have  to 
go  with  a  trend  to  mornings  that's  been 
sweeping  newspapers  all  over  the  coun¬ 
try."  McClatchy  stated.  He  cited  the 
growth  of  television  evening  new's  and 
changing  lifestyles  giving  people  more  al¬ 
ternatives  for  spending  their  leisure  time 
as  primary  reasons  for  his  decision.  He 
also  stated  that  he  w'anted  to  make  the 
conversion  at  a  time  when  his  paper  was 
in  a  strong  financial  position. 

McClatchy  had  converted  his  two 
other  new'spapers.  the  Modesto  Bee  and 
the  Fresno  Bee  to  mornings  in  the  fall  of 
1976.  and  he  had  been  publishing  the 
Sacramento  Bee  in  the  morning  on 
weekends  and  holidays  for  several  years. 
Last  January  2.4  the  paper  changed  the 
name  of  its  Superior  California  edition  to 
the  Bine  Star  and  brought  out  that  edi¬ 
tion  in  the  morning  also.  The  Blue  Star  is 
distributed  mainly  in  northeastern 
California  outside  the  Bee's  primary 
market  area  and  sold  only  at  newsstands. 
However,  the  Bee  supplies  downtown 
Sacramento  news  dealers  with  some 
2.‘'0()  copies  of  its  Blue  Star  edition. 

Erwin  Potts  reported  that  from  its 
debut  until  the  strike  the  Blue  Star  had 
increased  the  Bee's  circulation  by  over 
S.O(M)  copies.  He  stated  that  although  the 
paper  had  been  content  to  remain  on  a 
split  cycle  of  the  Blue  Star  mornings  and 
its  regular  editions  afternoons,  after  the 
mailers'  strike  forced  a  change  in  pub¬ 
lishing  schedules,  the  circulation  gains 
previously  made  by  the  Blue  Star  were  a 
factor  in  the  Bee's  decision  to  stay  on  an 
all  morning  cycle. 

"We  have  no  intention  of  returning  to 
afternoon  publication."  Potts  declared. 
"We  are  in  the  morning  field  to  stay." 

The  Bee  suffered  circulation  losses 
when  it  converted  to  mornings,  but  not 
all  of  those  losses  can  be  attributed  to 
reader  dissatisfaction  with  the  change. 
When  the  mailers'  strike  began,  the 
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union  launched  a  subscription  cancella¬ 
tion  drive. 

Just  how'  much  circulation  the  Bee  has 
lost  is  a  matter  of  heated  debate.  Potts 
gave  the  Bee's  drop  in  circulation  from 
the  strike  and  morning  conversion  as 
about  4,000  copies,  but  he  maintained 
that  the  newspaper  has  regained  most  of 
those  losses.  On  November  10  the  Sac¬ 
ramento  Union  ran  a  story  in  its  business 
section  claiming  the  Bee's  circulation 
was  down  “nearly  .40.000."  The  Union 
based  its  assertions  on  the  Bee's  News¬ 
paper  Publisher's  .Statement  for  the  six 
month  period  ending  September  40, 
1978. 

The  Bee's  statement  gives  the  paper's 
total  average  paid  circulation  from  April 
1 8,  the  day  of  the  morning  conversion,  to 
.September  40  as  176,604.  The  statement 
also  lists  the  Bee's  total  average  paid 
circulation  from  .^pril  I  to  18,  when  the 
paper  still  published  afternoons,  as 
192.987.  The  Union's  article  reasoned 
that  for  the  Bee  to  average  176.604  with  a 
high  point  of  almost  194,000  in  April,  its 
circulation  must  now  be  "in  the 
neighborhood  of  I6.S.000." 

At  the  Bee.  Erwin  Potts  rebuffed  the 
Union's  story. 

"We  have  lost  some  subscribers,  but 
not  nearly  as  many  as  our  competition 
would  have  people  believe,"  he  said. 
Potts  explained  most  of  the  Bee's  losses 
as  resulting  from  a  decline  experienced 
every  summer  when  people  are  away  on 
vacation.  The  Publisher's  statement 
gives  the  Bee's  quarterly  average  as 
(Continued  on  pai-e  33) 
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Monty  Curtis 
to  retire 

J.  Montgomery  Curtis,  former  director 
of  the  American  Press  Institute,  will  re¬ 
tire  as  vice  president  of  Knight-Ridder 
Newspapers,  Inc.  on  December  31.  Cur¬ 
tis,  73,  will  continue  to  serve  as  a  consul¬ 
tant  to  the  company. 

“Monty  Curtis'  contribution  to  the 
profession  of  journalism  cannot  be  over¬ 
stated,”  said  John  S.  Knight,  editor 
emeritus  of  Knight-Ridder  Newspapers, 
Inc.  “He’s  been  a  staunch  advocate  of 
excellence;  a  severe  critic  of  mediocrity, 
blessed  with  the  perception  to  discern 
the  difference. 

“Monty  Curtis’  tutelage  in  the  news¬ 
room  cannot  be  matched  by  most 
schools  of  journalism.” 

Lee  Hills,  chairman  of  the  board  and 
editorial  chairman  of  Knight-Ridder. 
said,  “Few  have  wielded  more  influence 
and  are  more  loved  and  respected  in  our 
profession  than  Monty  Curtis.  Monty  is 
one  of  the  best  things  that  ever  happened 
to  journalism.” 

Alvah  H.  Chapman,  Jr.,  Knight- 
Ridder  president  and  chief  executive, 
said,  “We’re  going  to  miss  seeing  Monty 
in  the  office  every  day,  but  we’re  fortu¬ 
nate  that  he’s  agreed  to  continue  sharing 
his  skills  with  us  on  a  consulting  basis.” 

Curtis  was  born  on  November  II, 
1905,  in  Elm  Grove,  W.  Va.,  which  is 
now  a  part  of  Wheeling.  “My  father  was 
a  school  principal  and  my  mother  was  a 
pianist,”  he  recalls.  “1  started  my  news¬ 
paper  career  by  writing  school  news  for 
the  Wheelinf;  Daily  News  in  1919.  1  was 
lucky  enough  to  learn  early  the  impor¬ 
tance  of  accuracy.” 

Throughout  his  high  school  years, 
Curtis  reported  for  the  Wheeling  news¬ 
papers,  covering  everything  from 
ground-breakings  to  a  hanging.  “1  inter¬ 
viewed  Tiny  McCoy,  of  Hatfield-McCoy 
fame,  in  his  death  cell  before  they 
hanged  him,”  Curtis  recalls.  “The  whole 
thing  was  a  pretty  upsetting  experience, 
but  my  editor  gave  me  some  good  ad¬ 
vice.  He  told  me  to  write  the  first  four 
paragiaphs  on  the  story  in  my  head  as  I 
rode  the  streetcar  back  to  the  papers.  It’s 
a  good  trick  and  I’ve  written  that  way 
ever  since.” 

While  he  studied  philosophy  at  West 
Virginia  University,  Curtis  reported  for 
the  Morgantown  (W.  Va.)  New  Domin¬ 
ion.  After  graduation  in  1928  he  was 
hired  as  a  reporter  for  the  Buffalo  Eve¬ 
ning;  News,  edited  by  A.  H.  Kirchhofer. 
“Kirchhofer  raised  hell  with  me  about 
two  or  three  times  a  week  and  tried  his 
best  to  make  a  good  newspaper  man  out 
of  me,”  Curtis  recalls. 

By  all  accounts  Kirchhofer  succeeded. 
Curtis  became  city  editor  of  the  Evening 


News  in  1937  and  helped  to  break  the 
story  of  a  $  1 5-million  sewer  scandal  that 
led  to  the  bribery  conviction  of  a  former 
Buffalo  mayor.  “It  might  have  been  the 
biggest  scandal  ever  to  hit  Buffalo,”  Cur¬ 
tis  recalls.  “The  mayor  killed  himself 
while  he  was  awaiting  sentence.” 

While  in  Buffalo,  Curtis  bought  his 
first  piano,  a  baby  grand,  and  began  tak¬ 
ing  lessons  from  Arnold  Comelissen,  di¬ 
rector  of  the  Buffalo  Philharmonic  Or¬ 
chestra.  “My  mother  and  grandmother 
were  both  excellent  pianists,”  Curtis 
said  recently.  “But  they  were  always 
using  the  piano  at  home  to  give  lessons 
while  1  was  growing  up,  so  1  had  to  wait 
until  I  was  an  adult  to  learn  how  to  play 
it.”  A  few  years  later  Curtis  bought  an 
eight-foot  Baldwin  grand  piano,  which  he 
played  until  a  ruptured  aortal  aneurysm 
struck  him  two  years  ago. 

“I’ve  pretty  well  recovered  from  that 
collapse.”  Curtis  says.  “Every  day  1  get 
some  exercise,  but  I  just  haven't  gone 
back  to  playing  the  piano  yet.” 

Curtis’  newspaper  career  was  inter¬ 
rupted  by  World  War  II.  In  1942  he  was 
drafted  as  a  private  in  the  army.  Three 
years  later  he  left  as  a  major  in  the 
counter-intelligence  corps. 

“1  moved  around  a  lot  during  the 
war,”  Curtis  recalls.  “But  one  of  the 
highlights  of  the  war  came  at  a  concert  at 
the  Lyric  Theater  in  Baltimore.  Eugene 
Ormandy  was  conducting  the  Philadel¬ 
phia  Orchestra.  They  were  playing 
Brahms’  Second  Symphony.  1  noticed  a 
good-looking  woman  in  uniform  sitting  a 
few  rows  ahead  of  me.  She  was  a  WAC 
captain.  After  the  concert  I  introduced 
myself  and  walked  her  home.”  Two 
years  later  Major  Curtis  and  Capt.  Alma 
Scott  were  married.  Mrs.  Curtis  was 
soon  afterward  promoted  to  major. 

After  the  war  Curtis  returned  briefly  to 


the  Buffalo  Evening  News,  but  in  1947 
he  joined  the  American  Press  Institute  as 
associate  director.  The  Institute  was  es¬ 
tablished  in  1946  at  Columbia  University 
as  a  professional  center  for  the  im¬ 
provement  of  newspapers  in  the  United 
States  and  Canada.  “I  joined  the  API 
because  I  thought  there  was  a  chance  to 
contribute  something  to  the  development 
of  newspaper  talent,”  Curtis  said  re¬ 
cently.  “It  worked  out  rather  well  al¬ 
though  those  early  years  were  very 
risky.  I  held  my  first  seminar  for  II 
people,  my  second  for  17  people.  Now 
every  API  seminar  is  limited  to  32  people 
and  they’re  all  oversubscribed.” 

Curtis  also  was  a  professor  on  the 
graduate  faculty  of  Columbia  University 
during  his  years  with  the  API.  Of  Curtis’ 
teaching  ability,  John  S.  Knight  said, 
“Monty’s  teachings  in  journalism,  both 
at  Columbia  and  to  our  newspaper  staffs, 
have  illuminated  the  way  for  others  to 
follow.” 

During  his  20  years  with  the  API,  16  of 
them  as  director  or  executive  director, 
Curtis  vigorously  urged  newspaper  pub¬ 
lishers  to  modernize  their  production 
facilities  and  adopt  modem  management 
techniques.  To  Curtis  this,  along  with  the 
maintenance  of  the  most  exacting  edito¬ 
rial  standards,  was  a  cmcial  element  in 
the  preservation  of  a  free  press. 

“Newspapers  have  always  defeated 
efforts  to  control  them  by  government, 
big  business,  labor,  religion  or  any 
specialized  groups,”  said  Curtis.  “The 
only  free  press  is  an  independent  press 
made  so  by  its  own  financial  success  and 
beholden  to  no  one.  But  what  is  the  ans¬ 
wer  to  rapidly  increasing  costs  which 
cannot  be  matched  by  rapidly  increasing 
revenues?  Automation,  new  processes 
and  better  management  are  the 
(Continued  on  page  31} 
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Public  opposes  ad  curbs,  study  shows 


Advertisers  lay  plans 
for  FTC  ad  hearings 


By  Jerry  Walker 

Federal  regulation  of  advertising — will 
it  ever  go  away? 

That’s  what  advertising  executives 
were  asking  one  another  again  last  week 
at  the  annual  meeting  of  the  Association 
of  National  Advertisers,  held  November 
25-29  in  Scottsdale,  Arizona. 

At  the  meeting,  which  was  attended  by 
541  members  and  guests,  the  ANA 
started  laying  the  groundwork  for  a 
showdown  fight  with  the  Federal  Trade 
Commission  in  January  when  hearings 
begin  on  proposals  to  regulate  television 
advertising  aimed  at  children. 

Sam  Thurm,  ANA’s  man  in  Washing¬ 
ton,  D.C.,  also  raised  the  storm  balloon 
on  regulatory  front  on  alcoholic  bever¬ 
age  advertising  emanating  from  the 
Health,  Education  &  Welfare  depart¬ 
ment.  He  said  the  Treasury  Department 
recently  commissioned  Michigan  State 
University  to  study  young  people’s  con¬ 
sumption  of  alcohol  and  the  correlation 
between  advertising  and  alcoholism. 

Thurm  said  his  sources  tell  him  HEW 
Secretary  Joseph  Califano  has  in  mind 
using  the  findings  to  formulate  a  code 
of  advertising  that  would  undermine  the 
effectiveness  of  wine,  beer  and  liquor 
advertising  in  all  media.  Thurm  noted 
that  the  biggest  opposer  of  alcohol  adver¬ 
tising,  Maine  Sen.  Hathaway,  lost  re- 
election,  but  there  was  still  pending  a  bill 
with  86  co-sponsors  that  would  disal¬ 
low  advertising  of  wine  as  a  business  ex¬ 
penditure. 

The  main  focus  of  attention  of  national 
advertisers  at  the  present  is  on  the  chil¬ 
dren’s  advertising  ban  on  all  tv  ads  where 
the  audiences  are  too  young  to  understand 
the  content  (age  8  or  younger)  and  ads 
for  sugar-coated  products  on  programs 
where  children  younger  than  12  are  the 
majority  of  the  audience. 

In  this  area,  it  was  disclosed  by  F. 
Kent  Mitchell,  ad  executive  for  General 
Foods  Corp.  and  chairman  of  the  ANA 
steering  committee,  that  Burson- 
Marsteller,  a  public  relations  firm,  has 
been  hired  by  ANA  and  the  American 
Association  of  Advertising  Agencies,  to 
“deal  rationally,’’  as  he  put  it,  “with  the 
press’’  while  ad  association  lawyers  “deal 
legally  with  the  FTC’’  at  the  January 
hearings  in  San  Francisco. 

Mitchell  said  a  formal  type  press  brief¬ 
ing  would  be  held  by  Burson-Marsteller 
on  December  14  in  Washington,  D.  C.  to 
background  the  Capitol  Press  Corps  on 
the  advertiser’s  side  in  the  dispute.  This 
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reporter  was  standing  close  by  when 
Mitchell  extended  a  personal  invitation 
to  New  York  Times  ad  news  columnist 
Philip  Dougherty  to  cover  the  briefing  in 
D.C.  Mitchell  said  he  hoped  that  the 
Washington  briefing  will  catch  the  atten¬ 
tion  of  Congressmen. 

A  big  weapon  in  the  ANA-4A  public 
relations  arsenal  are  findings  from  a 
study  made  for  them  by  Opinion  Re¬ 
search  Corp.,  Princeton,  N.J.  showing 
public  attitudes  toward  advertising  and 
business  are  swinging  away  from  gov¬ 
ernment  regulation. 

“The  nationwide  probability  survey  of 
adults  found  that  by  a  margin  of  almost 
two-to-one,  the  public  thinks  that  there  is 
a  need  for  less  rather  than  more  govern¬ 
ment  regulation  of  business,”  Kenneth 
Schwartz,  vicepresident  and  managing 
director  of  Opinion  Research  Corp.,  told 
the  ANA  gathering. 

Moreover,  Schwartz  said  the  survey 
turned  up  evidence  that  the  public  does 
not  think  that  business  is  the  prime  con¬ 
tributor  to  inflation.  “That  dubious 
honor,”  Schwartz  reported,  “is  most 
often  accorded  government.” 

“This  is  very  important — and  a  strong 
contributor  to  the  new  mood  of  the  pub¬ 
lic,”  he  said. 

In  regard  to  the  way  people  feel  about 
who  should  curb  tv  advertising  directed 
at  children,  the  researchers  found  that 
30%  want  the  Federal  government  to  ban 
or  restrict  tv  ads  on  children’s  programs 
while  63%  say  parents  should  be 
“primarily  responsible”  for  deciding 
which  products  to  purchase  for  children 
who  see  them  advertised.  “This  view¬ 
point”  he  noted  “was  shared  by  families, 
no  matter  the  age  of  their  children.” 

71%  said  they  think  the  best  way  for 
Government  to  regulate  business  and  in¬ 
dustry  is  by  establishing  goal  rules, 
Schwartz  said. 

Mitchell  told  the  ANA  delegates  it 
plans  to  use  the  data  from  the  OR  survey 
in  briefings  with  the  press  and  in  special 
mailings  to  politicians  and  other  opinion 
makers.  “We  will  lean  hard  on  the  in¬ 
flationary  aspect  of  this  proposed  FTC 
rule,”  the  adman  said. 

The  ANA-4A  survey  was  released  two 
days  after  a  federally-funded  study 
by  the  Center  for  Public  Representa¬ 
tion,  a  Madison,  Wisconsin-based  pub¬ 
lic  interest  law  firm,  released  their  find¬ 
ings.  In  this  study,  it  was  reported 
that  young  children  are  being  suckered 
unknowingly  by  ads  on  children  tv  pro¬ 
grams. 


Buchsbaum  of  Revlon 
elected  head  of  ANA 

Sanford  Buchsbaum,  senior 
vicepresident-advertising  worldwide  of 
Revlon,  Inc.,  was  elected  chairman  of 
the  board  of  directors  of  the  Association 
of  National  Advertisers  during  the  69th 
annual  meeting  held  at  the  Camelback 
Inn. 

Donald  G.  Goldstrom,  vicepresident, 
director  of  advertising  and  marketing 
services  for  Armstrong  Cork  Company 
was  elected  as  vicechairman  of  the  as¬ 
sociation. 

Peter  W.  Allport  was  re-elected  as 
president  of  the  association. 

The  Association  of  National  Advertis¬ 
ers  is  a  non-profit  organization  founded 
in  1910  and  operated  for  the  mutual  bene¬ 
fit  of  its  more  than  400  member  corpora¬ 
tions  whose  products  and  services  are 
advertised  nationally  or  regionally.  It  is 
the  only  organization  in  the  U.  S.  which 
is  concerned  solely  with  the  interests  of 
the  buyers  of  advertising  space,  time  and 
services. 


“The  more  advertising  children  see  on 
tv,  the  more  likely  they  are  to  request, 
indeed  demand,  what  they  see,”  said 
Gerald  Thain,  co-director  of  Madison- 
based  public  interest  law  firm  at  a  news 
conference  on  November  27  in  Madison. 

Thain  said  the  studies  of  430  children 
in  Madison,  East  Lansing,  Mich.,  and  the 
San  Francisco  Bay  area  revealed: 

Children  don’t  understand  the  differ¬ 
ence  between  commercials  and  regular 
programming,  and  “separation 
devices” — used  to  explain  that  a  com¬ 
mercial  is  coming  up  or  ending — aren’t 
particularly  useful  in  pointing  out  the  dif¬ 
ference. 

Children  remember  “disclaimer” 
messages  presented  in  some 
commercials — such  as  “brush  after 
every  meal”  in  a  sugar-coating  cereal 
ad — but  it  doesn’t  seem  to  make  any  dif¬ 
ference  in  their  health  habits  or  their  re¬ 
quests  for  the  products. 

The  only  significant  indication  of 
whether  children  will  ask  for  a  product  is 
the  amount  of  Saturday  viewing  im¬ 
mediately  before  a  shopping  trip. 

Researchers  found  young  children 
watch  an  average  of  two  to  three  hours 
of  Saturday  morning  television  and  pay 
“considerable  attention”  to  ads. 

Thain  said  the  results  of  the  center 
research — which  he  said  is  the  first  to 
present  answers  to  FTC  questions  on  the 
subject — support  both  proposals. 

Buys  stock 

Lee  Enterprises  Inc.  of  Davenport, 
Iowa,  intends  to  purchase  up  to  525,000 
more  shares  of  its  common  stock.  The 
acquired  stock  will  be  held  for  issuance 
under  employee  benefit  plans. 
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Future  uses  of  scanner  data 


By  Roger  A.  Strang 

One  strong  supporter  of  retail  scanning 
systems  has  described  them  as  the  “most 
important  tool  ever  developed  in  market 
research.”  While  this  claim  might  be 
disputed  by  computer  manufacturers 
(who  made  the  UPC  scanning  system 
possible)  and  the  statisticians  (who  made 
the  data  analysis  feasible),  it  is  clear  that 
retail  scanning  systems  have  already  had 
a  significant  effect  on  marketing  research 
and  decision  making. 

It  is  also  clear  that  we  have  barely 
begun  to  exploit  the  full  potential  of  this 
powerful  tool  and  I  would  like  to  touch 
on  some  of  the  uses  which  will  become 
more  important  in  the  future.  I  would 
also  like  to  comment  on  a  very  important 
future  development;  namely,  the  impact 
of  scanning  systems  on  relations  between 
the  manufacturer  and  the  retailer. 

In  my  view,  there  are  three  broad 
areas  in  which  scanner  systems  will  be 
increasingly  utilized  in  the  future: 

I.  Measurement  of  Additional  Mar¬ 
keting  Variables.  At  the  present  time, 
scanner-based  research  activities  have 
focused  on  a  relatively  small  set  of  mar¬ 
keting  variables — particularly  sales  pro¬ 
motion,  pricing,  shelf  location  and  space 
allocation.  It  has  also  been  used  to 
monitor  new  product  introductions.  In 
the  future,  virtually  every  aspect  of  mar¬ 
keting  strategy  will  be  studied  via  this 
system.  Two  areas  where  work  has  al¬ 
ready  begun  include  advertising  testing 
and  distribution  strategy. 

Scanner  systems  have  already  been 
used  to  speed  up  the  collection  and 
analysis  of  coded  coupons  from  respon¬ 
dents  who  were  exposed  to  different 
television  commercials  in  test  van  situa¬ 
tion.  Some  manufacturers  are  using 
scanner  data  from  different  cities  to  mea¬ 
sure  the  impact  of  advertising  in  different 
media,  as  well  as  the  effects  of  different 
advertising  weights  and  of  flighting  ver¬ 
sus  other  types  of  schedules.  Future  de¬ 
velopments  will  include  systems  where 
scanner  stores  are  established  in  cities 
and  towns  where  television  can  be  con¬ 
trolled  via  cable  systems. 

As  the  number  of  scanner  stores  in¬ 
creases.  manufacturers  and  retailers  will 
be  able  to  refine  their  distribution 
strategies.  In  Los  Angeles.  Ralphs  delib¬ 
erately  established  scanner  systems  in 
two  of  its  stores  in  black  neighborhoods 
and  have  found  wide  differences  in  pur¬ 
chase  patterns  (as  well  as  in  the  response 


(Roger  A.  Strang  is  assistant  professor. 
Department  of  Marketing,  Graduate 
School  of  Business,  University  of  Southern 
California.  He  made  this  report  at  the  As¬ 
sociation  of  National  Advertisers  annual 
meeting,  November  28.) 
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to  different  promotional  activities).  This 
ability  to  gather  individual  store  item 
movement  data  quickly  and  easily  will 
mean  that  distribution  patterns  can  be 
more  flexible  to  meet  the  specific  needs 
of  each  market.  The  standardized  store 
layout  could  become  obsolete.  For  the 
manufacturer,  this  will  mean  increasing 
difficulties  in  obtaining  9()9r — plus  dis¬ 
tribution  for  national  brands.  On  the 
other  hand,  this  development  may  im¬ 
prove  the  position  of  strong  regional  or 
specialty  brands  which  can  demonstrate 
good  volume  in  selected  markets. 

2.  Improved  Understanding;  of  Sales 
Interrelationships.  With  traditional 
methods,  it  is  difficult  enough  to  collect 
data  on  sales  of  one  brand  let  alone  the 
product  line  or  category.  Scanning  sys¬ 
tems  make  it  easy  to  gather  movement 
information  for  every  brand  in  the  store, 
including  breakdowns  for  individual 
sizes  and  flavors.  This  allows  identifica¬ 
tion  of  the  interrelationships  among  sales 
of  different  items,  and  provides  the  an¬ 
swer  to  such  questions  as;  What  is  the 
effect  of  a  price  feature  on  the  16  oz.  on 
sales  of  the  32  oz.?  How  does  a  com¬ 
petitor's  promotion  affect  sales  of  our 
brand? 

These  interrelationships  can  also  be 
viewed  from  the  customer  point  of  view. 
The  scan  panel  is  an  exciting  develop¬ 
ment  which  will  considerably  improve 
our  understanding  of  consumer  purchase 
behavior  and  the  impacts  of  different 
pricing  and  promotional  strategies.  Some 
work  is  already  undeway.  Two  weeks 
ago,  the  Tele-Research  organization 
gathered  data  on  the  individual  pur¬ 
chases  made  by  I6,()()0  Ralph’s  custom¬ 
ers.  This  information  will  provide  an 
even  clearer  indication  of  which  brands 
are  purchased  in  association  with  which 
other  brands  and  will  be  an  important 
guide  to  multi-brand  advertising  and 
promotion  programs. 

3.  Focus  on  Market  Response.  Proba¬ 
bly  9fy7f  of  all  market  research  is  under¬ 
taken  to  measure  our  market  status — 
where  are  we  in  terms  of  sales,  share, 
distribution,  customer  attitudes  and  the 
like?  However,  to  make  effective  mar¬ 
keting  decisions,  we  need  to  know  more 
about  market  response — where  will  we 
be  if  we  raise  prices  by  57e  or  increase 
daytime  GRPs  by  50  per  week? 

The  tremendous  data-gathering  capac¬ 
ity  of  scanner  systems  will  make  it  much 
easier  to  move  to  a  focus  on  market  re¬ 
sponse  because  they  provide  swiftly  and 
inexpensively,  the  data  needed  to  de¬ 
velop  models  of  the  marketplace.  A 
wealth  of  detailed  historical  information 
is  readily  accessible,  and  can  be  used  to 
develop  models  of  experimentation  and 
again  it  is  scanning  systems  which  make 
such  experiments  feasible  and  efficient. 
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The  net  result  of  these  new  uses 
should  be  an  improvement  in  the  quality 
of  marketing  decision-making.  Execu¬ 
tives  will  now  have  more  information 
available  more  quickly  with  more  useful 
analyses  and  this  should  make  a  signifi¬ 
cant  difference  in  on-the-job  perform¬ 
ance. 

The  availablility  of  information  from 
scanner  systems  is  also  likely  to  have  a 
significant  effect  on  the  relationship  be¬ 
tween  the  manufacturer  and  the  retailer. 
At  the  present  time,  retail  buying  and 
merchandising  decisions  are  often  made 
on  Nielsen  or  SAMI  data  or  on  general 
information  furnished  by  the  manufac¬ 
turer.  A  scanner  system  greatly 
strengthens  the  position  of  the  retailer  by 
providing  information  on  their  own  sales 
in  minute  detail.  It  is  easy  to  see  if  a 
brand  or  pack  size  is  meeting  movement 
requirements.  The  merchandising  com¬ 
mittee  can  readily  determine  those 
brands  which  do  well  on  promotion. 

Under  these  conditions,  buying  and 
promotion  decisions  can  be  made  more 
objectively  by  the  individual  retailer  and 
this  will  restrict  the  manufacturer’s  ’’sell¬ 
ing”  opportunity.  Weak  and  unrespon¬ 
sive  brands  will  no  longer  be  stocked  or 
supported,  and  the  retailer  can  be  con- 
sideraly  more  demanding  in  such  areas 
as  the  type  of  promotional  support  pro¬ 
vided.  Already,  Super  Valu  and  chains 
such  as  Ralphs.  Kroger,  and  Giant  are 
setting  up  their  own  research  depart¬ 
ments  to  ensure  that  this  information  is 
used  to  the  fullest. 

To  be  successful  in  these  cir¬ 
cumstances,  the  manufacturer  will  have 
to  pay  more  attention  to  the  specific 
market  needs  of  the  individual  retailer 
and  develop  advertising  and  promotion 
programs  geared  to  the  local  market.  The 
only  factor  which  will  slow  this  de¬ 
velopment  is  the  inability  of  many  execu¬ 
tives  (retail  and  manufacturer)  to  fully 
utilize  all  the  information.  At  all  levels, 
the  most  critical  need  is  for  effective 
procedures  to  synthesize  and  integrate 
this  vast  quantity  of  data — without  these, 
none  of  these  developments  will  take 
place. 

NC  papers  to  convert 
to  direct  printing 

Durham  (N.C.)  Herald  and  San  will 
convert  to  direct  printing  with  Napplates 
from  stero. 

The  conversion  is  expected  to  be  com¬ 
pleted  this  winter.  However,  as  an 
interim  step,  the  Herald  and  Sun  will 
begin  printing  with  NAPP  pattern  plates. 

The  publications  will  be  using  two 
News  Star  systems  and  a  Twin  Star  sys¬ 
tem  for  plate  processing,  along  with  a 
News  Printer  11  exposure  unit. 
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Ad  scene 


By  Dan  Lionel 


‘Don’t  neglect  brokers’  sales  people! 


“Key  to  selling  real  estate  advertising 
is  the  individual  broker's  sales  people,” 
classified  ad  manager  Lee  Harrington, 
Columbus  (Ohio)  Dispatch  &  Citizeu- 
Jourual  told  E&P. 

“Unlike  auto  dealers  or  other  adver¬ 
tisers  where  the  head  of  the  company  or 
a  specially  designated  ad  manager  selects 
the  medium  and  writes  the  ad  copy,  real 
estate  sales  and  advertising  generally  re¬ 
volve  around  the  sales  person  who  fre¬ 
quently  pays  for  half  or  even  all  of  the  ad 
cost  for  his  listings,”  Harrington  said. 

Our  talk  with  Harrington  was  based  on 
a  feature  that  appeared  in  the  current 
issue  of  MacDonald  Classified  Services' 
Classified  Executive  which  reported  on 
an  in-depth  real  estate  study  conducted 
by  the  Dispatch  &  Citizen  which  is 
proving  helpful  as  it  is  shown  to  brokers' 
sales  personnel  in  an  audio/visual  ver¬ 
sion. 

MacDonald  cited  the  Columbus  effort 
as  an  example  of  what  can  be  done  to 
counteract  what  appears  to  be  a  gener¬ 
ally  downward  trend  in  classified  real  es¬ 
tate  adverlisingithe  number  one  classifi¬ 
cation  in  classified. 

“CAMS  from  coast  to  coast,  ”  notes 
MacDonald,  “are  facing  an  interesting 
paradox.  At  a  time  of  record  gains  in 
linage  and  revenue,  the  percentage  of  the 
real  estate  broker's  ad  dollar  going  into 
newspaper  classified  is  declining.  News¬ 
paper  Ad  Bureau  figures  confirm  the  fact 
that  the  total  dollars  generated  by  real 
estate  classifications  are  slipping.  It's  not 
an  alarming  situation  but  one  that  de¬ 
serves  some  explanation  and  some 
watching.” 

According  to  MacDonald  there  are 
many  basic  changes  taking  place  in  the 
real  estate  business  which  are  being  re¬ 
flected  in  the  downward  curve  of 
clasified  real  estate  advertising. 

“The  advent  of  the  franchised  real  es¬ 
tate  broker  has  forever  changed  the  face 
of  real  estate  selling,”  he  said.  “One  of 
the  spin-off  effects  of  this  development 
hits  the  newspaper  classified  right  in  the 
pocketbook  in  two  ways; 

‘Not  only  are  many  franchised  brokers 
pooling  their  ad  budgets  and  running 
under  a  common  heading  (which  in  most 
instances  results  in  less  total  advertising 
investment,)  but  the  franchiser  is  dictat¬ 
ing  that  a  percentage  of  the  franchisee's 
total  advertising  budget  be  used  for 
non-newspaper  institutional  advertising — 
ad  dollars  which  end  up  in  TV,  maga¬ 
zines  and  frequently  direct  mail. 

‘There  is  an  even  more  fundamental 
change  that  is  being  brought  about  by 
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franchises  and  network  referral  systems,' 
says  Jane  Gilmer,  Newspaper  Ad 
Bureau's  VP  for  classified.  ‘The  fran¬ 
chises  and  networks  are  training  their 
people  to  first  of  all  get  listings — and  to 
sell  homes  second.  This  philosophy  em¬ 
phasizes  that  acquiring  listings  is  the  crit¬ 
ical  factor.  Showing  and  selling  a  home  is 
the  easy  part  of  their  business.  The  fran¬ 
chises  are  convinced  that  the  market  is 
controlled  by  the  brokers  who  get  the 
listings.  The  question  today  is  this;  ‘Does 
newspaper  classified  work  to  get  listings 
as  well  as  it  does  to  sell  homes?'  Too 
often  they're  coming  up  with  a  ‘No.' 
That  is  one  reason  other  media  appears 
attractive  to  them. 

“Add  to  this,”  continues  MacDonald, 
“the  growth  and  success  of  the  real  es¬ 


in  these  words;  “Our  brokers  had  three 
places  to  invest  their  advertising  dollars 
ten  years  ago,  today  they  have  at  least 
twelve.” 

In  launching  its  study  of  1000  recent 
Columbus  area  home  buyers  Harrington 
and  Marketing  director  Jim  Hammock 
had  in  mind  to  learn  more  about  the 
motivations  and  home  seeking  proce¬ 
dures  followed  by  those  queried.  The  re¬ 
sults  were  neatly  packaged  in  a  single 
unit  audio/visual  device  which  is  shown 
not  to  real  estate  groups  or  associations 
but  rather  at  sales  meetings  in  individual 
real  estate  offices.  “It's  making  friends 
for  us  with  the  salespeople  who  are  on 
the  firing  line,”  said  Harrington. 


Daily  acquired 

Ada  (Okla.)  Daily  News  has  been  pur¬ 
chased  by  Thomson  Newspapers  Inc., 
Des  Plaines,  III.  The  item  in  the  De¬ 
cember  2  Editor  «&  Publisher  incorrectly 
called  the  paper  a  weekly  in  the  headline 
and  misspelled  Thomson  Newspapers. 


Newspaper  ad  revenues 
top  $10  billion  mark 

Total  advertising  in  daily  newspapers  2 1. 1%  for  the  ten  months;  retail,  up  9.7% 
gained  I4.5%  in  the  first  ten  months  of  in  October  and  12.8%  for  the  ten  months, 
1978  over  the  same  period  last  year  and  and  national,  up  2.1%  for  the  month  and 
amounted  to  more  than  $10.2  billion,  ac-  8.0%  for  the  ten  months, 
cording  to  the  Newspaper  Advertising  Dollar  totals  for  the  major  classifica- 
Bureau,  Inc.  In  October,  when  the  two  tions  through  October  were;  Retail,  $5.5 
largest  New  York  City  newspapers  were  billion;  classified,  $3.2  billion  and  na- 
on  strike,  the  nationwide  total  increased  tional,  1.5  billion. 

1 1 .0%.  Bureau  estimates  of  newspaper  adver- 

By  classification,  the  October  and  tising  are  based  on  linage  measurements 
year-to-date  gains  were;  by  Media  Records,  Inc.  in  its  index 

Classified,  up  19.0%  for  the  month  and  cities,  plus  other  data. 


tate  buyers'  guides,  home  finders  book¬ 
lets  or  whatever  you  choose  to  call  them. 

CAM  after  CAM  has  reported  that  his 
brokers  report  that  these  booklets  work — 
they  do  fill  a  useful  need  in  the  broker's 
overall  media  requirements.” 

CAM  Harrington  told  E&P  that  one  of 
the  largest  brokers  in  Columbus  regu¬ 
larly  puts  out  a  colorful  brochure  with 
photos  of  his  listings.  These  are  hand 
delivered  to  every  home  in  desirable 
areas  as  frequently  as  monthly.  Also  the 
Columbus  Real  Estate  Board  itself  pub¬ 
lishes  a  real  estate  guide  and  urges  its 
members  to  take  full  page  ads — all  of 
which  takes  its  toll  of  classified  real  es¬ 
tate  advertising  which  for  the  first  9 
months  has  slipped  below  last  year's  fig¬ 
ure  on  the  Columbus  papers  although  the 
department  as  a  whole  shows  a  5%  linage 
gain  and  a  substantially  larger  revenue 
gain  as  the  result  of  rate  increases. 

CAM  Cal  Cunningham  of  the 
“Waukegan  (111.)  News-Sun”  whom 
MacDonald  quotes,  sums  up  the  problem 
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Wick  buys  weekly 

Wick  Newspaper  group  has  acquired 
the  Green  Valley  (Ariz.)  News  from  Ted 
Turpin  of  Tucson,  who  published  the 
weekly  in  this  retirement  community. 
The  newspaper  was  founded  in  1964. 
Turpin  became  part  owner  in  1967  and 
majority  owner  in  1971.  Wick  Newspa¬ 
pers,  headed  by  Milton  1.  Wick,  owns  22 
papers  in  nine  states. 


Hammell  buys 

Hammell  Newspapers,  Inc.,  Tequesta, 
Fla.,  announced  the  purchase  of  Belle 
Glade  Herald,  Inc.  and  Montlake  Media, 
Inc.,  publishers  of  the  Clewiston  News, 
Moore  Haven  Democrat,  Pahokee- 
Everglades  Observer,  Lake  Shore 
Shield,  Belle  Glade  Herlad,  and  the 
Caloosa  Belel,  all  in  Florida. 


If  you  haven’t  looked  into  a  Com¬ 
munity  press  lately,  you’re  in  for  a 
big,  pleasant  surprise.  Over  the 
years,  we’ve  innovated  and  added 
to  this  solid,  reliable  press  —  until 
today  the  Community  family  offers 
speeds  from  14,000  to  25,000  pph. 
The  SSC  version,  with  its  high  pro¬ 
duction  folder  and  its  heavier-duty 
drive  and  gearing,  is  particularly 
well  suited  to  the  production  of 
both  newspapers  and  a  great 
variety  of  newspaper/commercial 
products. 

Take  a  look  at  the  other  features 
we’ve  added  to  a  press  that  was 
already  the  most  popular  web 
offset  press  in  the  world: 

•  A  choice  of  three  folders  —  the 

Community,  the  SC  and  the  SSC. 

•  The  Universal  offset  unit  for 


The  Rockwell- Goss  Community 
press:  another  example  of  how 
industry  needs  are  understood  and 
met  by  our  vast  newspaper  and 
commercial  press  experience  and 
our  advanced  research  and 
engineering  staff. 

For  full  details,  contact 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 


versatile  use  of  spot,  three-color 
and  four-color  process. 

•  Swing-away  ink  fountains  for 
easier  cleaning  and  color  change. 

•  Optional  circumferential  register 
controls  for  running  adjustment 
of  back-to-back  register. 

•  On-the-nose  plate  lockup  for 
easier,  more  precise  plate 
positioning  for  color  register. 

•  Optional  kit  for  running  eight 
webs  over  one  former  to  provide 
larger  single-section  products. 

•  Master  water  console. 

•  Multiple  stacked  units,  up  to 
four  high. 

•  Web  break  detectors. 


Rockwell 

International 


..where  scierK»  gets  down  to  business 


HOW  DO  YOU  IMPROVE 
ON  EXCELLENCE? 


AP  Laserphoto  Members  Will 
Find  Out  On  December  17. 
And  So  Will  Their 
Readers. 


On  December  17,  The  Associated  Press  will  convert  its  national 
Laserphoto  network  to  “Phase  II,”  an  overnight  change 

to  even  higher  quality. 
Today’s  Laserphoto  consists  of  about  800,000  picture  elements 
or  “mosaic  tites.”  Next  week  the  number  of  elements  that  creates  each 
picture  will  more  than  double  —  to  approximately  2  million. 


This  will  improve  nearly  evfery  aspect  of  the  picture:  resolution,  tonal 
quality,  sharpness,  overall  appearance. 

Laserphoto  Phase  II  —  another  step  by  AP  to  provide  the  newspaper 
Industry  with  the  finest  possible  picture  network. 

AP  Laserphoto 

Looking  Better  All  the  Time 


Co(ttm(»i»^i550ttrmn  . 

City  OKs  widening  Broadway  to  51  feet 

atiihttriiy  Oiuncil  approver  'La  (^olomba 


_ 0mly  Auu'riran  ^public 

People's  Temple  Members  Planned  Suicides 


How  to  handle  multiple  picture  packages 


By  Daryl  Moen 

{Third  in  a  series) 

Just  as  there  are  times  when  a  city 
editor  will  tell  a  reporter  to  break  his 
material  into  a  main  story  and  a  sidebar, 
there  are  times  when  the  best  photo 
coverage  requires  two  or  more  pictures. 

Whether  it  is  because  of  space,  lack  of 
appreciation  for  photographs  or  failure  to 
recognize  the  possibilities,  not  many 
newspapers  run  multiple  picture  pack¬ 
ages.  Both  news  and  feature  coverage 
suffers. 

When  editors  do  get  more  than  one 
photograph,  they  often  have  trouble  deal¬ 
ing  with  them.  Learning  how  to  handle 
multiple  picture  packages  is  one  of  four 
easy  steps  to  improving  the  looks  of  your 
newspaper.  In  previous  articles,  we  dis¬ 
cussed  working  in  modules  (E&P,  Sep¬ 
tember  23)  and  packaging  stories  and  pic¬ 
tures  (E&P,  October  28).  in  the  fourth 
article,  we  will  discuss  the  use  and  mis¬ 
use  of  illustrations. 

The  photojournalist  sometimes  needs 
more  than  one  photo  to  report  the  story. 
Thus,  the  package  begins  with  the 
photographer  who  recognizes  the  pos¬ 
sibilities  of  contrast,  interplay,  before- 
and-after  scenes  or  sequences. 
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Once  the  pictures  are  taken  and  have 
survived  the  selection  process,  how 
should  they  be  handled  at  the  layout 
desk? 

First  a  decision  needs  to  be  made 
about  play. 

Sometimes  the  pictures  need  equal  bill¬ 
ing.  Before-and-after  shots  and  con¬ 
trasts,  for  instance,  usually  need  equal 
play  and  perspective.  The  pairing  then 
requires  only  that  you  run  the  photos 
next  to  each  other  rather  than  separated 
by  copy  and  headlines.  Distance  di¬ 
minishes  the  impact  of  the  contrast  or 
interplay. 

More  often,  the  pictures  should  not 
receive  equal  play.  Most  successful 
packages  feature  one  photo  and  use 
others  to  support  the  point  made  in  it. 

The  principle  is  the  same  as  that  used 
to  write  an  inverted  pyramid  news  story. 
The  second  and  third  paragraphs  support 
the  statements  made  in  the  lead.  Sup¬ 
plementary  pictures  serve  the  same  pur¬ 
pose. 

The  criteria  you  use  to  select  your 
dominant  photo  are  some  of  the  same 
ones  you  use  to  write  a  lead.  What  is  the 
most  important  point  to  be  made  with  the 
photographs?  Which  photograph  makes 
the  point  the  best?  Which  photographs 
support  the  main  point? 


A  photo  package  on  an  unusual  house, 
for  instance,  might  have  a  large  shot  of 
the  outside  and  two  smaller  ones 
alongside  which  bring  hand-carved  wood 
and  stained  glass  windows  to  the  read¬ 
ers’  fingertips.  Or  you  could  reverse  it.  If 
the  hand-carved  wood  is  the  focus  of  the 
story,  the  outside  of  the  house  would  be 
the  smaller  photo  alongside  a  large  photo 
of  the  carvings. 

In  two-picture  packages,  one  photo 
usually  provides  the  context  and  the 
other  provides  a  close-up. 

Instead  of  the  typical  one-picture 
coverage  of  a  car  accident,  the  photog¬ 
rapher  can  show  more  with  a  close-up 
of  a  survivor  and  a  smaller  shot  showing 
the  accident  scene.  By  providing  con¬ 
text,  the  smaller  shot  explains  the  larger 
one. 

In  Illustration  A,  we  have  three  photos 
and  a  map  of  Guyana.  The  package  ran 
42x69  picas  in  the  Columbia  Missourian . 
The  package  tells  more  than  any  single 
picture  can,  it  is  modular  and  the  interior 
margins  are  consistent. 

Illustration  B  shows  how  the  Poplar 
Bluff  (Mo.)  Daily  American  Republic 
used  an  even  larger  package  on  the  same 
subject.  In  a  58'/ix77-pica  space,  they 


{Continued  on  paf>e  24) 
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GAF’  INTRODUCES 

GAFTYPE'S  PHOIOTYPESETTING  MPER 


Graphic  Arts 
Products. 

The  closer  you  get, 
the  better  we  look. 
Get  close  to  us. 


New 

Phototypesetting  pa  per, 
designed  for  use  the 
bilization  process,  gives  you 
sharper  characters  that  you  can 
blow  up  a  hundred  times  (like  this 
ampersand)  and  see  less  fuzz  and 
fewer  breaks  than  ever  before. 

How  is  it  done? 

After  years  of  research,  GAP  has  de¬ 
veloped  a  new  emulsion,  providing  greater 
contrast,  whiter  whites,  blacker  blacks  and 
sharper  characters.  You  also  get  consistency  of 
quality  from  roll  to  roll.  As  well  as  an  image  that, 
after  processing,  retains  its  original  density  over  a 
longer  period  of  time. 

The  matte  finish,  besides  reducing  glare,  takes 
pen  or  pencil  notes  beautifully. 

If  you'd  like  a  truly  reliable  source  of  quality  pho¬ 
totypesetting  stabilization  paper,  call  your  local  GAP 
graphic  arts  dealer.  And  while  you're  at  it,  check  out 
our  Gaftype  C  paper.  You'll  find  it  ideal  for  con¬ 
ventional  processing.  We  also  supply  the 
chemistry  for  both  processes. 


Unretouched  blowup  from  10  pt  Tiffany 
phototype  set  on  Gaftype  '“S  paper. 


0 


Mod  layout 
encourages 
readership 


In  his  letter  to  Editor  &  Pubi.isher  ob¬ 
jecting  to  the  use  of  the  Arkansas 
Gazette  as  an  example  of  non-modular 
layout,  Carrick  Patterson,  executive 
editor,  argued  that  the  design  points  had 
nothing  to  do  with  content. 

Jeffrey  Durstew'itz  of  the  Eveninfz 
News  wrote  the  following  week  to  say 
that  they  also  put  out  a  vertical-format 
newspaper  in  Buffalo  and  that  form 
should  be  subservient  to  content. 

The  comments  illustrate  some  com¬ 
mon  misconceptions  about  newspaper 
design.  Among  them  are  these: 

Theory  one:  We  either  go  with  content 
or  we  go  with  looks.  We  can’t  have  both. 

We  can — and  should — have  both.  Our 
Job  is  to  communicate  with  readers.  Why 
bend  over  backward  to  report  and  write  a 
story  that  isn't  read  because  it  isn’t  mer¬ 
chandised  properly? 

Newspaper  researchers  have  been  tel¬ 
ling  us  for  several  years  that  we  have  to 
sell  our  product.  Anything  that  makes  it 
easier  for  the  reader  encourages  read¬ 
ership.  That's  the  bottom  line.  Clutter  is 
not  synonymous  with  news;  absence  of 
clutter  does  not  make  a  paper  vapid. 
Clutter,  layout  that  fails  to  show  rela¬ 
tionship  among  items  and  hard-to-follow 
wraps  do  not  encourage  readership. 

Theory  two:  We  can’t  have  a  high  story 
count  and  modular  layout. 

Yes  we  can.  Modular  layout  works  for 
papers  with  a  front-page  story  count  of 
four  and  a  count  of  12.  And  it  probably 
does  more  for  a  paper  with  a  high  story 
count. 

The  Arkansas  Gazette  and  the  Buffalo 
Evening  News  aren’t  the  only  papers  in 
the  country  that  have  high  story  counts. 
But  some  others  package  the  stories  bet¬ 
ter  and  eliminate  the  clutter.  The  San 
Francisco  Examiner,  for  instance,  usu¬ 
ally  has  eight  to  ten  elements  on  the  front 
page,  yet,  it  is  attractive. 


Illustration  A 

'Reckless’  story 
costs  $70,000 

A  Palm  Beach  County  Circuit  Court 
jury  returned  a  judgment  of  $70,000 
against  Lake  Worth  (Fla.)  Herald  pub¬ 
lisher  Karl  Easton  Jr.  and  reporter  Jo 
Ann  Currier  in  a  libel  case  brought  by 
John  Street,  the  County  director  of  ani¬ 
mal  regulation. 

An  article  in  October  1976  which  said 
Street  smoked  marijuana  with  two 
employees  was  published  with  reckless 
disregard  for  the  truth,  the  jury  found. 
The  trial  judge  ruled  that  defense  tes¬ 
timony  did  not  prove  the  truth  of  the 
allegations  because  the  newspaper  did 
not  present  any  first-hand  witnesses  to 
the  incidents.  The  reporter's  own  tes¬ 
timony  indicated  she  had  relied  on  sec¬ 
ond  and  third-hand  accounts  when  writ¬ 
ing  the  story. 

After  the  verdict,  Ms.  Currier  said  the 
verdict  was  a  mistake  “because  my  story 
is  not  false.’’  Easton  said  he  would  ap¬ 
peal.  His  family  has  owned  the  weekly 


Illustration  B 

Will  not  compel 
reporter  disclosure 

Bennington  County,  Vermont,  State 
Attorney  General  Raymond  Bolton  has 
dropped  his  attempt  to  compel  testimony 
from  two  Benninfiton  (Vt.)  Banner 
newsmen. 

Bolton  had  called  an  inquest  into  the 
sale  of  marijuana  in  Vermont  and  sought 
to  force  reporters  Woody  Klein  and  Tim 
Powers  to  identify  their  sources  used  in 
preparing  an  earlier  story  on  the  matter. 

Klein  and  Powers  refused  to  reveal 
their  sources  and  Bolton  has  decided  not 
to  press  the  matter. 


Picture  packages 

(Continued  from  paf>e  22) 

managed  to  get  four  photos  and  a  map 
without  clutter. 

Whether  you  are  working  with  two 
pictures  or  several,  remember  this: 

•  Interior  margins  must  be  consistent. 
If  you  use  one  pica,  use  one  pica  be¬ 
tween  pictures  all  the  way. 

•  The  photos  don’t  have  to  fill  all  the 
space.  One  photo  might  be  three  and 
one-half  columns  wide;  another  might  be 
three.  But  leave  the  extra  white  space  to 
the  outside  of  your  package. 

•  Don’t  separate  the  pictures  with 
headlines  and  copy.  Don’t  try  to  balance 
a  page  by  placing  one  picture  at  the  top 
of  a  story  and  a  related  picture  at  the 
bottom.  If  the  photos  are  related,  the 
play  should  reflect  this. 

•  Don’t  package  the  cutlines.  It  is  an 
inconvenience  to  readers  to  go  from  a 
single  cutline  to  two  or  more  pictures  and 
back  again.  They  are  not  willing  to  work 
that  hard. 

Next;  The  use  and  misuse  of  illustra¬ 
tions. 


(Continued  on  page  42) 


paper  for  more  than  60  years. 


THE  BEST  KEEPS  GETTING  BETTER 

Complete  TV  Listings 
>  Any  Width 

•  Any  Font 
«  Any  Point  Size 

Complete  TV  Booklets 

•  With  Your  Logo 


COMPUTER-TO-COMPUTER 

By  DalaNews.  DataFeature,  OataSpeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


Feature  Package 

TV  News 
Feature  Articles 
Proliles 

Puzzles  &  Quizzes 
Halftone  Photographs 


WHTVDAIA 

Quaker  Village  •  Glens  Falls,  New  York  12801 


Ar^^^sas^|^(6aze^Ic. 


jw*  12  Memphis  Stores 
kseMi  Are  Hit  by  Looters 
During  Power  FaAxe 


HvOidNof  Shoof,  l^King. 
Rsy  Tth  Houc#  Cormvfta* 


Pr»«tdtnl 
,  31  Back  Box'  JaH 
Raqu««ttd  by  ban 


TIAfTMtedlorSeftng 
MbpMM  Stolen  MtrehondiM 
TePokce-rwnStoeo 


.Arkfitisas'^ (5 AzcUc.'’“  * 

12  Memphis  Stores  Hit 
by  Looters  in  Power  Failure 


HfOdNotShoot.KRKkig, 
Rjy  Tafc  Homa  CbmrwifMa 


irnulm  nAr*wtad<orS^ 
SleWn  MorcKondn* 
Te^okco-rwnStero 


CMS|Mh  Pftidant  Raiadt  Ms.bi 


Raqimtad  by  ban  ^ 
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THE  RAYCOMRilOg  AD  COMPOSITION 
SYSTEM:  PROGRAMMABLE  KEYS  FOR  FASTER 
PRODUCTfON  cycles: 

One  of  the  many  truths  we’ve  learned  in  our 
years  of  making  ad  composition  systems  is  this: 
a  satisfied  operator  is  a  fast  operator. 

With  that  in  mind,  we  did  a  national  survey  of 
composing  room  operators,  asking  them  what 
they’d  like  in  an  ad  composition  system.  We  dis¬ 
covered  there  was  a  lot  they'd  like.  So  much, 
in  fact,  we  decided  to  re-design  our 
Raycomp-100  keyboard. 

What  we  came  up  with  is  this: 
programmable  keys.  These  keys 
allow  an  operator  to  put  what¬ 
ever  functions  he  especially  likes 
right  at  his  fingertips.  In  effect,  he 
actually  customizes  the  key¬ 
board  to  match  his  style  of  ad 
composition. 


It’s  a  unique  feature.  And  the  result  is  increased 
creative  control  for  the  operator. 

And  faster  production  cycles  for  the  newspaper. 

Other  Raycomp-100  features  include  vertical 
and  horizontal  screen  format.  Text  display  in 
actual  size,  half  size,  and  double  size.  And  a  giant 
200  square  inch  screen  that  displays  up  to 

_  20,000  characters  per  ad. 

Like  all  Raytheon  composition 
systems,  the  Raycomp-100  is 
designed  for  the  future.  But  it  can 
go  to  work  for  you  right  now.  If  you’d 
like  to  see  one  in  action,  or  if  you’d 
just  like  to  receive  more  information, 
call  us  at 
(617)443-9521, 
extension  2474. 

Or  write  Raytheon  Graphic  Systems, 
528  Boston  Post  Road, 

Sudbury,  Massachusetts  01776. 


KEYED  FOR  SPEED. 
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APOLOGETIC 


Japan  Gangs 
Romanticized 
and  Tolerated 

BT  SAM  JAMESON 


KOBE,  Japan— With  television 
lights  gl^ng  and  60  newsmen  sitting 
cross-l^ed  on  a  tatami  mat  floor, 
Kenichi  Yamamoto,  53,  the  right- 
hand  man  of  Japan’s  top  ganglord, 
began  the  press  conference  by  read¬ 
ing  a  prepaid  statement 

As  the  reporters  checked  his  de¬ 
livery  gainst  printed  copies  that  had 
been  distributed  as  part  of  a  “press 
kit”  Yamamoto— flanked  by  two  oth¬ 
er  gang  leaders— spoke  deliberately 
in  flowery,  polite  language. 

Sam  Jameson  is  chief  of  the  Los 
Angeles  "Hmes  Tokyo  Bnreaa,  which 
is  one  of  19  Times  foreign  bereans. 

He  offered  an  apology  to  the  gener¬ 
al  public  for  apprehension  "which 
may  have  been  caused.”  He  added  an 
apology  to  “law  enforcement  authori¬ 
ties”  for  the  “trouble”  caused  them. 

And  finally,  he  announced  that  Ya- 
maguchi-Gumi,  an  underworld  orga¬ 
nization  with  an  estimated  10,400 
members  operating  in  29  of  Japan's  47 
prefectures,  had  divided  to  end  uni¬ 
laterally  what  he  called  “a  series  of 
unfortunate  events”  involving  a  rival 
gang,  the  Matsuda-Gumi. 

Ihe  “unfortunate  events”  were  the 
murders  of  seven  gangsters  aligned 
with  the  Matsuda-Gumi  in  retaliation 
for  five  killings  the  Yamaguchi-Gumi 
itself  had  suffered  since  July,  1975. 
The  gang  warfare  reached  a  peak  last 
July  when  Kazuo  Taoka,  64,  the 
“don”  of  gangland  who  has  ruled  the 
Yamaguchi-Gumi  for  32  years,  was 
shot  and  wounded  in  a  Kyoto  night¬ 
club. 

The  maimed  body  of  the  man  be- 
Ueved  to  have  shot  Taoka  was  found 
later  in  the  mountains  behind  this 
port  city. 

Although  unusual,  the  80-minute 
press  conference  was  not  the  first 
time  that  Japanese  gang  leaders  have 


met  the  press.  Taoka,  in  whose  home 
the  news  conference  was  held,  was 
not  present  this  time,  but  he  and  oth¬ 
er  gang  leaders  have  given  inter¬ 
views  in  the  past  And  two  full- 
length  movies  glamorizing  Taoka's 
life  have  played  to  packed  houses  in 
Japan. 

The  press  conference  and  the  most 
recent  round  of  gang  warfare, 
however,  served  once  again  to  throw 
light  upon  a  dark  segment  of  Japa¬ 
nese  society:  organized  crime. 

Police  crackdowns,  like  one  that 
began  last  September,  also  help  draw 
attention  to  the  underworld.  So  far, 
more  than  1,300  gangsters  have  been 
arrested  in  this  one,  one  of  a  series 
somewhat  reminiscent  of  the  police 
chiefs  order  in  the  movie  classic, 
“Casablanca”— “Round  up  the  usual 
susp«cts.” 

Hideo  Fukunaga,  head  of  the  de¬ 
tective  bureau  of  the  Hyogo  prefec- 
tural  police  here,  admitted  that  police 
intentionally  delay  day-to-day  ar¬ 
rests  of  garland  suspects  in  order  to 
stage  perio^c  roundups  that  gain 
publicity  in  the  mass  media. 

“They  let  the  people  know  the  po¬ 
lice  are  acting,”  he  said.  “If  we  ar¬ 
rested  gangsters  one  by  one,  no 
newspaper  or  TV  station  would  both¬ 
er  reciting  the  arrests.” 

Fukunaga  also  acknowledged, 
however,  ^t  most  of  those  arrested 
quickly  rqjoined  the  underworld.  Jail 
sentences  are  too  short,  and  release 
on  bail  while  awaiting  trial  or  going 
through  af^als  is  granted  too  easily, 
he  complained.  An^  in  the  end,  he 
said,  as  long  as  society’s  “demand”  for 
gangsters’  services  exists,  the  “sup¬ 
ply”  will  persist 

At  the  moment,  police  estimate  the 
supply  at  2,502  gangs  with  108300 
members. 

Gangsters  themselves,  in  their  own 
language,  recc^ize  their  place  in  so¬ 
ciety  as  “life  in  the  shadows,”  com¬ 
pared  with  ordinary  people,  whom 
they  call  “citizens  in  the  sun.”  Even 
the  word  that  gan^ters  use  for 
themselves,  yaktaa,  literally  means 
absolute  bottom.  It’s  a  reference  to 
the  worst  possible  hand— “ya”  mean¬ 
ing  eight,  “ku”  meaning  nine  and 
“za”  meaning  three— in  a  game 
played  with  hanafuda  (flower  cai^). 

Taoka  once  said  in  an  interview 
that  many  of  his  followers  traced 
their  anc^try  to  buruku-min,  the  un¬ 
touchables  of  Japan’s  feudal  era  who 
once  pursued  what  were  considered 
subhuman  occupations,  such  as 
butchering.  The  discrimination  per¬ 
sists— and  often  denies  persons  of 


buraku-min  ancestry  entry  into  nor-  stockholders.  Thanks  to  this  tactic,  pledging  fidelity— and  “royalties”— to  litical  oppression  militate  against  pas- 

mal  society.  some  stockholders’  meetings  end  Yamaguchi.  Today  police  estimate  sage  of  any  such  law,  even  one  aimed 

Detective  Pukunaga  also  said  about  within  five  minutes.  that  Yamaguchi-Gumi  controls  about  spedhcally  at  gangs. 

10%  of  the  Yamaguchi-Gumi  gang-  At  other  times,  gangsters  are  em-  640  subgangs.  Pol^,  for^  to  seek  evidence  and 

sters  were  persons  of  Korean  ance-  ployed  as  "Oxers”  by  corporations.  ^t  gangs  in  Japan,  like  most  ev-  convictions  of  individual  gang  mem- 

stry,  another  ^up  subjected  to  re-  Yoshio  Kodama,  Lockheed’s  secret  erywhere  else,  j^ously  guard  what  bers  for  specific  crimes,  have  tried  to 

lentless  discrimination  in  Japan.  agent  in  Japan  who  is  now  on  trial  they  call  their  “islands”  (spheres  of  smash  organizations  such  as  the  Ya- 

Aware  of  their  low  social  standing,  charged  with  tax  evasion,  used  ties  influence),  and  when  one  of  the  Ya-  maguchi  gang  with  blows  at  the  top. 

gangsters  in  prestige-conscious  Japan  with  both  gangsters  and  politicians  to  maguchi  subgangs  started  to  muscle  FSikunaga  complained,  however,  that 

seek  the  appearance  of  respectability,  "fix”  business  disputes  for  lucrative  into  territory  claimed  by  the  Matsu-  lethargy  in  the  courts  undercuts  po- 

if  not  respect,  and  fame,  if  not  recog-  fees,  according  to  testimony  brought  da-Gumi,  a  Matsuda  man  shot  dead  lice  efforts, 

nition.  out  in  his  trial.  two  Yamaguchi  mobsters  and  se-  Of  %  Yamaguchi  gang  lieutenants 

Yamamoto’s  press  conference,  the  Romanticizing  of  gangsters  is  seen  riously  wounded  a  third  in  a  coffee  identified  by  police,  only  three  are  in 

movies  on  Taoka’s  life  and  the  osten-  in  movies  and  folklore  stories  not  shop  in  July,  1975.  jail,  he  said.  Sixteen  others,  including 

tation  of  gangsters  in  Japan  all  con-  only  of  Taoka  but  of  feudal-era  gang-  That  was  a  blow  considered  in-  both  Taoka  and  his  right-hand  man, 

trast  sharply  with  the  secretiveness  sters,  who  are  portrayed  as  Robin  tolerable  to  the  prestige  and  authority  Yamamoto,  are  free  on  bail,  he  added, 

of  the  American  Mafia  and  are  viewed  Hood  figures  protecting  the  weak  of  the  Yamaguchi-Gumi,  and  the  war  Taoka’s  trial  on  a  charge  of  intimi- 

as  attempts  to  compensate  for  self-  against  tyrants  and  unjust  officials.  began.  dation,  for  example,  has  been  drag- 

perceived  social  inferiority.  Self-styled  gangland  values  of  giri  The  Matsuda  g^  numbers  only  ging  on  for  11  years,  he  noted.  Nume- 

Gangsters,  for  example,  rank  (obligation)  and  ntnjo  (humaneness)  about  3(X),  but  factional  feuding  with-  rous  pos4>onements  were  won  with 

among  the  best  customers  for  (^dil-  duplicate  values  widely  held  by  so-  in  the  mammoth  Yamaguchi  gang  is  claims  that  Taoka,  who  ^nt  10  years 

lacs,  which  sell  in  Japan  for  more  ciety.  believed  to  have  prevented  Taoka  in  a  hospital,  was  too  ill  to  attend 

than  $50,000  apiece,  and  for  Lincoln  Just  as  no  ordinary  Japanese  would  from  mustering  forces  to  wipe  out  the  court  sessions.  But  even  now  that  Ta- 

Continentals,  at  $34,000.  Flashy  contemplate  seppuku  (suicide  by  dis-  upstarts.  So,  too,  has  police  surveil-  oka  is  living  at  home,  Fukunaga  said, 

clothes,  dark  glasses  and  black  shirts  emboweling  oneself)  but  often  finds  lance,  which  was  bolstered  dramati-  an  average  of  only  one  session  of  the 

with  white  ties  also  are  trademarks.  the  thought  of  it  romantically  attrac-  cally  after  the  war  began.  trial  is  held  every  three  months. 

Taoka’s  home  is  located  in  a  high-  tive,  no  ordinary  person  would  think  The  surveillance,  however,  also  Jail  sentences,  when  administered, 

priced  hillside  neighborhood  of  Kobe  of  cutting  off  a  finger  as  a  symbol  of  takes  the  form  of  police  protection  of  also  tend  to  be  lenient 

and  is  surrounded  by  a  stone  wall  apology,  which  is  a  gangland  practice  gangsters.  “All  of  these  killings  and  we  have 

which,  at  one  sloping  end,  resembles  in  Japan.  But  the  idea,  nonetheless,  F^unaga  said  police  currently  are  not  had  a  single  death  penalty 
the  rampart  of  a  castle.  Yamaguchi-  holds  a  fascination  for  many  here.  guarding  eight  gangster  homes  and  issued,”  he  said. 

Gumi’s  headquarters,  complete  with  Perhaps  most  important,  gangs  are  offices  here  in  Kobe.  On  a  visit  to  Ta-  Noting  that  in  feudal  times,  murder 
signboard  and  gang  symbol  (^lay^  not  perceived  as  a  threat  by  ordinary  (^a’s  neighborhood,  three  policemen  to  avenge  murder  was  condoned  and 

out  front  and  a  Cadillac  in  the  garage,  citizens.  Although  shooting  duels  were  po^  at  the  mobster’s  front  not  punished,  Fukunaga  said  sym- 

is  located  three  doors  away  from  the  sometimes  break  out  in  public  set-  gate  and  two  others  were  on  guard  pathy  for  revenge  murder  still  lingers 

Hyogo  District  Court  in  the  midk  of  tings,  for  the  most  p^  gangs  are  not  around  Taoka’s  home.  on. 

offices  maintained  by  Kobe’s  most  re-  involved  in  street  crime  in  Japan,  and  "If  we  did  nothing  and  a  gangster  Taoka  himself  was  sentenced  to 

spected  lawyers.  maintain  that  they  make  it  a  point  to  were  killed,  the  general  public  would  only  eight  years  in  jail  in  1937  for 

A  complicated  mixture  of  romanti-  avoid  crimes  against  average  citizens.  criticize  us,”  Fukunaga  said.  “So  killing  a  rival  gang  member  with  a 

cism,  folUore  and  sympathy  has  giv-  By  and  large,  they  do.  would  the  mass  media.”  sword  when  he  was  a  smalltime 

en  the  underworld  an  amazing  degree  Illegal  underworld  revenue,  esti-  Police  theorized  that  Taoka  and  his  hoodlum  on  the  Kobe  docks,  and  he 

of  toleration,  if  not  respect,  in  Japa-  mated  at  $500  million  a  year  or  more,  lieutenants  decided  to  end  unilateral-  was  freed  after  only  six  years  and 

nese  society.  comes  from  traffic  in  narcotics  ly— or  at  least  pretend  to  end— the  eight  months  of  imprisonment 

Politicians  sometimes  send  wreaths  (mainly  stimulant  drugs),  gambling,  warfare  with  the  Matsuda  gang  be-  The  future  for  the  Yamaguchi 

of  flowers  to  "coming  out  parties”  prostitution,  protection  rackets,  cause  police  surveillance  wiis  begin-  gang,  however,  is  not  all  roses, 

staged  for  gangsters  finishing  prison  strong-arm  loan  collecting  and  smug-  ning  to  cut  into  the  gang’s  profit-  Gangs  are  no  less  a  "vertical  socie- 

terms.  Only  last  month.  Prime  Minis-  gling  of  firearms  (possession  of  which  making  activities.  ty”  than  the  rest  of  Japw,  and  Taoka 

ter  Takeo  Fukuda’s  vice  minister  for  is  illegal  in  Japan).  "And  unlike  earlier  killings  by  Ya-  faces  a  major  problem  in  selecting  a 

home  affairs,  Makoto  Someya,  admit-  Most  gangs,  however,  are  organized  maguchi  mobsters,  these  murders  successor  who  will  be  known  as  the 

t^  he  ^d  known  a  gang  leader  for  as  corporate  entities  and  are  engaged  weren’t  contributing  anything  to  en-  “fourth-generation”  Godfather.  With 

30  years  and  expres^  amazement  in  legitimate  business  as  well  as  iUe-  largement  of  the  gang’s  influence  most  of  his  lieutenants  equal  in  age 

when  the  gang  leader’s  attendance  at  gitimate  activities.  over  other  mobs,”  Fukun^a  said.  and  seniority,  the  choice  of  any  one  of 

a  Someya  fund-raising  party  was  Trouble— among  the  gangs  and  ’The  detective  chief  said,  however,  them  would  amount  to  a  slap  in  the 

brought  up  in  parliament.  with  the  police— comes  when  gangs  that  police  did  not  intend  to  relax  face  of  the  others. 

In  D^m^r,  19®,  former  Prime  step  outside  of  tacitly  tolerated  activ-  their  surveillance,  despite  the  truce  At  the  very  least,  a  breakup  of  the 

Minister  Nobusuke  Kishi,  who  still  ities.  No  gang  in  Japan  has  over-  announcement.  massive  gang  appears  difficult  to 

retains  h^  seat  in  parliament  along  stepped  boundaries  as  often  as  the  Fukunaga  expressed  deep  pessi-  avoid  if  only  because  none  of  the  lieu- 

with  a  role  as  senior  statesman,  Yaniaguchi-Gumi.  mism  over  the  chances  that  gangs  tenants  commands  the  respect  and 

served  as  vice  chairman  of  a  commit-  When  Taoka  took  over  as  the  might  be  exterminated  in  the  future.  obedience  Taoka  has  mustered  over 

tee  in  charge  of  arrangements  at  a  third-generation  “Godfather”  of  the  The  only  way  to  destroy  the  gangs,  the  years.  Factional  infighting,  a 

gangland  funeral.  Yamaguchi-Gumi  in  1946,  the  gang  he  said,  is  to  destroy  their  organize-  common  phenomenon  in  any  Japa- 

Among  those  who  attended  were  had  only  about  50  members.  Gradual-  tion,  “and  there  is  no  law  prohibitii^  nese  organization,  is  reported  rife, 

actor  Toshiro  Mifune  and  actress  Ma-  ly  membership  was  built  up  and  di-  people  from  associating  in  groups”  in  At  the  worst,  a  new  struggle  for 

chiko  Kyo  of  “Rashomon”  fame.  vided  into  subgangs,  and  their  leaders  Japaa  power  and  new  warfare  could  break 

Big  bmik  and  business  firms  also  were  appoint^  by  Taoka  and  they  Political  sensitivities  of  the  oppoa-  out 

associate  with  gangsters,  sometimes  pledged  allegiance  to  him.  tion  Socialist  and  Communist  Parties  Police  then  would  again  be  called 

employing  them  to  intimidate  critical  Other  gangs  were  intimidated  into  and  memories  of  war  and  prewar  po-  upon  to  “round  up  the  usual  suspects.” 


Qo0  Angeles  SEtmes 

A  SPECIAL  KIND  OF  JOURNALISM. 


The  Copley  Press.  Inc. — named  W. 
Wai.ton  Crouch  as  publisher  of  the  Torr¬ 
ence  (Calif.)  Daily  Breeze  and  the  San 
Pedro  (Calif.)  News-Pilot,  and  Denny  C. 
Hough  as  publisher  of  the  Aurora  (III.) 
Beacon-News.  Crouch  replaces  Hubert 
L.  Kaltenbach,  whom  Copley  named  on 
November  I  to  be  president  of  the  corpo¬ 
ration. 

^  ^  * 

Dave  Suurr,  a  reporter  for  the  Toledo 
(Ohio)  Blade's  Bowling  Green  bureau — 
appointed  to  cover  news  in  the  state 
Capitol.  Steve  Poliick,  a  general  assign¬ 
ment  reporter — assumes  Shutt’s  former 
duties. 


Blalock  Howe 


Connie  C.  Blalock,  formerly  sales 
promotion  manager  of  the  Macon  (Ga.) 
Telegraph  and  News — ^joined  the 
Greensboro  (N.C.)  Daily  News  and  Rec¬ 
ord. 

*  *  * 

Robert  B.  Howe,  previously  ad  man¬ 
ager.  of  Hillsdale  (Mich.)  Daily  News — 
promoted  to  general  manager,  succeed¬ 
ing  Dennis  Raster,  who  was  named  gen¬ 
eral  manager  of  the  Yankton  (S.D.)  Press 
and  Dakotan. 

4:  4c  ^ 

J.  Murray  CocKBURN.  a  director  of  To¬ 
ronto  Star  Newspapers  Limited — elected 
senior  financial  officer  of  the  Torstar 
Board  of  Directors. 


R.  Lee  Duigon — promoted  to  manag¬ 
ing  editor  of  The  Bayshore  Independent 
of  Monmouth  County.  New  Jersey. 

♦  *  4c 

Robert  M.  Lyons,  publisher  of  the 
LaHahra  (Calif.)  Daily  Star-Proaress- 
named  publisher  of  the  Crawfordsville 
(Ind.)  Journal-Review.  Lyons  succeeds 
Jim  McMillan — appointed  assistant  pub¬ 
lisher  of  three  Texas  newspapers,  the 
Brownsville  Herald,  Monitor  of  McAl¬ 
len,  and  Valley  Mornhif’  Star  at  Harland. 

*  +  * 

Ray  Campbell,  the  east  Tennessee 
field  coordinator  for  U.S.  Senator  How¬ 
ard  Baker's  reelection  campaign— joined 
the  Nashville  Banner  as  a  reporter. 

*  4c  4: 

Richard  R.  Lingeman,  an  editor  of  The 
New  York  Times  Book  Review — named 
executive  editor  of  The  Nation,  a  weekly 
magazine. 

4c  4c  4c 

Derl  H.  McCloud,  publisher  of  the 
Mountain  City  (Tenn.)  Tomahawk- 
named  one  of  eight  winners  in  the  na¬ 
tional  4-H  alumni  recognition  program. 

4c  4c  4c 

Michael  Ruby — named  business  editor 
of  Newsweek.  Ruby  succeeds  Peter  Kil- 
born  who  is  moving  to  the  New  York 
Times. 

4c  4:  4c 

James  A.  Ellison — promoted  to  na¬ 
tional  editor  for  the  morning  editions  of 
the  Roanoke  ( Va.)  Times  <6  World  News: 
Rcxjer  B.  Holtman — transferred  to  assis¬ 
tant  editor  of  their  feature  sections;  Mar¬ 
ion  A.  Horne — becomes  the  assistant 
city  editor  of  the  afternoon  edition. 

4c  4c  4c 

Julia  L.  Malone — appointed  new  liv¬ 
ing  style  editor  of  the  Christian  Science 
Monitor. 


Newspeople 


Richard  L.  Tatum,  former  vicepresi¬ 
dent  of  the  National  Bank  of  Georgia — 
named  treasurer  of  Cox  Enterprises, 
Inc.,  publishers  of  newspapers  in  seven 
states.  Tatum  replaces  G.  Lee  Williams, 
Jr. — named  vicepresident  of  Cox  Enter¬ 
prises  and  executive  assistant  to  Charles 
E.  Glover,  president  of  the  company. 

4c  4c  4c 

Ray  Roberts,  display  ad  manager  for 
the  Quad-City  Times — to  retire  January  1 . 
Roberts,  who  began  his  career  in  the  cir¬ 
culation  department  of  the  Hannibal 
(Mo.)  Courier  Post,  worked  38  years  for 
Lee  Enterprises. 

4c  4c  4c 

Pete  Pence,  formerly  on  the  campaign 
staff  of  Gov.  Bruce  King — rejoined  the 
Albuquerque  Journal  as  city  editor. 

4c  4c  4c 

Charles  R.  Holcomb,  Gannett  News¬ 
papers  state  bureau  chief  at  Albany,  ap¬ 
pointed  director  of  communications  on 
the  staff  of  Governor  Hugh  R.  Carey  at 
$47,800  per  year. 


Magazine 

David  Ballingrud,  assistant  city 
editor.  Fort  Lauderdale  News  — named 
city  editor,  replacing  John  De  Gr(X)t, 
who  will  undertake  a  special  assignment 
for  the  company. 

*  *  * 

Michele  S.  Magazine,  who  joined  the 
New  York  Times  in  1974  as  a  college  and 
school  representative  in  the  circulation 
department — to  national  grocery  adver¬ 
tising  manager. 

4c  4c  4e 

Bruce  Sagan,  publisher  of  the 
Economist  Newspapers  (Chicago) — 
elected  president  of  the  Illinois  Press  As¬ 
sociation  for  1979  at  their  fall  convention 
in  Decatur.  Other  officers  elected — 
James  H.  Roberts,  publisher  of  Cornbelt 
Publications  (Fairbury) — first  vice- 
president;  William  Schroeder,  publisher 
of  Lakeland  Publishers  (Grayslake), 
second  vice-president;  Jerry  Reppert, 
publisher  of  the  Anna  Gazette- 
Democrat — third  vice-president;  Can¬ 
ning  MacFarland  Jr.,  publisher  of  the 
Daily  Law  Bulletin  (Chicago) — treasurer; 
and  Robert  Anderson,  publisher  and 
general  manager  of  Panax  Newspapers 
(Lansing) — director. 

4c  4c  4c 


j/i/hes  br/ie)/ 


He’s  Ebullient 
He’s  Exciting 
He’s  Electric 
He’s  James 
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in  the  news 


Fred  Loskamp,  formerly  director  of 
operations  at  the  WASHINGTON 
STAR — named  general  manager  of  the 
Jon  Fishman,  a  membei  of  the  display  Easton  Publishing  Company.  Gregg  Ro- 
advertising  sales  staff  of  Tucson  News-  main,  former  general  manager,  has  been 
papers  Inc. — named  retail  advertising  named  assistant  to  the  president  of 
manager.  Chesapeake  Publishing  Company,  the 

parent  organization. 

E.  W.  Kieckhefer,  editorial  writer  and 
HP  .  \  columnist  for  the  Commercial  Appeal  for 

fV  A  17  years — named  editor  of  the  newspa- 

J  y-tA  per's  editorial  pages,  to  replace  the  late 

Guy  S.  Northrop.  Former  tv  newsman 
weekly  editor  columnist  Norman 
Brewer,  will  become  a  full  time  editorial 


At  the  Utica  (N.Y.)  Observer- 
Dispatch  and  Daily  Press: 

Louis  Barsony,  director  of 
advertising — to  director  of  sales. 

Fred  L.  Foster,  advertising  sales 
manager — to  retail  advertising  manager. 

Robert  G.  Furman,  retail  advertising 
manager  and  formerly  national  advertis¬ 
ing  manager — to  major  accounts  man¬ 
ager. 

Lawrence  Corvi,  classified  sales 
manager — to  classified  department  man¬ 
ager. 


Bayless  Walker 

Skip  Bayless,  sports  writer  for  the  Los 
Anpeles  Times — joined  the  Dallas  Morn- 
infi  News  as  sports  columnist  five  days  a 
week  on  page  one  of  sports. 

Vincent  P.  Walker,  Detroit  ad  manager 
for  the  Chicago  Tribune — rejoined  the 
New  York  Daily  News  as  its  Detroit 
office  manager. 

*  ♦  * 

Paul  Craig  Roberts,  author  of  “Alie¬ 
nation  and  the  Soviet  Press,”  and 
“Marx’s  Theory  of  Exchange,  Aliena¬ 
tion  and  Crisis” — appointed  associate 
editor  of  the  Wall  Street  Journal  editoria' 
page. 

♦  ♦  ♦ 

Rickie  Drew,  formerly  a  district  man¬ 
ager  with  the  Texarkana  (Tex.) 

Gazette-News — named  circulation  direc¬ 
tor  of  the  Pauls  Valley  (Okla.)  Daily 
Democrat,  to  succeed  John  Jenson  who 
has  become  assistant  sports  information 
director  of  West  Texas  University.  Ca¬ 
nyon. 

*  *  * 

Jack  Smee — named  associate  editor  of 
the  New  York  Daily  News  to  supervise 
the  editorial  page  and  coordinate  special 
projects,  planning  and  research  with 
other  departments.  Among  other  News  Kenneth  A.  Knox,  associate  editor  of 
promotions,  Sal  Gerage  and  Dick  Suburban  Trib,  H\ns&d\c,l\\. — promoted 
Blood — named  assistant  metropolitan  to  managing  editor  with  responsibilities 
editors.  Alex  Michelini — appointed  as-  for  all  editorial  operations  of  the  10  sub- 
sociate  editor  and  Thomas  Collins  and  urban  papers  distributed  by  Chicafio 
Robert  Carroll,  assistant  city  editors.  Tribune. 


Pete  Pence — appointed  city  editor  of 
the  Albuquerque  (N.M.)  Tribune.  He 
served  on  the  campaign  staff  of  Gov. 
Bruce  King  in  the  past  election. 


Andrew  P.  Wolfe — formerly  the  clas¬ 
sified  manager  of  the  Havercill  (Mass.) 
Gazette — named  classified  advertising 
manager  of  the  Fort  Meyers  News-Press. 
Wolfe  succeeds  Dick  Mitchell — 
promoted  to  retail  sales  manager. 


Sabol  Butter 

Daniel  J.  Sabol,  who  has  been  with 
the  Cleveland  Press  19  years  as  reporter, 
assistant  city  editor,  news  editor  and  as¬ 
sistant  managing  editor — promoted  to 
executive  news  editor. 


David  J.  Butler,  assistant  city  editor 
of  Fort  Lauderdale  Sun-Sentinel — 
moved  to  Owensboro  (Ky.)  .Messenf>er- 
Inquirer  as  managing  editor. 


Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1979-80 


George  Pica,  editor  of  Euf’ene  (Ore.) 
Register-Guard' s  Life  section — joined 
Seattle  Post-Intellif’encer  as  assistant 
managing  editor  for  features,  a  new  posi¬ 
tion. 


Eight  fellowships  awarded 
annually  to  working  journ¬ 
alists  for  study  of  modern 
economic  analysis  and  its 
application  to  public  policy 
issues.  Full  tuition  and 
stipend  provided. 

For  further  information  and 
application  forms,  contact: 


George  L.  Shinn,  chairman  of  the 
board  of  the  First  Boston  Corporation 
elected  to  the  board  of  directors  of  the 
New  York  Times  Company.  Shinn,  a  di¬ 
rector  of  the  New  York  Stock  Exchange, 
is  also  a  director  of  the  board  of  trustees 
at  Amherst  College,  a  trustee  of  the 
Greenwich  Savings  Bank,  and  a  member 
of  the  Chemical  Bank  Advisory  and  Con¬ 
ference  Boards. 


EXCEPTIONAL  OFFERING-  NEW.  NEVER  USED 

10-UNIT  ROCKWELL-GOSS 
METRO-OFSET  PRESS 

TO  BE  SOLD  IN  TWO  5-UNIT,  1-FOLDER  LOTS 


Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  NJ.  08540 
Telephone:  609-452-4799 
Application  deadline: 
March  15,  1979 


BY  ORKR  Of  IHE  SfCURtO  PRRIY  IN  POSSESSION 
ONEOCATIONRI 

Central  Rigging  &  Construction 
Warehouse 

252  Depot  Road,  Milford,  Conn. 


Walter  G.  Mullins,  onetime  labor  rela¬ 
tions  rep  for  Vought  Aeronautics  Co. 
— promoted  to  employe  relations  man¬ 
ager  of  Dallas  Morninf’  News,  succeed¬ 
ing  Don  Stiver,  who  has  become  vice- 
president  for  human  resources  of  Austin 
Industries. 


WfRE 


INDUSTRIAL  PLANTS  CORPORATION 


211  £.43rd  SI .  New  Verli.  N  V  10017  (212)661  2S50 
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Newspeople  in  the  news 


David  Burgin — named  the  first  edito¬ 
rial  director  for  Peninsula  Newspapers 
Incorporated  (PNI),  publishers  of  the 
Palo  Alio  (Calif.)  Times,  from  editor  of 
the  Paterson  Morning’  ami  Eveniitf’  News 
in  New  Jersey. 

*  ♦  4: 

John  Paynk — appointed  United  Press 
International's  general  executive  for  the 
thirteen  Western  states,  based  in  San 
Francisco,  from  UPI's  regional  director 
for  Indiana. 

*  *  ♦ 

Richard  D.  Wood,  chairman  and  chief 
executive  officer  of  Eli  Lilly  &  Co., 
Indianapolis — elected  a  director  of  Dow 
Jones  &  Co.,  expanding  the  board  to  16 
members. 

si!  *  * 

Charles  Lacure — named  production 
projects  manager  of  the  Sacramento 
(Calif.)  Bee.  Donald  H.  JocHENshas  been 
named  to  replace  Lacure  as  production 
manager. 

*  ♦  sf: 

Howard  L.  Selman — joined  the  Frem¬ 
ont  (Calif.)  Dollar  Saver  as  assistant  cir¬ 
culation  manager,  from  the  Linden  News 
Publishing  Company  in  Ohio  as  assistant 
manager. 


Robert  M.  Derr  Jr.,  previously  with 
the  Decatur  (III.)  Herald  and  Review — to 
the  Anderson  (S.C.)  Independent/Daily 
Mail  as  business  manager. 

sic  ^  si: 

Paul  J.  Motz — named  president  of 
Kitchener- Waterloo  Record  Ltd.,  fol¬ 
lowing  in  the  footsteps  of  his  father,  John 
E.  Motz,  who  died  in  1975  and  of  his 
grandfather,  the  late  W.J.  Motz. 

the  two  billion 
dollar  question! 

SUCCESSFUL  MANAGEMENT  OF  THE 
VIBRANT  CLASSIFIED  AD  MEDIUM 

300  pages  of  data  on  managing  this  2.2 
billion  dollar  newspaper  medium. _a 
must  for  every  classified  department 

a  Principles  & 
Practices  off 
Classiffied 

Mail  $8.95  (plus 
$1.50  shipping)  to; 

ANCAM,  Inc., 

P.O.  Box  223, 

Danville.  IL  61832 


Harald  P.  “Hal"  Bauer — appointed 
United  Press  International’s  Central 
Zone  regional  executive  for  Ohio  based 
at  Columbus,  from  general  executive  in 
Bonn,  Germany.  He  replaces  Randall 
Harber,  who  resigned. 

:(e  9(( 

Brendan  Fitzsimons,  former  news 
editor,  the  Stamford  (Conn.)  Advocate. 
and  general  desk  editor  at  the  Associated 
Pi  ess  headquarters  in  New  York — named 
editor  of  the  Greenwich  (Conn.)  Time, 
succeeds  Charles  A.  Piro,  after  42  years 
with  the  Greenwich  Time,  who  is  retir- 


David  L.  Peach,  retail  sales  manager 
since  I977 — named  retail  advertising 
manager  of  the  Orlando  Sentinel  Star. 

*  *  * 

Raymond  S.  Vico,  formerly  with  the 
Bridpewater  (N.J.)  Courier-News  for  I9 
years — joined  the  Fort  Lauderdale  News 
and  Sun-Sentinel  as  classified  advertis¬ 
ing  manager. 

*  *  * 

Two  management  changes  at  Ledger 
Publications.  Glendale,  California;  re¬ 
cently  moved  Ed  Palmer  into  the  position 
general  manager,  and  Larry  Santillo 
into  Palmer's  former  post  as  advertising 
director. 

!{!  *  * 

Four  promotions  have  been  an¬ 
nounced  by  the  Houston  Chronicle: 

In  circulation,  Janet  H.abi.inski  has 
been  named  customer  service  manager 
and  Gene  Heelin  has  become  division 
manager.  In  retail  advertising,  sales  rep¬ 
resentatives  Richard  Avery  and  Gary 
Pryor  have  been  promoted  to  retail  sales 
supervisors. 

♦  *  ♦ 

At  the  Idaho  Statesman.  Boise: 

Gary  L.  Watson,  managing  editor — to 
the  newly  created  position  of  editor.  He 
was  previously  with  the  Rockford  (III.) 
Morning  Star. 

Rod  Sandeen,  news  editor — to  manag¬ 
ing  editor.  He  was  previously  copy 
editor,  reporter,  and  metro  editor. 

Jim  Dean,  metro  editor — to  assistant 
managing  editor.  He  was  previously 
chief  photographer,  and  later  became 
Sunday  editor. 

Vicki  Martin,  from  education 
writer — to  metro  editor. 

*  *  * 

Frank  Scavuzzo — promoted  from  fi¬ 
nance  manager  of  the  Toms  River  (N.J.) 
Ocean  County  Reporter,  to  business 
manager.  Tom  Coaki.ey  was  named  ad¬ 
vertising  manager  of  the  Portsmouth 
(N.H.)  Herald. 

*  *  * 

Bill  Downey  and  Jeef  Schell — 
appointed  circulation  district  managers 
of  the  Duhuciue  (Iowa)  Telegraph- 
Herald.  Larry  McCoy  was  named  clas¬ 
sified  advertising  manager,  replacing 
Charles  Allen,  who  resigned  earlier  this 
year. 


Robert  A.  Fleischer,  formerly  with 
newspapers  in  Iowa,  Florida,  and 
Oklahoma — appointed  managing  editor 
of  the  Bryan  (Tex.)  Fagle. 

♦  *  ♦ 

D.  Lee  McCullough — appointed  a 
staff  writer  on  the  Fredericksburg  (Tex.) 
Radio-Post . 

*  *  * 

Colin  McCullough — appointed  vice- 
president  of  Victoria  Press  Limited  and 
publisher  of  the  Victoria  (B.C.)  Times. 
He  succeeds  Stuart  Underhill,  who  be¬ 
comes  president  of  Victoria  FYess  Lim¬ 
ited. 

♦  sjc  sk 

Al  Kolber,  managing  editor  of  the  Las 
Vegas  Sun — promoted  to  executive 
editor.  Len  Butcher,  weekend  editor, 
will  succeed  Kolber  as  managing  editor. 

Paul  Craig  Roberts — appointed  as¬ 
sociate  editor  of  the  Wall  Street  Jour¬ 
nal's  editorial  page,  based  in  New  York. 
He  succeeds  Jude  Wanniski,  who  left  the 
paper.  The  author  of  two  books, 
Roberts’  editorials  have  appeared  in  the 
Journal,  the  New  York  Times,  Harper's 
and  the  F*ublic  Interest. 

Ik  NC  9(! 

Jim  Strader,  outdoor  writer  for  the 
Louisville  (Ky.)  Courier-Journal — 
named  Kentucky’s  Wildlife  Conser- 
vationalist  of  the  Year  by  the  League  of 
Kentucky  Sportsmen  and  the  Kentucky 
Wildlife  Federation  foundation.  Gover¬ 
nor  Julian  Carroll  presented  the  award 
on  November  4,  1978. 

jk  sk  * 

Michael  Sterne,  an  urban  affairs  re¬ 
porter  and  former  correspondent  of  the 
New  York  Times — appointed  travel 
editor.  Sterne  succeeds  Robert  Cran¬ 
dall.  Before  joining  the  Times,  Sterne 
was  a  reporter  and  editor  for  the  New 
York  News-World-Telegram  and  the 
Sun. 

*  Jk  Jk 

Sanders  La  Mont,  reporter  and  editor 
for  16  years — named  executive  editor  of 
the  Marietta  (Ohio)  Times.  He  was  pre¬ 
viously  state  capital  bureau  chief  in 
Florida  for  Gannett  News  Service,  and 
was  managing  editor  of  the  Fort  Myers 
(Fla.)  News-Press. 
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Curtis  to  retire 

(Continued from  puf’c  15) 
answers.” 

Under  Curtis'  guidance  in  the  early 
1950's  API  seminars  began  the  first 
newspaper  demonstrations  and  discus¬ 
sions  of  photocomposition,  the  labor- 
saving  process  that  has  made  lead  type¬ 
casting  machines  obsolete.  Curtis  also 
helped  pioneer  seminars  on  the  business 
side  of  the  newspaper  business.  These 
broadened  the  API’s  focus  beyond  the 
newsroom. 

Despite  his  interest  in  the  business  and 
production  aspects  of  newspapers,  Cur¬ 
tis  says  that  his  heart  is  really  in  the 
newsroom.  “I've  always  loved  those 
bright,  idealistic  people  who  want  to 
write  and  edit  newspapers,”  he  said  re¬ 
cently.  “This  news  business  is  a  lonely 
business.  We  stand  between  those  who 
wield  power — be  it  government,  labor, 
capital,  church  or  bleeders  for  causes — 
and  those  upon  whom  they  wield  it. 

“The  power  people  loathe  us  for  print¬ 
ing  unfavorable  truth.  Their  victims 
whom  we  serve  give  not  a  damn,  misun¬ 
derstand  and  return  libel  verdicts. 

“Nevertheless,  we  are  a  breed.  If  we 
are  good  at  our  jobs  we  are  truly  class¬ 
less.  Yet  we  are  comfortable  only  with 
our  own.  No  newsman  in  a  strange  town 
can  be  happy  until  he  finds  his  own 
kind  .  .  .” 


In  1966  West  Virginia  University  gave 
Curtis  an  honorary  doctor  of  humane  let¬ 
ters  degree.  The  degree  citation  pro¬ 
claims  that  the  API  “has  produced  excel¬ 
lent  results  in  raising  standards  of  news¬ 
paper  performance  in  the  United  States 
and  foreign  countries  ...  by  bringing 
together  key  newspaper  executives  and 
encouraging  frank  criticism,  Mr.  Curtis' 
influence  on  the  press  has  been  substan¬ 
tial.  In  the  2()-year  history  of  the  Insti¬ 
tute.  nearly  4,000  newspaper  men  from 
700  newspapers  and  50  states  and  8 
Canadian  provinces  have  participated  in 
its  programs.  In  addition,  Mr.  Curtis  has 
supervised  !7  seminars  for  newspaper 
men  from  35  countries  in  Asia,  Latin 
America,  the  Middle  East  and  North  Af¬ 
rica.” 

In  1967  Curtis  became  vice  president/ 
development  for  Knight  Newspapers. 
Inc.  He  has  assisted  the  company  in  its 
newspaper-improvement  programs  and 
in  the  training  of  executives.  He  has  also 
served  as  a  corporate  staff  officer  and  as 
an  editorial  consultant. 

Mr.  and  Mrs.  Curtis  will  continue  to 
live  in  their  home  on  LaGorce  Island  in 
Miami  Beach.  “1  plan  to  continue  my 
work  as  a  consultant  and  I'll  give  semi¬ 
nars  whenever  1  can,  at  Knight-Ridder 
papers  and  at  others,  as  long  as  there's 
no  conflict  of  interest.”  Curtis  said  re¬ 
cently.  “And  1  have  some  projects  of  my 
own.  Right  now  I'm  trying  to  convince 
newspapers  that  they  should  do  some¬ 


thing  to  counter  the  wide-spread  illiter¬ 
acy  in  this  country.  They've  ignored  the 
problem  too  long.  It’s  about  time  for 
them  to  do  something.  I  have  no  inten¬ 
tion  of  stopping  my  work  just  because 
I'm  retiring,  but  it  will  be  nice  to  have  a 
little  more  free  time.” 

MacNelly  wins 
1st  Nast  Award 

Jeff  MacNelly  has  been  named  winner 
of  the  first  Thomas  Nast  prize  for  politi¬ 
cal  cartoons. 

MacNelly,  who  won  the  Pulitzer  prize 
for  the  second  time  earlier  this  year,  will 
be  presented  with  the  award  in  Landau, 
Germany,  Nast’s  birthplace. 

The  award  was  created  by  the  Nast 
Foundation  on  the  75th  anniversary  of 
the  cartoonists  death.  Nast,  who  won 
fame  as  an  American  political  cartoonist 
in  the  I9th  Century,  created  the  donkey 
and  elephant  symbols  for  the  Democratic 
and  Republican  parties. 

MacNelly,  3I,  is  based  at  the 
Richmond  (Va.)  News  Leader  and  his 
cartoons  are  syndicated  by  the  Chicago 
Tribune-New  York  News  Syndicate  to 
4(K)  newspapers.  This  year  he  has  been 
selected  as  top  political  cartoonist  in  the 
George  Polk  Awards  by  the  National 
Cartoonists  Society. 

He  won  his  first  Pulitzer  Prize  in  1972. 


How  welt  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  ,  ^ 

And  it  tells  you  where  you  may  be 
able  to  the 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 

Public  Relations  Dept.  st»m 

State  Farm  Mutual  J^HL 

Automobile  Insurance  Company 

One  State  Farm  Plaza  insuianci 

Bloomington,  111.61701 

Please  send  me  a  free  copy  of  your  booklet  So  You're  Thinking  About  Doing  A  Story  On. 


Name 


Publication  or  station. 
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Longley  named 
circulation 
sales  manager 


A  realignment  of  key  executives  in  the 
New  York  Times  Consumer  Marketing 
Department  was  announced  by  Donald 
A.  Nizen,  vicepresident  and  director  of 
consumer  marketing  of  the  Times. 

Marjorie  W.  Longley  has  been  named 
circulation  sales  manager  of  the  New 
York  Times,  and  will  focus  her  attention 
on  the  development  of  sales  of  Times 
home  delivery  in  New  York  City  and  its 
suburbs.  She  will  also  serve  as  a  re¬ 
source  for  the  building  of  sales  of  the 
Times  in  the  national  circulation  area. 

In  announcing  Mrs.  Longley's  new  as¬ 
signment,  Nizen  also  named  Robert  D. 
Nelson  assistant  to  the  consumer  mar¬ 
keting  director  with  responsibility  in 
supervising  the  college  and  school  ser¬ 
vice  department  of  the  Times.  Also  an¬ 
nounced  were  changes  in  the  table  of 
organization  of  the  Times  home  delivery 
department  that  include  the  promotion  of 
William  J.  Hammond  from  regional  man¬ 
ager  of  home  delivery  for  New  York  City 
and  Long  Island  to  assistant  home  deliv¬ 
ery  manager.  In  his  new  assignment, 
Hammond  will  assume  many  of  the  ad¬ 
ministrative  responsibilities  of  the  de¬ 
partment,  freeing  the  home  delivery 
manager  to  give  greater  attention  to  sates 
and  marketing. 

Longley’s  career  at  the  Times  began  in 
1948  when  she  was  hired  to  take  part  in  a 
production  experiment.  She  became  the 
first  woman  department  manager  at  the 
Times  when  she  was  named  manager  of 
the  college  and  school  service  depart¬ 
ment.  She  has  also  sold  advertising 
space,  newspaper  in  the  classroom  pro¬ 
grams  and  served  as  manager  of  educa¬ 
tional  marketing  and  development.  Most 
recently,  as  assistant  to  the  vicepresident 
of  consumer  marketing,  she  has  concen¬ 
trated  her  efforts  on  home  delivery  sales 
development. 

Nelson  began  his  career  at  the  Times 
as  a  college  and  school  service  represen¬ 
tative  in  Northern  Long  Island.  Sub¬ 
sequently,  he  was  made  assistant  man¬ 
ager  of  the  department,  then  became  its 
manager.  With  the  formation  of  the 
Times  consumer  marketing  department, 
he  was  named  sales  development  man- 
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Marjorie  W.  Longley 

ager.  He  has  recently  been  on  a  special 
assignment  for  the  Times. 

In  his  announcement  of  these  staff 
realignments,  Nizen  pointed  out  that 
these  changes  are  part  of  a  continuing 
effort  to  cross-train  executives  in  the 
Times  consumer  marketing  department 
in  order  to  widen  their  experience  and 
expand  their  knowledge  of  the  total  op¬ 
eration. 

Circulation  staff 
changes  announced 

Four  staff  changes  are  announced  in 
the  circulation  department  of  Memphis 
Publishing  Company,  publisher  of  the 
Commercial  Appeal  and  Memphis 
Press-Seimitar. 

Bob  Hallay  has  been  named  circula¬ 
tion  sales  manager,  a  post  he  will  hold  in 
addition  to  his  responsibilities  as  assis¬ 
tant  to  the  circulation  director.  Bob 
Hively. 

In  making  the  announcement,  Hively 
said  the  new  sales  manager  will  have  full 
and  complete  responsibility  for  past, 
present  and  future  sales  plans  and  pro¬ 
grams.  He  is  a  graduate  of  Indiana  Uni¬ 
versity  and  was  with  the  Cliicafio 
Tribune  for  eight  years  before  coming  to 
the  Memphis  newspapers  a  year  ago. 

Dan  Mashbum  has  been  promoted  to 
the  newly  created  position  of  circulation 
marketing  manager,  which  places  him  in 
charge  of  the  day-to-day  operations  of  the 
Metro  and  Mid-South  departments  of 
both  newspapers. 

Mashburn  has  been  with  Memphis 
Publishing  Company  since  1974.  He  will 
continue  in  his  present  role  as  circulation 
administrative  manager,  and  at  the  same 
time  expand  to  the  overall  operations  in¬ 
cluding  sales,  service,  collections,  per¬ 
sonnel  development  and  special  projects. 

David  Caesar,  Mid-South  circulation 
manager,  has  been  promoted  to  Metro 
marketing  manager  of  both  the  Commer¬ 
cial  Appeal  and  the  Press-Scimitar. 

With  20  years  experience,  II  of  those 


Winners  named 
in  grocery 
chain  contest 

Progressive  Grocer  and  the  Food 
Marketing  Institute  announced  the  win¬ 
ners  of  Journalism  Awards  given  to  daily 
newspaper  reporters  and  editorial  writ¬ 
ers. 

Cash  prizes  were  awarded  for  articles 
and  editorials  which  promoted  a  better 
understanding  of  the  super  market  indus¬ 
try  among  the  general  public. 

Top  prize  winners  were; 

Diana  Scot,  Enterprise-Sun,  Inc., 
Marlboro,  Mass.,  “(Food  and  the  Con¬ 
sumer)  Rising  Prices:  How  High  Is  Up?” 

Dorothee  Poison,  Arizona  Republic, 
Phoenix,  Arizona,  “The  Grocery  Game” 
(Three  part  series) 

Jane  Palmer,  Omaha  World-Herald, 
Omaha,  Nebraska,  “Huge  Operation 
Keeps  Those  Shelves  Stocked” 

Jim  Sellers,  Eugene  Register-Guard, 
Eugene,  Oregon,  “Mark-it  Yourself 
Marketing” 

Dayton  Duncan,  Keene  Sentinel, 
Keene,  N.H.,  “Move  the  Food”  (Four 
part  series) 

Marcia  Ming,  Detroit  News,  Detroit, 
Michigan,  “A  &  P  Swallows  Pride” 
(Three  part  series) 

Competition  in  the  Progressive 
Grocer/Food  Marketing  Institute  Jour¬ 
nalism  Awards  contest  was  open  to 
editors  and  reporters  whose  material  ap¬ 
peared  in  a  U.S.  daily  newspaper  be¬ 
tween  January  1 , 1978  and  September  15, 
1978. 

To  qualify,  each  article  or  editorial  had 
to  deal  with  some  aspect  of  grocery  dis¬ 
tribution  or  food  retailing.  The  main 
criteria  used  in  the  judging  was  that  the 
entry  impart  a  better  understanding, 
among  consumers,  of  the  economics  of 
operations  of  the  super  market  industry. 

Progressive  Grocer  Magazine,  co¬ 
sponsor  of  the  national  awards  was 
founded  in  1922  as  a  business  publication 
covering  the  food  retailing  industry  and 
is  currently  a  leader  in  its  field.  The  Food 
Marketing  Institute,  a  non-profit  organi¬ 
zation,  conducts  programs  in  research, 
education  and  public  affairs  on  behalf  of 
food  wholesalers  and  retailers,  from 
comer  stores  to  super  market  chains, 
and  their  customers. 

years  as  a  Press- Scimitar  district  man¬ 
ager  and  9  years  in  other  management 
assignments,  Caesar  brings  to  his  new 
post  a  strong  background  in  circulation 
professionalism,  Hively  said. 

In  another  important  management 
change,  Dave  Jefferies,  Mid-South  divi¬ 
sion  manager,  assumes  the  new  position 
of  Mid-South  circulation  marketing  man¬ 
ager. 

Jefferies  is  a  ten-year  veteran  of  the 
department. 
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Morning  rivals 

(Continued  front  pane  14) 


180,634  for  April  I  to  June  30  and  173,339 
for  July  I  through  September  30. 

Potts  said  the  Bee’s  high  April  figure 
of  192,987  represents  a  peak  period  in 
newspaper  sales  and  that  the  paper  en¬ 
tered  another  peak  period  in  mid- 
September.  He  estimated  the  Bee’s  cur¬ 
rent  paid  circulation  as  180,000.  The  Pub¬ 
lisher’s  Statement  shows  that  on  Sep¬ 
tember  12  the  Bee  had  a  net  press  run  of 
189,429,  but  paid  circulation  figures  for 
that  date  are  not  available.  The  paper’s 
total  average  paid  circulation  for  the  six 
months  this  year  has  gained  slightly  over 
the  same  period  last  year,  176,604  in  1978 
to  176,221  in  1977. 

The  Sacramento  Union’s  Publisher’s 
Statement  for  the  six  month  period  end¬ 
ing  September  30,  1978  gives  its  total 
average  paid  circulation  as  103,252. 
From  April  1  to  June  30  the  average  was 
101,829,  and  from  July  I  to  September 
30,  104,657. 

William  Hofer,  president  and  general 
manager  of  the  Union,  cites  his  newspa¬ 
per’s  circulation  figures  as  defense  of  the 
Union’s  article. 

“There  was  more  to  their  decline  than 
summer  variation,’’  Hofer  commented, 
pointing  out  that  the  Union  had  gained 
circulation  over  the  summer. 

According  to  the  Union’s  article,  in 
1977  the  paper’s  total  average  paid  circu¬ 
lation  for  April  through  September  was 
92,530.  Hofer  stated  the  Union’s  current 
daily  paid  circulation  is  approximately 
112,000. 

The  dissension  between  the  two  pa¬ 
pers  carries  over  into  the  battle  for  ad¬ 
vertising  and  the  percentage  of  the  mar¬ 
ket  each  paper  claims  as  its  share.  Media 
Records’  advertising  lineage  for  1978 
published  October  21  in  Editor  &  Pub¬ 
lisher  lists  the  total  linage  for  Sac¬ 
ramento  as  7,361,972.  The  Bee’s  daily 
and  Sunday  linage  came  to  4,250,851. 
The  Union’s  daily  and  Sunday  linage  to¬ 
talled  3,11 1,121.  The  Union’s  August  ’78 
totals  include  49,594  lines  carried  in 
Family  Weekly. 

Both  newspapers  have  recorded  ad¬ 
vertising  gains  over  last  year.  The  totals 
for  August  1977  were  3,761,260  for  the 
Bee  daily  and  Sunday  and  2,303,789  for 
the  Union  daily  and  Sunday. 

Based  on  Media  Records’  figures,  the 
Bee  had  58%  of  the  1978  advertising 
market  to  the  Union’s  42%,  whereas  the 
two  paper’s  split  the  1977  market  62%  for 
the  Bee  versus  the  Union’s  38%. 

“We’ll  go  by  Editor  &  Publisher  and 
Media  Records,’’  Hofer  said  of  the  pub¬ 
lished  totals  support  of  the  Union’s 
growth  in  the  Sacramento  market. 
“They’re  the  Bible  of  the  industry.’’ 

The  Bee  claims  the  Media  Records  to¬ 
tals  are  inaccurate. 

“We’ve  never  been  able  to  correlate 


Media  Records  with  our  linage  figures,’’ 
Potts  said.  “There  are  just  too  many  in¬ 
consistencies.’’  He  gave  his  newspaper’s 
statistics  for  the  market  split  as  63/37  and 
stated  the  Bee  this  year  has  recorded  an 
8.74%  increase  in  advertising  over  1977. 

Despite  the  controversies,  both  news¬ 
papers  remain  confident  that  two  morn¬ 
ing  dailies  can  flourish  in  Sacramento. 

“It’s  basically  a  healthy  situation,’’ 
Potts  stated.  “We  are  disproving  the 
theory  that’s  been  in  the  newspaper 
businesss  for  some  time  that  two  morn¬ 
ing  papers  cannot  exist  in  a  market  of 
this  size.’’ 

Hofer  shared  Potts’  optimism  and 
stated,  “Sacramento  is  among  the  ten 
fastest  growing  cities  in  the  country.  The 
market  here  is  big  enough  that  both  pa¬ 
pers  can  make  a  profit.’.’ 

Hofer  stressed  that  the  Union  and  the 
Bee  together  are  an  excellent  advertising 


buy.  As  an  example,  he  stated  that  a 
retail  advertiser  purchasing  20,000  lines 
annually  in  each  daily  paper,  Monday 
through  Saturday,  pays  $6.03  per  inch  in 
the  Union  and  $10.04  per  inch  in  the  Bee. 

“At  a  combined  rate  of  $16.07  that’s 
less  than  they  would  pay  in  some  single 
newspaper  markets,”  Hofer  com¬ 
mented.  “Here  you  get  good  penetration 
at  low  cost.’’  He  said  the  two  newspa¬ 
pers’  combined  circulation  has  approxi¬ 
mately  a  70%  penetration  of  the  primary 
market,  42%  for  the  Bee  and  28%  for  the 
Union. 

There  had  been  rumors  circulating  that 
regardless  of  the  intense  competition,  a 
merger  was  imminent  between  the  two 
papers.  The  Bee  and  the  Union  adam¬ 
antly  denied  such  a  possibility.  To 
paraphrase  former  Union  correspondent 
Mark  Twain,  reports  of  a  merger  are 
premature. 
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good  leasons 
todiangeto 
FUiaNMn* 
scteens. 


1  Change  because 
Respi  Policrom 

contact  screens 
from  Chemco 
offer  you  the  widest  variety 
available  in  the  gi*aphic 
arts  industr^^.  Choose  from 
magenta  or  neutral  gi'ay, 
])ositive  or  negative,  square, 
elliptical  or  round  dot,  and 
single  dot  or  Respi'^  dual  dot 
formations. 

2  Change  because 

all  matched  sets  of 
pi'e-angled 
contact  screens 
are  factoiy  registered.  If  a 
single  screen  is  damaged, 
just  give  us  the  screen  serial 


number  and  the  angle 
needed.  Your  new  screen 
will  match  exactly  without 
recalibrating.  i 

3  Change  because 
Chemco  can 

custom  design 
a  screen  range 
to  suit  any  precise  application 
at  “off  the  shelf”  pricey. 

4^ 

Change  to  get 
’round  the  clock 
service  from 
your  Chemco- 
man.  He’s  available  at  any 
time  for  any  of  your  service 
problems. 


I  mm 

I  And  last,  change  be- 

I  cause  your  Chemco- 

I  A  man  will  give  you 

j  a  free  screen 

finder  with  your  first  purchase 
of  any  Respi  Policrom  screen. 

A  Chemco 

Siir  photoproductsco. 

Division  of  Powers  Chemco,  Inc. 
Charles  Street.Glen  Cove.N.Y.  1 1542 
Telephone  (516)  676-40  00 

□  Send  me  full  details  on  □  I’d  like  to  .see 
Respi  Policrom  Screens  a  demonstration 


(Attach  to  your  letterhead  or  business  canl  and  mail. ) 

Sl^CHKMCO  IS  THE  EXCLUSIVE  U.S.  DIS¬ 
TRIBUTOR  OF  RESPI  POLICROM  SCREENS. 
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Equipment 


N.J.  satellite  newspaper  uses 
Phila.  press/composing  rooms 


Expansion  of  metropolitan  newspa¬ 
pers  in  recent  years  into  the  suburbs  and 
beyond  has  usually  taken  the  form  of 
zoning.  This  has  meant  establishing  news 
bureaus  in  major  outlying  population 
centers,  assigning  a  number  of  pages  to 
regional  news  produced  by  these 
bureaus,  and  then  distributing  one  or 
more  suburban  editions  in  the  regions. 
Recently,  the  Los  Angeles  Times  went 
several  steps  further  than  this  by  setting 
up  an  editorial  staff  in  San  Diego  and, 
with  it,  production  at  a  nearby  Orange 
County,  Calif.,  printing  plant. 

In  November,  1975,  the  Bulletin  Co., 
of  Philadelphia,  Pa.,  began  its  expansion 
beyond  Philadelphia  in  yet  a  different 
way,  one  that  has  since  demonstrated  its 


press  time.  And,  worse,  it  was  difficult  to 
establish  a  separate  editorial  identity  in 
view  of  the  total  dependence  on  the  pro¬ 
duction  facilities  in  Philadelphia. 

Then,  in  late  1976,  after  having  com¬ 
pleted  conversion  to  cold  type  some 
months  before,  the  Bulletin  Co.  began  an 
intensive  study  of  alternative  computer 
systems  for  the  newsroom  and  classified 
ad  production.  Among  many  other  objec¬ 
tives,  Bulletin  management  felt  that  it 
was  essential  to  utilize  the  communica¬ 
tions  capability  of  a  computer  system  to 
enhance  independent  operation  of  the 
editorial  staff  in  Pennsauken  and,  at  the 
same  time,  to  provide  immediate  access 
to  production  facilities  in  Philadelphia. 


Interprocessor  Link,  making  common 
story  files  available  to  all  authorized 
users  of  the  system. 

The  TMS-11  text  management  facility 
went  online  in  Pennsauken  in  January, 
1978. 

The  newsroom  at  the  New  Jersey  Bul¬ 
letin  has  11  of  the  122  Digital  VT71/t 
editorial  terminals  installed  by  the  Bulle¬ 
tin  Co.  Seated  at  a  VT7l/t  “intelligent” 
video  display  terminal,  reporters  and 
editors  can  write  and  dispatch  a  story, 
correct  and  edit  it,  file  and  retrieve  it — 
just  as  they  can  do  in  the  Philadelphia 
newsroom.  In  addition  to  having  a  built- 
in  microcomputer  of  its  own,  each  edito¬ 
rial  terminal  has  a  memory  that  is  ca¬ 
pable  of  storing  up  to  28,000  characters 
of  information,  equivalent  to  about  125 
column-inches  of  news  copy.  The  only 
other  evidence  of  the  computer  system  in 
Pennsauken  is  a  Digital  LA  180  line 
printer. 

The  eight  reporting  terminals  are  dis¬ 
tributed  among  three  newsroom  mod¬ 
ules,  each  consisting  of  two  or  three  ter¬ 
minals  and  six  desks  grouped  together. 


value  both  editorially  and  economically. 
That  month,  the  New  Jersey  Biillelin, 
“South  Jersey's  Complete  Newspaper,” 
began  publication  as  an  independent 
satellite  of  the  Evening  and  Sunday  Bul¬ 
letin.  The  paper  is  headquartered-  in 
Pennsauken,  N.J.,  10  miles  from  the  30th 
Street  plant  in  downtown  Philadelphia, 
with  a  complete  editorial  staff,  a 
classified/display  advertising  group,  a 
mailroom  operation  for  inserting  pre¬ 
prints  in  the  Sunday  paper,  and  a  full- 
scale  circulation  department.  However, 
the  New  Jersey  Bulletin  uses  the  com¬ 
posing  room  and  pressroom  in  the  main 
Philadelphia  plant. 

Today,  the  New  Jersey  Bulletin  aver¬ 
ages  70,000  to  75,000  circulation  in  four 
editions  six  afternoons  a  week  and 
130,000  on  Sunday  (the  total  Bulletin  cir¬ 
culation  is  about  540,000  and  630,000, 
daily  and  Sunday).  Jersey  has  an  edito¬ 
rial  staff  of  3 1 ,  including  news  bureaus  in 
Cape  May  (one  reporter),  Trenton  (2  re¬ 
porters)  and  Atlantic  City  (four  reporters 
and  a  photographer). 

The  concept  on  which  the  editorial  or¬ 
ganization  of  the  New  Jersey  Bulletin  is 
based  is  simple  enough:  a  newspaper 
must  be  locally  responsive  and  con¬ 
cerned  to  succed,  and  it  can  only  do  so  if 
its  editors  and  reporters  live  and  work  in 
the  area  they  serve.  In  doing  so,  how¬ 
ever,  the  New  Jersey  location  presented 
severe  communications  problems  in 
working  with  the  composing  room  and 
pressroom  in  Philadelphia.  These  prob¬ 
lems  were  at  least  partly  overcome  by 
installing  a  facsimile  transmission  system 
between  the  news  bureaus  and  the 
Philadelphia  plant.  But  built-in  time  de¬ 
lays  handicapped  editors  and  reporters 
accustomed  to  quick  response:  the  copy 
close  for  the  “A”  edition,  for  example, 
had  to  be  6:15  a.m.  for  the  8:00  a.m. 
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2  Arab  Gunmen 
Stay  PlO'$  Aide 
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MOVE  Refuses  to  Vacate  House 


l^4r._  Bomb  Rips  Tel  Aviv  Market 


j. . j"  R  Kfiew  ol 


New  Jersey  Bulletin  (on  left)  is  the  satellite  newspaper  serving  the  New  Jersey 
market  and  published  by  the  Philadelphia  (Pa.)  Bulletin.  A  DEC  TMS-1 1  electronic 
copy  processing  system  is  used  for  the  satellite  paper  which  is  part  of  the  main  DEC 
system  in  Philadelphia. 


Following  its  study,  the  Bulletin  Co.  in 
March,  1977  placed  a  $1. 8-million  con¬ 
tract  for  its  TMS-11  text  management 
system  with  Digital  Equipment  Corpora¬ 
tion.  The  new  TMS-11  system,  which 
was  fully  installed  and  tested  by  the  end 
of  the  year,  is  based  on  triple  PDP-1 1/70 
computers  supporting  162  on-line 
peripheral  devices,  including  147  video 
terminals,  two  high-speed  news  wires, 
three  optical  character  scanners,  six  line 
printers  and  four  photocomposition 
machines.  The  triple  processors  are  in¬ 
terconnected  by  Digital’s  Distributed 


In  this  way,  every  reporter  has  a  nearby 
terminal  that  is  always  available.  The 
three  editing  terminals  (which  are  differ¬ 
ent  only  because  they  are  located  and 
identified  as  such)  are  used  by  the  man¬ 
aging  editor,  metropolitan  editor,  and 
two  assistant  metropolitan  editors. 

All  1 1  editorial  terminals  are  linked  to 
the  computers  in  Philadelphia  over  dedi¬ 
cated  1800-baud  telephone  lines.  While 
the  line  printer  (1200-baud)  and  editing 
terminals  have  individual  telephone  lines, 
the  two  or  three  reporting  terminals  in 
(Continued  on  pa}>e  36) 
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NJ.  satellite 

(Continued  from  pu^e  35} 

each  newsroom  module  share  a  line 
through  a  switch,  which  means  a  substan¬ 
tial  savings  in  telephone  line  charges 
(a  total  of  two  lines  instead  of  eight). 
While  only  one  terminal  at  a  time  can 
transmit  over  a  line,  reporters  waiting  for 
a  line  are  free  to  write  stories  onto  the 
terminals'  own  local  memories  for  trans¬ 
mission  to  Philadelphia  later  when  the 
line  is  free  (usually  a  matter  of  minutes). 

In  Philadelphia,  editors  and  reporters 
assigned  to  the  metro  desk,  the  copy 
desk,  news  desk  and  picture  desk  are 
linked  to  computer  A.  Computer  B  is 
used  by  reporters  and  editors  in  the  fea¬ 
tures,  tlnancial  and  sports  departments. 
All  new'sroom  and  wire  service  stories, 
wherever  they  originate,  are  stored  in 
Philadelphia  on  magnetic  disk  files 
linked  to  the  three  PDP- 1 1/70  computers; 
the  five  RPO.S  disks,  each  capable  of  stor¬ 
ing  88  megabytes  of  information,  provide 
a  total  system  storage  capacity  equiva¬ 
lent  to  1 1 .0(K)  full  newspaper  pages  of 
type.  The  disk  files  can  be  switched 
from  computer  to  computer  as  needed, 
so  that  any  story,  directory  or  listing  in 
the  system  is  available  to  any  authorized 
user  in  Philadelphia  or  Pennsauken.  Lo¬ 
cated  close  to  the  composing  room  in 


I’hiladelphia.  the  New  Jersey  Bulletin's 
news  desk  stafT — news  editor,  two  assis¬ 
tant  news  editors,  and  three  copy 
editors — can  go  to  editorial  terminals 
there  to  access  the  same  story  files  as  the 
reporters  and  editors  in  Pennsauken. 

On  the  day  side  in  the  Pennsauken 
new'sroom.  the  first  person  (and  often  the 
last)  to  use  the  computer  system  is  likely 
to  be  Sam  Fosdick,  metropolitan  editor: 
Fosdick  enters  his  "touts” — slug,  repor¬ 
ter's  name,  art  or  photo,  and  brief 
description — into  the  system  at  an  edit¬ 
ing  terminal  at  various  times  during  the 
day.  The  computer  printout  of  the  touts 
is  used  by  Ed  Radcrr.ackers,  an  assistant 
metro  editor  on  the  night  side,  and  Joe 
Happ.  news  editor.  Rademaekers  brings 
the  tout  printout  with  him  to  the  daily 
4:(K)  p.m.  newsroom  meeting  in  Philadel¬ 
phia;  reporters  write  their  stories  at  the 
terminals,  filing  them  in  their  personal 
computer  storage  spaces  and  also  placing 
them  in  the  metropolitan  editor's  queue 
(where  they  are  identified  as  first  ver¬ 
sions).  Every  reporter  has  his  own  user 
identification  code  (UlC)  and  password, 
so  that  his  own  file  is  secure  from  unau¬ 
thorized  use;  Fosdick  or  Laura  King,  as¬ 
sistant  metropolitan  editor  on  the  day 
side,  periodically  goes  to  a  terminal,  pre¬ 
sses  a  key  to  get  a  display  of  story  slugs, 
and  calls  up  selected  stories  from  the 
"raw"  metropolitan  file.  After  checking 
for  content,  thrust,  style,  libel,  etc.. 


another  key  is  pressed  to  transfer  the 
story  to  an  "edited”  metropolitan  file 
(the  computer  system  automatically 
gives  the  story  a  new  version  number); 
copy  editors  in  Philadelphia  retrieve 
stories  from  the  edited  metropolitan  file, 
edit  them,  and  put  them  back  in  the  same 
file  (with,  again,  a  new  version  number); 
news  editor  Flapp,  who  has  already 
reviewed  the  "tout'',  retrieves  the 
stories  at  a  terminal  and,  in  customary 
fashion,  decides  where  they  should  go 
and  tells  copy  editors  what  he  wants 
(among  other  things,  headline  size  and 
copy  length);  the  copy  editors  again  re¬ 
trieve  the  stories — national  and  Jersey 
wire  as  well  as  metro — rewrite  and  add 
headlines  as  needed,  and  place  them 
back  in  the  metropolitan  file  (with  still 
another  version  number);  the  stories  are 
released  to  the  phototypesetters,  page 
one  by  the  news  editor,  other  pages  by 
assistant  news  editors.  Page  dummies 
(which  are  orange  to  dift'erentiate  them 
from  the  Philadelphia  paper's  white 
dummies)  are  sent  to  the  composing 
room,  and  an  entirely  separate  set  of 
plates  are  made;  the  stories  are  held  in 
the  computer  files  until  after  all  editions 
have  been  printed  and  then  they  are  de¬ 
leted  to  clear  the  files  for  the  next  day's 
paper. 

The  spoils  desk  in  Pennsauken  follows 
basically  the  same  procedure  as  the  met¬ 
ropolitan  desk. 

The  product  of  this  computer- 
supported  editorial  and  production  proc¬ 
ess  is  a  newspaper  that  is  substantially 
different  from  its  Philadelphia  counter¬ 
part.  Between  809?  and  909?  of  the  hard 
news,  including  virtually  all  of  that 
originating  in  New  Jersey,  is  indepen¬ 
dently  edited.  Some  local  Philadelphia 
news  is  included  for  Philadelphians  who 
now  reside  in  New  Jersey.  Most  of  the 
business  section,  a  large  proportion  of 
the  sports  pages,  and  some  entertain¬ 
ment  news  is  also  picked  up. 

The  Digital  TMS-1 1  computer  system 
has  been  designed  to  support  reporting 
and  editing  functions  without  calling  at¬ 
tention  to  itself.  Although  most  of  its 
operating  features  are  therefore  inten¬ 
tionally  transparent  to  the  user,  one  of 
them.  User-Definable  Keys  (UDKs),  is 
quite  visible  and  demonstrates  well  the 
value  of  the  system  in  the  newsroom. 

Each  of  the  sixteen  two-position  UDK 
keys  at  the  top  of  the  keyboard  may  be 
used  to  represent  any  computer  com¬ 
mand  string  or  sequence  of  repeatedly 
used  keystrokes.  For  example,  striking 
the  supershift  position  of  the  "F”  UDK, 
defined  as  the  After  key  in  the  National 
Wires  group — and  then  entering  a  time  of 
day  will  produce  a  scrolled  display  on  the 
screen  of  the  first  eight  lines  of  all  stories 
placed  in  the  National  Wires  file  after  the 
specified  time  that  day.  This  could  have 
been  done  without  the  UDK  function, 
but  the  user  would  have  had  to  press  a 
(Continued  on  pufte  38} 
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SALEM,  MA 


EVENING  NEWS 


MOTION,  OH 


JOURNAL  HERALD 
NEWS 


MERIDEN, a 


RECORD  &  JOURNAL 


SAN  RAFAEL,  CA 


INDEPENDENT  "JOURNAL 


The  San  Rafael,  California, 
Independent  Journal,  a  45,000 
circulation  daily,  has  awarded  a 
contract  to  Wood  Industries,  Inc., 
for  a  Wood-Hoe  Lithomatic  II  web 
offset  press. 

The  contract  specifies  delivery 
in  early  1980  of  six  double-width 
printing  units,  three  color  cylinders. 


a  color  couple,  a  combination 
2:1  /3:2  folder,  and  six  fully  automatic 
Hoe  reels  for  45-inch  paper  rolls. 

All  press  functions  will  be 
controlled  from  a  remote  “quiet 
room,”  according  to  executives  of 
the  Independent  Journal. 

Scheduled  for  installation  in 
a  new  facility  in  nearby  Navato, 
California,  the  70,000  pph 
Lithomatic  II  replaces  a  Hoe 
Colormatic  press  that  has  been 
on  production  since  1964. 

The  Independent  Journal’s 
conversion  to  offset  will  allow  it  to 


print  more  color  and  to  improve 
reproduction  quality,  its  executives 
say. 

The  contract  follows  recent 
start-ups  of  a  Lithomatic  II  by  Dayton 
Newspapers,  Inc.,  and  of  a 
Wood-Hoe  Lithoflex  web  offset 
press  by  the  Salem,  Massachusetts, 
Evening  News. 

A  Lithoflex  has  also  been 
ordered  by  the  Meriden,  Con¬ 
necticut,  Record  and  Journal. 


WOOD-HOE 


Industries 


Division  of  Wood  Industries,  Inc.  333  Cedar  Avenue  Middlesex,  N.J.  08846  (201 )  469-6600 


N.J.  satellite 
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total  of  26  keys.  If,  instead,  the  user  pre¬ 
sses  the  “G”  key  in  the  same  group, 
labelled  Since  Last  Look,  the  system  will 
scroll  the  first  eight  lines  of  only  those 
stories  which  have  been  added  to  the 
National  Wires  files  since  that  display 
was  last  requested. 

Every  editor  and  reporter  having  his 
own  access  can  define  multiple  sets  of 
UDKs,  whatever  will  be  most  helpful  in 
using  the  system,  and  all  sets  of  UDKs 
can  be  used  at  any  given  terminal  (the 
user  simply  places  a  handwritten  UDK 
chart  over  the  top  row  of  keys).  The  set 
of  UDKs  is  used  by  Fosdick  and  King, 
for  instance;  the  news  editor  and  copy 
desk  in  Philadelphia  have  another  UDK 
set  with  some  of  the  same  keys  and 
others  of  their  own  that  largely  concern 
type  specifications  and  standard  copy 
blocks.  Here  are  more  of  the  UDKs  in 
the  Fosdick/King  set:  Inch  estimate — 
requests  number  of  column  inches  of 
standard  body  copy  for  a  given  story;  At 
TRI — attach  (add)  story  to  metropolitan 
editor’s  queue;  Clean  Directory— delete 
all  versions  of  a  story  except  the  last 
(essentially  a  housekeeping  function); 
Directory — list  slugs  for  all  bureau  and 
wire  stories  already  in  the  system; 
Edited  by  Fosdick  or  Edited  by  King — 
add  a  note  to  this  effect  in  the  header  at 
the  top  of  a  story  to  inform  the  news  desk 
the  story  is  ready  to  be  copyread; 
Printout — print  out  on  a  line  printer  in 
Philadelphia  or  in  Pennsauken  whatever 
story  the  cursor  on  the  video  screen  is 
pointing  to  (reporters  in  Pennsauken 


often  request  hard  copies  of  their  own 
stories  for  their  files);  Send  to  reporter 
on  JRI — place  story  in  reporter’s  queue 
for  revision  (the  metropolitan  editor  is 
asking  a  reporter  to  make  changes). 

The  outstanding  benefit  of  the  text 
management  system  (also  due  to  com¬ 
puterization  of  the  composing  room)  has 
been  an  extra  45  minutes  before  copy 
close  on  each  of  our  four  editions.  Previ¬ 
ously,  with  facsimile  transmission  and 
punched-tape  input  to  phototypesetters, 
copy  close  was  l-M  hours  before  press 
time;  copy  can  now  be  filed  up  to  one 
hour  before  press  time. 

It  is  generally  felt  in  the  newsroom 
that,  because  stories  are  displayed  in 
cleaned-up  form,  copy  is  easier  to  revise 
and  edit  than  corrected  typewritten 
copy.  And  getting  quick  answers  on  es¬ 
timated  copy  length  and  headline  space 
is  particularly  useful  to  news  and  copy 
editors  as  press  time  approaches. 

Reporters  at  the  three  New  Jersey 
news  bureaus  still  file  their  stories 
through  the  Qwip  facsimile  transmission 
system.  The  Atlantic  City  bureau,  which 
is  nearly  70  miles  away  from 
Pennsauken,  will  soon  be  equipped  with 
terminals  for  entering  stories.  The  same 
approach  will  be  applied  at  the  other 
bureaus. 

1980  Olympic  paper 
to  use  Pagitron  unit 

Optronics  International  of 
Chelmsford,  Mass.,  has  announced  the 
sale  of  a  Pagitron  Pre- Press  system  to  the 
Graphic  Arts  buying  organization  of  the 
U.S.S.R.,  Technopromimport.  The  page 
composition  and  pagination  system  will 
be  used  to  produce  the  1 980  Olympic 
Newspaper  in  Moscow  in  6  languages 


(English,  Finnish,  Russian,  French, 
German  and  Spanish). 

The  Pagitron  system  accepts  text  by 
keyboard;  graphics  are  entered  into  the 
system  via  Optronics’  graphic  scanner 
and  stored  on  disk.  Text  and  graphics  are 
viewed  on  a  graphic  display.  The  display 
can  be  used  for  either  ad  or  page  layout 
with  flexibility  to  experiment  with  page 
layout  if  desired.  A  story  can  be  automat¬ 
ically  flowed  from  column  to  column 
and/or  page  to  page  and  positioned  accu¬ 
rately  around  pictures,  ads,  etc. 


PAGITRON  pre-press  system  as  shown 
has  scanner  on  left  with  graphic  display 
sub-system  in  center  and  storage/com¬ 
puter  unit  on  right. 

Once  the  makeup  is  complete,  the  data 
is  computer  processed  and  output  to  the 
Optronics’  graphic  plotter  which  exposes 
a  sheet  of  photographic  film  ready  for 
platemaking.  The  system  has  other  fea¬ 
tures  including  a  page  queue  for  unat¬ 
tended  automatic  computer  operation. 

Massachusetts  Capital  Resource 
Company,  a  private  partnership  estab¬ 
lished  by  the  home-based  life  insurance 
companies  to  invest  a  total  of  $100  mil¬ 
lion  over  the  next  5  years  to  boost  the 
economy  of  Mass.,  by  creating  or  main¬ 
taining  jobs  in  the  Commonwealth,  has 
recently  announced  a  $500,000  loan  to 
Optronics. 


'  Mil  ►  ()•«  Cu  'R  lO/,  (>P!i  f  s  R‘  >riR(  I'.  A.  .M,  vn;  iR  NF  <T  OR"  II  R 

GARCQ 

GRAPHIC  ARTS  RUBBER  CO.  ANNOUNCES  THE  FIRST 
MAJOR  BREAKTHROUGH  IN  NEWSPAPER  PRESS 
BLANKETS  FOR  DILITHO  AND  SHALLOW  PLASTIC  PLATES! 

•  New  Concept  in  Compressible  Blankets 

•  Press  Tested  for  T wo  Years 

•  Available  in  All  Gauges  From  .025 
Drawsheet  to  the  .093  Top  Blanket 

•  Last  Longer,  Run  Cleaner,  Priced  Lower 

•  Print  Better  in  Black  as  well  as 
True  Color  Reproduction 

GARCO 

109  WEST  21st  St. 

INDIANAPOLIS,  INDIANA,  46202  (317)  925-0465 


GARCO  also  supplies  Cutting  Rubbers: 

•Black  all  natural  rubber  (hard  A med. hard)  oBlack  A  red  Urethane  (90 hard) 


Offset  press  purchased 
by  Conn,  daily 

Meriden  (Conn.)  Morning  Record 
and  Journal  has  purchased  5  double¬ 
width  Lithoflex  Wood-Hoe  web  offset 
press  units  including  a  color  cylinder,  a 
double  duty  2: 1  folder,  5  fully  automatic 
Wood  reels  and  Wood  tensions  and  past¬ 
ers. 

A  new  plant  will  be  built  to  house  the 
press  and  automated  mailroom  equip¬ 
ment.  The  $2.3  million  expansion  and  re¬ 
novation  program  will  also  include  a  new 
receiving  and  loading  facility. 

The  55,000  pph  press  is  scheduled  to 
be  on-stream  in  December  of  1979.  The 
newspaper  is  currently  using  a  64  page 
Scott  rotary  letterpress  press  purchased 
in  1957.  The  newspaper  has  used  presses 
produced  by  Wood-Hoe  or  its  predeces¬ 
sor  companies  since  1881. 
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ANPAPRESS  is  in  final 
stages  of  construction 


By  Earl  Wilken 

The  AN  PA  Research  Institute  at  Eas¬ 
ton.  Pa.,  is  in  the  final  stages  of  complet¬ 
ing  the  construction  of  a  lightweight 
single-width  newspaper  letterpress  press 
unit  designed  for  a  plastic  shallow  relief 
plate.  It  is  called  the  ANPAPRESS. 

Research  and  development  work  has 
been  going  on  for  the  past  2  years  and  in 
the  first  six  months  of  1979  the  new  press 
unit  is  expected  to  undergo  a  series  of 
test  runs. 

The  tests  will  not  only  indicate  the 
possibility  for  a  double-width  unit  but 
also  the  viability  of  the  press  concepts 
laid  down  by  the  New  Press  Design  Sub¬ 
committee,  of  the  AN  PA  Laboratory 
Committee,  headed  by  John  Sacchia  of 
Hearst  Newspapers,  New  York  City, 
During  a  recent  Eoitor  &  Pi  bi  ishkr 
interview  with  William  D.  Rinehart, 
vicepresident/technical  ANPA,  the 
executive  cautioned  the  industry  not  to 
expect  an  entirely  new  press  in  the  im¬ 
mediate  future. 

Rinehart  emphasized  repeatedly  the 
age  old  rule  of  thumb  in  R&D  work.  It 
takes,  he  said,  7  years  from  the  inception 
of  an  idea  to  the  first  satisfactory  product 
for  commercial  installation.  This,  he 
stressed,  was  the  approximate  time  it 
took  to  develop  many  of  the  recent 
technological  processes  now  in  common 
use  throughout  the  newspaper  industry. 

The  eventual  press  objectives  which 
ANPA/RI  engineers  think  feasible, 
Rinehart  commented,  are:  reduction  in 
the  weight  and  cost  of  a  press  unit  by  at 
least  50%;  a  simple  ink  motion  sub¬ 
system  which  will  not  require  columnar 
adjustments;  reduction  of  start-up  paper 
waste  to  a  minimum;  reduction  of  press 
unit  noise  to  below  OSHA  regulations 
and  reduction  of  press  unit  electrical 
consumption  by  two-thirds. 

Since  the  inking  sub-system  was  high 
on  the  design  priority  list,  the  Rl  en¬ 
gineering  staff  eventually  embraced  a 
modified  flexographic  inking  system  and 
for  the  past  several  months  a  prototype 
unit  has  been  running  in  a  test  mode  at 
the  Gloucester  County  (N.J.)  Times. 

The  ANPA  has  filed  for  patents  for 
several  approaches  in  the  design  of  the 
new  press. 

To  educe  interest  in  the  lightweight  let¬ 
terpress  design,  the  Easton  Rl  staff  and 
members  of  the  New  Press  Design  Sub¬ 
committee  met  on  September  8,  1977. 
with  representatives  from  the  world's 
leading  press  manufacturers. 

At  that  time  the  new  press  design  chal¬ 
lenge  was  presented  to  the  manufactur¬ 
ers.  Requirements  for  minimizing  man¬ 


ning,  reducing  cost  of  construction,  cut¬ 
ting  energy  consumption,  simplifing  the 
operation  and  building  a  press  smaller 
and  lighter  in  weight,  were  incorporated 
in  the  challenge. 

The  full  17,  “Suggested  new  press 
specifications”  given  to  the  press  man¬ 
ufacturers  were:  speed — 60,000  impres¬ 
sions  per  hour  or  higher;  plates — 2  pages 
around  (semi-cylindrical)  and  4  pages  ac¬ 
ross;  cutoff — 14'/i"  printing  diameter 
(cutoff — approximately  22-'A');  web 
width — 55  to  58  inches;  cylinder  and  ink 
system  drive-power  belts;  unit  noise  at 
maximum  operating  speed — 80db 
(measured/OSHA  procedure);  printing 
method-direct  using  polymer  plates, 
rigid  impact  cylinder  with  plate  relief 
.016"  maximum;  ink  system — maximum 
of  2  rollers  (I  preferable)  with  column 
control  not  required;  cylinder 
reversal — not  required;  fast-easy  plate 
lockup;  designed  to  meet  existing  and 
anticipated  OSHA  requirements;  protec¬ 
tion  against  wraps  to  be  provided  by 
automatically-sensed  printing  couple 


separation;  printing  couple  pressure  ad¬ 
justment  to  be  by  push  button  with  press 
running;  all  controls  capable  of  remote 
operation;  press  unit  configuration  to  be 
perfecting  printing  couples;  energy  re¬ 
quirements  of  printing  units  to  be  in  the 
order  of  15  HP;  and  color  couple  and/or 
simplified  ink  motion  3-color  common 
impression  unit  capable  of  being  added  in 
upper  structure. 

Also  at  the  September  8th  presentation 
the  ANPA  group  indicated  two  factors 
loomed  large  in  the  new  press  design. 
These  were  print  quality  and  cost. 

It  was  pointed  out  that  high  press  cost 
is  a  strong  deterrent  to  the  massive  sale 
of  new  press  units.  The  ANPA  group 
stated  it  is  an  obsolute  essential  that 
these  newly  designed  press  units  be  sold 
at  a  reasonable  price  to  develop  the  kind 
and  quantity  of  a  market  that  is  en¬ 
visioned. 

In  the  marketing  segment  of  the  pres¬ 
entation,  the  group  said  that  within  the 
next  decade,  there  was  a  market  for  at 
least  7,200  new  concept  press  units.  The 
thrust  of  this  marketing  position  was 
based  on  the  mounting  pressure  on 
newspapers  for  circulation  that  saturates 
or  offers  near  saturation  of  trading  areas 
surrounding  suburban  shopping  centers. 

If  new  low-cost  presses  are  made 
available,  practically  every  major  market 
newspaper  would  buy  new  equipment  to 
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MEMO 

to  publishers  of 
SMALLER  DAILIES: 

Did  you  know  there  is  one 
front-end  system  for  your 
phototypesetters  that: 

•  Captures  wire  stories  from  up  to  5  high  and  low  speed  wire 
services,  and  .  .  . 

•  Handles  16,000  character  local  stories,  and  .  .  . 

•  Offers  split  screen  operation,  and  .  .  . 

•  Provides  sophisticated  editing  featu  res  with  fewer  keystrokes ,  and 

•  Eliminates  your  concerns  about  computer  problems  .  .  . 

FOR  AN  INVESTMENT  PER  EDITING  STATION 
WELL  BELOW  THE  INDUSTRY  AVERAGE? 

IT’S  N.E.W.S.  ir  FROM  NEWSPAPER 
ELECTRONICS  CORPORATION!!! 

IS3ISI  Newspaper 
Electronics 
Corporation 

3225  Roanoke  Rd 

Kansas  City,  Mo  64111  •  816  756-0052 


•Our  second  generation  of  the 
Newspaper  Editing  and  Wire  System. 
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ANPAPRESS 

{Continued  from  pane  39) 


equip  3  or  4  new  regional  pressrooms  in 
their  suburban  areas,  the  AN  PA  group 
maintained.  There  are  120  of  these  major 
market  cities  and  if  each  bought  3  press¬ 
rooms  of  20  units  each,  the  group 
stated,  the  short-term  market  could  well 
be  7,200  units. 

As  to  the  other  essential  factor,  qual¬ 
ity,  the  AN  PA  group  took  the  position 
that  a  newly-designed  press  more  cog¬ 
nizant  of  plate  parameters  and  with 
further  work  on  the  soft  polymer  plate 
approach,  the  final  result  could  be  an 
excellent  quality  image. 

When  discussing  the  cost  of  the  pro¬ 
posed  new  press,  the  AN  PA  group  sup¬ 
ported  their  marketing  thesis  by  citing 
the  following  data:  prices  (approximate 
in  1977)  for  installed  offset  or  letterpress 
equipment:  double-width  unit  with  RTP 
at  $400,000,  single  folder  at  $4(X),000  and 
double  folder  at  $750,000. 

The  RI  staff  and  the  members  of  the 
subcommittee  went  on  to  state  that  the 
simpler  design  would  create  a  good  mar¬ 
ket  at  a  price  of  approximately  $175,000 
for  an  installed  double-width  unit  with 
RTP.  Folder  prices,  they  said,  would  be 
the  same  unless  new  designs  are- de¬ 
veloped. 

Since  a  common  present  day  config¬ 
uration  is  a  6-unit  press,  they  stated,  with 
a  double  folder,  the  costs  of  an  installed 
present  day  (Sept.  1977)  unit  of  such  a 
configuration  vs.  a  proposed  unit  press 
(new  design)  would  be  as  follows:  6 
double-width  units  with  RTP  at 
$2,400,000;  new  design  (same  configura¬ 
tion)  cost — $1,050,000;  double  folder 
under  present  and  new  approach  at 
$750,000.  Total  cost  installed  for  present 
press — $3,150,000  and  for  the  new  press 
design — $1 ,800,000. 

Savings  to  a  newspaper  with  the  new 
press,  the  AN  PA  group  conjectured, 
whether  for  a  single  press  or  multiple 
presses  could  be  an  advantage  to  both 
buyer  and  seller. 

At  the  meeting  with  the  press  man¬ 
ufacturers  the  ANPA  group  discussed 
briefly  the  future  technology  of  plateless 
printing.  The  group  expressed  the  opin¬ 
ion  the  valid  market  for  a  large  volume, 
modern,  plateless  printing  method  in 
newspapers  would  take  at  least  10-15 
years  to  start  to  develop  while  adequate 
prepress  systems  were  designed  and 
manufactured  to  feed  such  a  system.  Ref¬ 
erence  was  made  to  full-page  pagination 
systems  and  improved  data  handling 
methods  through  improved  data  links  as 
part  of  the  prepress  approach. 

Rinehart  in  a  speech  before  the  mem¬ 
bers  of  the  NSK  Research  Institute,  To¬ 
kyo,  Japan,  in  October  said  “Presses 
today  are  built  like  the  steam  locomo¬ 
tives  of  yesterday — to  last  50  years. 
40 


When  we  used  50-pound  page  stereotype 
plates,  it  was  necessary  to  build  such 
heavy  equipment.  Stereotype  plates  and 
steam  locomotives  are  gone:  therefore, 
today,  we  do  not  need  the  massive  press¬ 
es.  In  the  United  States,  we  need  radi¬ 
cally  new.  lightweight  presses  designed 
for  1980,  not  1880.  American  newspapers 
do  not  need  or  want  presses  that  will  last 
50  years,  but  rather  II  to  15  years — the 
same  as  our  tax  write-off  period.” 

The  ANPA/Rl,  Rinehart  said,  is  plan¬ 
ning  to  invite  equipment  manufacturers 
not  now  in  press  manufacturing  to  visit 
Easton  once  the  test  unit  is  in  operation. 
He  also  said  ANPA/Rl  had  in  the  past 
been  forced  to  go  outside  existing  news¬ 
paper  equipment  suppliers  to  bring  about 
the  many  technical  revolutionary  de¬ 
velopments  that  ANPA/Rl  had  been  re¬ 
sponsible  for. 

Metric  measurement 
of  newsprint 
starts  Jan.  1,  1979 

Conversion  to  metric  measurement  of 
newsprint  by  Canadian  and  most  of  the 
U.S.  newsprint  manufacturers  will  begin 
January  1,  1979. 

Full  support  for  the  metric  system  to 
measure  newsprint  was  given  by  the 
ANPA  Newsprint  Committee  and  the 
Newsprint  Section  of  the  Canadian  Pulp 
&  Paper  Association  in  October.  Cana¬ 
dian  newspapers  have  used  metric  mea¬ 
surements  since  January  1,  1978  when 
mills  began  to  use  the  system  for  marking 
rolls. 

Under  the  metric  system  there  will  be 
no  changes  in  weight,  diameter  and 
width  of  newsprint  rolls.  It  is  expected 
some  if  not  all  newsprint  manufacturers 
will  show  roll  markings  in  both  metric 
and  customary  English  units  for  an 
interim  period.  The  American  Paper  In¬ 
stitute,  Newsprint  Division,  has 
suggested  that  manifest/roll  lists  and  in¬ 
voices  use  the  metric  system  with  totals 
listed  in  both  metric  and  English  units. 

An  18-page  booklet,  “Metric  News¬ 
print"  has  been  jointly  produced  and  is 
available  from:  ANPA;  National  News¬ 
paper  Publishers  Association;  American 
Paper  Institute;  National  Newspaper  As¬ 
sociation;  Canadian  Daily  Newspaper 
Publishers  Association. 

Metric  Newsprint  explains  in  text  and 
with  graphics  such  items  as  grammage, 
linear  conversion  factors,  weight  con¬ 
version  factors  and  metric  symbols.  The 
booklet  includes  a  summary  for  quick 
reference  of  conversion  factors. 

On  December  23,  1975,  President 
Gerald  R.  Ford  signed  Public  Law  94- 
168,  the  Metric  Conversion  Act  of  1975, 
giving  official  recognition  to  U.S.  con¬ 
version  to  the  International  Metric  Sys¬ 
tem.  The  bill  sets  no  time  limit  for  con¬ 
version,  no  definite  commitment  by  the 


federal  government  is  given,  and  no  in¬ 
centives  are  provided  for  conversion. 

A  publication  issued  by  Rochester  In¬ 
stitute  of  Technology  (RIT),  called  “Go¬ 
ing  Metric  with  the  US  Printing  Indus¬ 
try”,  tells  how  the  early  Romans  stan- 
darized  linear  units  based  on  various 
parts  and  proportions  of  the  human 
body. 

The  RIT  publication  explains  how  man 
was  used  as  a  measuring  rod.  For  exam¬ 
ple,  four  fingers  were  designated  four  di¬ 
gits,  the  foot  measured  from  heel  to  end 
of  the  big  toe  equalled  one  foot  and  the 
distance  from  the  tip  of  the  nose  to  the 
end  of  an  outstretched  arm  equalled  one 
yard. 

The  RIT  material  also  states  that  in 
early  Tudor  times,  probably  in  the  reign 
of  Henry  VI I  ( 1 485- 1 509)  but  certainly  by 
the  reign  of  Elizabeth  I  (1558-1603),  the 
mile  was  changed  to  5280  feet  or  1760 
yards.  Thus,  the  RIT  article  states,  the 
customary  American  system  of  mea¬ 
surement  is  actually  the  product  of  sev¬ 
eral  measurement  systems,  a  fact  re¬ 
vealed  in  the  complexity  of  its  measures. 

Delaware  daily  marks 
quarter  of  century 

When  the  Delaware  State  News  in 
Dover  became  the  state  capital’s  daily 
newspaper  25  years  ago,  even  the 
staunchest  of  its  supporters  reserved 
comment.  They  shouldn’t  have  been  so 
hesitant. 

The  newspaper  began  as  a  daily  on 
September  14,  1953  under  Pennsylvania 
publisher  Bernard  J.  (Jack)  Smyth  who, 
along  with  editor  Jim  Miller,  managed  to 
parlay  outrageousness  into  respectability 
and  financial  stability. 

Now  celebrating  its  silver  anniversary, 
the  Delaware  State  News  has  published  a 
17-chapter,  208-page  book  that  touches 
on  some  of  the  highlights  of  the  newspa¬ 
per’s  first  25  years. 

“Start  the  I^ess!”  was  written  by  Mil¬ 
ler  who  described  the  book  as  “the  out¬ 
rageous  story  of  an  outrageous  newspa¬ 
per.”  The  off-beat,  often  irreverent  ap¬ 
proach  of  the  State  News  was  possibly 
the  key  to  the  new  papers  survival,  Mil¬ 
ler  said. 

Circulation  did  climb  as  readers 
bought  the  newspaper  if  only  to  see  what 
Smyth  would  do  or  say  next.  Normally 
inconsequential  events  would  mysteri¬ 
ously  assume  monstrous  proportions  lur¬ 
ing  readers  to  the  pages  of  what  became 
one  of  the  most  talked-about  newspa¬ 
pers. 

“Start  the  Press!”  will  be  available  at 
$9.95  for  the  limited  hardbound  edition, 
and  $3.95  for  paperback. 

Orders  should  be  mailed  to:  Start  the 
Press!,  Delaware  State  News,  PO  Box 
737,  Dover  DE  19901.  There  is  an  addi¬ 
tional  $I  handling  charge  for  mailed 
copies. 
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Shopper  group 
excluded  from 
FTC  symposium 

The  National  Association  of  Advertis¬ 
ing  Publishers  will  not  be  represented  at 
the  Federal  Trade  Commission  sym¬ 
posium  on  media  concentration  in  Wash¬ 
ington,  D.C.  on  December  14-15. 

Jim  O'Day,  president  of  the  shopper 
group  said  association  officials  had  con¬ 
tacted  the  FTC,  and  indicate  that  they 
would  like  to  be  part  of  the  symposium, 
but  were  turned  down. 

He  said  NAAP  members  had  planned 
to  present  “current  perspectives”  in 
several  areas,  such  as  “Local  Cross- 
Ownership  of  Media  Properties”  and  the 
“Newspaper  Industry:  One-Newspaper 
Towns  and  Newspaper  Chains.” 

He  noted  that  the  traditional  media 
mix  is  changing  and  that  the  FTC  should 
be  aware  of  emerging  trends,  such  as 
those  represented  by  free  circulation  pa¬ 
pers. 

“It  appears  that  the  FTC  has  chosen  to 
invite  only  those  well-established  groups 
and  spokespersons,  whose  positions  are 
well  known.  We  feel  that  our  appearance 
at  the  symposium  would  have  injected  a 
new  dimension  to  the  discussions.” 


Book  ‘extra' 

(Continued  from  pane  9} 


sale  in  San  Francisco. 

“What  we  have  produced  is  a  piece  of 
journalism  in  book  form,”  German  said. 
“Here,  in  a  way  that  no  newspaper  can 
make  clear  in  its  daily  accounts,  is  the 
full,  known  record  of  Jones,  the  Peoples 
Temple  and  the  terrible  events  in 
Guyana.” 

Newspaper  serialization  rights  to  The 
Suicide  Cult  have  been  sold  to  the  Los 
Angeles  Times  syndicate  which  will  re¬ 
leased  a  six-part  condensation  December 
ber  3  to  more  than  40  newspapers. 

Kilduflf  joined  the  Chronicle  in  June  of 
1971.  He  has  reported  and  written  on 
education  and  urban  affairs  in  Berkeley 
and  San  Francisco  where  he  currently 
covers  the  Board  of  Supervisors  and  the 
Mayor’s  office.  He  won  a  1976  As¬ 
sociated  Press  state  award  for  his  story 
on  conditions  at  the  “Pink  Palace”  hous¬ 
ing  project — a  story  idea  proposed  to  him 
by  the  Rev.  Jim  Jones. 

Javers  started  at  the  Chronicle  as  a 
special  projects  writer  in  January  of 
1978,  and  has  written  extensively  on  the 
sociology,  economics  and  politics  of  the 
tax  revolt  and  Proposition  13.  He  previ¬ 
ously  had  spent  six  years  at  the  Philadel¬ 
phia  Daily  News  as  an  editor,  columnist 
and  editorial  writer.  He  has  won  both 
national  and  local  awards  for  his  work. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 

One 

Year 

12'6  11/29  Ago 


Affiliated  Publications  (AMEX)  .  19%  19%  15Vb 

Blue  Chip  Stamps  (OTC)  .  I8V2  10V4  16% 

Combined  Comm.  Corp  (NYSE)  .  30  30  28% 

(a)  Capital  Cities  Comm.  (NYSE)  ....  40%  38Vb  58 

Cowles  Comm.  (NYSE)  .  18  17%  16% 

Dow  Jones  (NYSE)  .  32%  32V2  34V4 

Gannett  (NYSE)  .  43%  43  37% 

Gray  Comm.  (OTC)  .  24  24  IIV2 

(b)  Harte-Hanks  (NYSE)  .  22Vb  21 '/4  32% 

Jefferson  Pilot  (NYSE)  .  3OV2  30  3OV4 

(c)  Knight-Ridder  (NYSE)  .  25V2  23%  38 

Lee  Enterprise  (NYSE)  .  23%  22%  25% 

Media  General  (AMEX)  .  19V4  18%  15 

Media  Investment  (OTC)  .  57V2  57V2  N/A 

Multimedia  (OTC)  .  24%  24%  25% 

New  York  Times  (AMEX)  .  26  25V4  19V4 

Panax  (OTC)  .  8  8  N/A 

(d)  Post  Corp.  (Wise)  (OTC)  .  15V2  15  24% 

Quebecor  (AMEX)  .  8'/4  8%  10 

Southam  Press  (CE)  .  26%  25  2OV4 

Stauffer  Communications  23V2  23’/2  N/A 

Thomson  Newspapers  (CE)  .  15  15V4  12% 

Time  Inc  (NYSE)  .  41%  40%  34% 

Times  Mirror  (NYSE)  .  28Vb  28V2  24% 

Toronto  Sun  (CE)  .  13%  13%  N/A 

Torstar  (CE)  .  16%  17Vb  12 

Washington  Post  (AMEX)  .  45  43%  33% 


(a)  Stock  split  2  for  1 .  effective  7/3/78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  for  1 ,  effective  8'30, 78 

(d)  Stock  split  2  for  1,  effective  11/16/78 

SUPPLIERS 


Abitibi  (CE)  .  18Vb  18  S^b 

Addressograph  Multi.  (NYSE)  .  25  22V2  14% 

Altair  (OTC)  .  4V4  4Vb  2% 

Berkey  Photo  (NYSE)  .  5%  514  2% 

Boise  Cascade  (NYSE)  .  26%  25%  27 

Carrier  Corp.  (NYSE)  .  24%  22%  N/A 

Compugraphic  (NYSE)  .  38V4  35Vb  43% 

CompuScan  (OTC)  .  6  5V2  6 

Crown  Zellerbach  (NYSE)  .  3OV4  30Vb  35Vb 

Cutler-Hammer  (NYSE)  .  56%  53V4  32V4 

Digital  Equipment  (NYSE)  .  51%  48Vb  46V4 

Domtar  (AMEX)  .  19%  18'/4  13% 

Dow  Chemical  (NYSE)  .  26V2  26V2  27Vb 

Dymo  (NYSE)  .  3OV2  12'/2 

ECRM  (OTC)  .  4V2  4%  2% 

Eastman  Kodak  (NYSE)  .  61  Vb  58V2  53 

Eltra(NYSE)  .  26%  27%  24% 

Georgia  Pacific  (NYSE)  .  25%  27Vb  30'/b 

Grace.  W.R.  (NYSE)  .  26%  26%  27’/8 

Great  Lakes  Paper  (CE)  .  40  36V4  23 

Great  No.  Nekoosa  (NYSE)  .  31%  31%  26V2 

(e)  Harris  Corp.  (NYSE)  .  31’/2  30%  40% 

Hunt  Chem.  (NYSE)  .  13%  13Vb  11 

International  Paper  (NYSE)  .  391b  39'/b  42% 

Itek  Corp.  (NYSE)  .  20  18%  17% 

Kimberly  Clark  (NYSE)  .  43V2  43'/2  39% 

LogEtronics  (OTC)  .  I2V2  12%  7% 

Logicon  (AMEX)  .  IIVb  IIVb  14% 

MacMillan.  Bloedel  (CE)  .  23  22V2  17 

Minnesota  Min.  and  Mfg.  (NYSE)  ..  61%  60%  49 

Raytheon  (NYSE)  .  48  46V4  N/A 

Rockwell  Inti.  (NYSE)  .  35%  33%  29V4 

St.  Regis  (NYSE)  .  30%  30  N'A 

Southwest  Forest  Ind.  (NYSE)  .  11%  11%  9 

Sun  Chemical  (NYSE)  .  25%  25  22% 

Wood  Industries  (AMEX)  .  SVs  9Vb  4Vb 

White  Consolidated  (NYSE)  .  17%  17'/4  22V4 


(e)  Stock  split  2  for  1.  effective  9/22/78 


Mickelson  elected 
to  Stauffer  board 

Sig  Mickelson  was  elected  to  the  board 
of  directors  of  Stauffer  Communications 
Inc.  at  the  company's  director's  meeting 
December  2  in  Grand  Island.  Nebr. 

Mickelson  who  lives  in  San  Diego,  was 
president  of  CBS  News  and  Radio  Free 
Europe/Radio  Liberty.  He  presently  is 
visiting  professor  of  telecommunications 
and  film  at  San  Diego  State  University. 

Stauffer  directors  also  voted  a  cash  di¬ 
vidend  of  30^  a  share. 
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Fired 

(Continued  from  page  13) 

get  all  of  this  instant  feedback  which  en¬ 
courages  and  inspires  you  to  write  the 
next  day's  column.  The  pressure  was 
unbelievable. 

“There  are  no  secrets.  Everybody 
thinks  there  is.  Once  you  have  the  outlet, 
people  come  to  you  with  information, 
and  it’s  all  how  responsible  you  want  to 
be  in  checking  things.  By  nature,  a  gossip 
column  is  hard  to  keep  true.  1  try  to  be  as 
correct  as  I  can.  A  lot  of  items  contain 
portions  untrue,  such  as  movie  castings 
that  can  change.  I  got  about  60  calls  a 
day  from  sources.  My  big  kick  was  that 
my  point  of  view  was  affectionate  in¬ 
stead  of  deadly.  Sometimes  I  didn't  like 
the  whole  rotten  connotation  that  being  a 
gossip  columnist  carried  with  it.  People 
sometimes  wouldn’t  speak  to  me  at  so¬ 
cial  functions;  then  they  would  turn 
around  and  call  me  up  with  the  most 
vicious  stories  about  their  best  friends. 

Tony  Schwartz,  who  lasted  only  a  few 
months  as  a  gossip  columnist  for  the  Post 
after  breaking  the  Earl  Butz  story  in  New 
Times  before  Dolly  Schiff  hired  him, 
made  similar  remarks  in  Esquire 
magazine  a  few  years  ago  about  the 
heady  experience  of  being  a  columnist. 
Schwartz,  who  had  gotten  his  Post  job 
with  the  help  of  Liz  Smith,  left  for 
Newsweek,  where  he  writes  about  the 
arts  and  the  press. 

Judge  prides  herself  on  getting  exclu¬ 
sive  coverage  of  Henry  Winkler’s  wed¬ 
ding  for  the  Post  and  news  of  Liza  Minel- 
li’s  latest  beau.  “I  loved  my  columns  on 
Sophia  Loren  in  Antigua  and  the  one 
with  Yul  Brynner,  and  all  the  time  1  ran 
up  and  down  Broadway.  1  thought  what  1 
filed  from  the  Cannes  Film  Festival  was 
wonderful.  I  feel  sorry  1  can’t  do  any¬ 
thing  now  for  Broadway  shows  in  my 
columns.” 

Judge  says  she  is  negotiating  with 
Hearst  Newspapers  to  supply  them  with 
interviews  for  the  new  Sunday  supple¬ 
ment,  Sunday  Woman.  Her  Ali  McGraw 
profile  appears  in  Cosmopolitan  in 
March,  and  she  is  profiling  the  disco 
queen  Regine  for  Ladies  Home  Journal. 
Over  the  weekend  her  helper,  Ken 
Newelt,  a  Hunter  College  journalism 
student,  was  helping  her  research  Mur¬ 
doch,  who  is  scheduled  by  ABC-TV’s 
AM-America  show  as  a  topic  in  January. 

Sims  to  head  bureau 
for  AP  in  Alaska 

Veteran  Associated  Press  reporter 
Ward  Sims  has  been  appointed  chief  of 
bureau  for  Alaska,  AP  president  and 
general  manager  Keith  Fuller  an¬ 
nounced. 

Sims,  Fairbanks  correspondent  for  the 
past  two  years,  replaces  Robert  Weller, 
who  is  joining  the  AP  foreign  service  and 
will  be  assigned  to  South  Africa. 


41 


Modular 

(Continued  from  page  24) 


Illustration  C 


Theory  three:  Modular  make-up  is  for 
papers  with  a  horizontal  format. 

It's  not.  It  works  both  in  horizontal 
and  vertical  formats.  In  both,  it  elimi¬ 
nates  bad  wraps.  It  shows  the  relation¬ 
ship  between  stories  and  pictures.  It 
eliminates  guesswork  on  the  part  of  the 
reader.  It  makes  the  page  look  cleaner 
and  more  inviting.  The  Des  Moines  i  e- 
gister  is  vertical,  and  its  front  page  has  a 
relatively  high  story  count.  But  it  is  not 
cluttered. 

To  illustrate  these  points,  we  redid  the 
Gazette  page,  (Illustration  B),  not  with 
the  same  number  of  elements,  but  with 
one  more  story  than  the  original.  We 
worked  in  modules.  The  remake  main¬ 
tains  the  vertical  format,  eliminates  the 


objectionable  wraps  and  relates  the  two 
pictures  of  the  Memphis  looting  to  each 
other  and  to  the  story.  The  original  lay¬ 
out  (Illustration  A)  had  one  of  the  pic¬ 
tures  displayed  with  several  unrelated 
stories. 

High  story  count  is  an  excuse,  not  a 
reason,  for  clutter. 

And  to  illustrate  that  it  is  not  neces¬ 
sary  to  be  vertical  to  have  a  high  story 
count,  we  dummied  the  same  front  page 
(Illustration  C)  using  the  same  elements 
as  were  on  the  original  page.  That  re¬ 
make  does  an  even  better  job  of  provid¬ 


ing  balance,  signaling  relationships  and 
cleaning  up  the  clutter. 

Insisting  on  good  reporting  and  good 
writing  and  ignoring  the  layout  is  like 
putting  a  .2(X)  hitter  in  the  clean-up  posi¬ 
tion  with  the  excuse  that  he’s  a  good 
fielder.  These  days  you  have  to  be  a 
complete  ballplayer  to  compete  for 
readership — Daryl  Moen. 
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ELECTED  PRESIDENT- 


■Loren  Ghig- 
lione,  editor  and  publisher  of  the  South- 
bridge  (Mass.)  Evening  News,  has  been 
elected  president  of  the  New  England 
Society  of  Newspaper  Editors. 

Other  officers  elected  at  the  Society's 
24th  annual  convention  are:  Judith 
Brown,  vice  president,  editor  and  pub¬ 
lisher  of  the  Herald,  New  Britain,  Conn.; 
Kenneth  E.  Grube,  secretary,  editorial 
page  editor  of  the  Day,  New  London, 
Conn.;  Nicholas  Monsarrat,  treasurer, 
editor  of  the  T/mes-Argus,  Barre,  Vt. 
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Syndicate  appoints  director  for 
new  weekend  sections  dept. 


RVIA  awards  $4,000 
to  contest  winners 

Michael  M.  Johnson,  a  reporter  for 
Sparks  Newspapers  of  California,  and 
Evelyn  Tomlinson,  a  travel  and  outdoor 
freelance  writer  from  Dana  Point,  Calif., 
have  won  first  prizes  in  the  newspaper 
and  magazine  divisions  of  the  Recreation 
Vehicle  Industry  Association's  (RVIA) 
annual  journalism  awards  program. 

Each  will  receive  $1,500  and  an 
expense-paid  trip  to  the  world's  largest 
trade  show,  RVlA's  National  RV  Show 
in  Louisville,  Ky.,  November  28- 
December  1 ,  where  they  will  be  honored 
at  a  luncheon. 

RVIA,  a  national  trade  association 
with  a  membership  of  500  manufacturers 
and  suppliers  of  recreation  vehicles, 
sponsors  the  program  each  year  to  en¬ 
courage  and  recognize  good  reporting  of 
the  RV  industry  in  the  consumer  media. 

Second  prize  in  the  newsaper  division 
was  won  by  Chris  Cobbs,  a  reporter  for 
the  Orlando  Sentinel  Star,  and  second  in 
the  magazine  category  went  to  Richard 
and  Mary  Magruder,  freelance  writers 
from  Decatur,  Ga.,  for  a  two-part  series 
in  Trailer  Life  magazine.  The  second 
place  award  in  each  category  is  $500. 

Mary  Magruder  will  be  honored  twice 
at  the  Louisville  awards  luncheon.  Ear¬ 
lier  in  the  year,  she  won  prize  money  and 
an  expense-paid  trip  to  the  show  for  hav¬ 
ing  won  the  RV  category  of  RVlA's 
photo  contest,  co-sponsored  with  the 
Outdoor  Writers  Association  of 
America. 

Johnson  won  this  year's  newspaper 
award  for  a  series  of  three  articles  on  R  V 
safety  published  last  March  in  “Living 
on  Water  &  Wheels,”  a  Sparks  Sunday 
supplement  for  which  he  served  as  assis¬ 
tant  editor.  There  are  five  papers  in  the 
Sparks  group,  including  the  Hayward 
(Calif.)  Daily  Review,  which  was 
Johnson's  home  base  at  the  time  he 
wrote  the  series.  He  has  since  left  Sparks 
to  join  Business  Week  magazine  in  San 
Francisco. 

Tomlinson's  award-winning  magazine 
article  appeared  in  the  June  1978  issue  of 
Western  Outdoors  magazine,  a  monthly 
magazine  for  Western  sportsmen  pub¬ 
lished  in  Newport  Beach,  Calif.  Her  arti¬ 
cle  is  titled  “Camping  in  Hawaii." 

Cobb's  second  place  winner  in  news¬ 
papers  was  published  last  August  under 
the  title  “Nomad's  land  ...  In  search  of 
a  better  life.”  The  Magruders'  two- 
parter  on  “RVing  the  Americas”  ap¬ 
peared  in  the  May  and  June  issues  of 
Trailer  Life.  It  appeared  under  their  pen 
names  Richard  and  Mary  Charles. 

The  first  place  finishers  in  the  two 
writing  categories,  along  with  the  photo 
contest  winner,  are  eligible  for  a  grand 
award,  the  Ray  Frank  Award,  sponsored 
by  the  Chrysler  Corporation  in  honor  of 
the  chairman  of  the  board  of  Frank  In- 


Charles  L.  Dye  has  been  named  vice- 
president  and  director  of  weekend  sec¬ 
tions  for  United  Feature  Syndicate  and 
Newspaper  Enterprise  Association. 
Dye,  who  has  been  director  of  color 
comic  printing  for  the  two  syndicates, 
will  travel  nationally  out  of  his  base  in 
Houston. 

Robert  Roy  Metz,  president  and  chief 
executive  officer  of  United  Media  Enter¬ 
prises,  Inc.,  parent  company  of  UFS  and 
NEA,  in  announcing  the  appointment 
said:  “Dye's  appointment  and  the  crea¬ 
tion  of  this  new  department  reflects  our 
judgment  that  specialized  weekend  sec¬ 
tions  will  be  a  major  growth  area  in  the 
daily  and  weekly  newspaper  market  over 
the  next  decade. 

“We  expect  to  add  to  our  list  of 
specialized  sections  for  newspapers  by 
both  acquisition  and  internal  develop¬ 
ment.” 

This  fall  the  syndicate  introduced  the 
first  comic-book  size  Sunday  color  sec¬ 
tions  to  be  placed  by  a  comic  printing 
broker  in  the  U.S.  Market.  They  are 
distributed  by  the  Oakland  (Mich.)  Press 


dustries,  Inc.,  manufacturer  of  Xplorer 
Motor  Homes.  The  prize  is  a  portable 
Smith-Corona  typewriter  and  handsome 
plaque.  The  winner  will  be  kept  a  secret 
until  the  Louisville  awards  luncheon. 

The  judges  for  this  year's  contest  were 
Brian  Moskal.  Chicago-based  regional 
editor  of  Industry  Week  magazine,  and 
Jim  Wolffe.  a  reporter  for  the  Arlinftton 
(Va.)  Journal. 

There  were  72  entries  in  the  newspa¬ 
per  category  and  .^0  in  the  magaizne  divi¬ 
sion. 

Radio  stations 
acquired 

Affiliated  Publications,  Inc.  an¬ 
nounced  that  its  wholly-owned  sub¬ 
sidiary.  Affiliated  Broadcasting,  Inc., 
has  acquired  radio  stations  KRAK  (am) 
and  KEWT  (fm)  in  Sacramento,  Califor¬ 
nia  and  KMPS  (am)  and  KMPS-fm  in 
Seattle,  Washington  from  Hercules  Broad¬ 
casting  Company  for  $1 1 .637,5(K). 

The  acquisition  is  being  financed  in 
part  by  a  bank  loan  of  $6,500,000  with 
the  other  necessary  funds  coming  from 
internal  sources.  The  purchase  became 
effective  November  30,  1978  pursuant  to 
the  terms  of  a  purchase  and  sale  agree¬ 
ment  signed  June  2.  1978. 

The  Federal  Communications  Com¬ 
mission  approved  the  transfer  of  the 
licenses  to  Affiliated  Broadcasting,  Inc. 
on  October  3.  1978. 


and  Paddock  Publications  of  Arlington 
Heights,  111.  TV  booklets  are  produced 
by  TV  Data  of  Glens  Falls,  New  York. 

Two  other  sales  representatives  join¬ 
ing  Dye  in  the  new  department  are  Frank 
Hermes  of  Dallas  and  Garry  Short  of 
Newport  Beach,  California.  Hermes, 
most  recently  UFS/NEA  representative 
in  Texas  and  Louisiana,  will  concentrate 
efforts  east  of  the  Rockies  while  Short, 
former  sales  manager  of  the  Los  Angeles 
Times  Syndicate  who  has  been  handling 
special  national  sales  assignments  for 
UFS  since  1975,  will  be  responsible  for 
the  Western  states,  working  out  of  his 
Newport  Beach  office. 

Dye  has  been  with  UFS  since  1975.  He 
earlier  worked  as  a  sales  representative 
for  King  Features,  Universal  Press  Syn¬ 
dicate,  World  Book  Science  Service,  and 
NEA.  And  he  has  been  president  and 
publisher  of  weekly  newspapers  in 
Louisiana  and  Texas.  Rock,  who  joined 
NEA  in  I960,  was  in  the  business  and 
sales  departments  before  being  named 
readyprint  manager  in  1972. 


Win  Alma  Awards 

Winners  of  the  Association  of  Home 
Appliance  Manufacturers'  “ALMA 
Awards”  were  announced  in  Denver  dur¬ 
ing  the  annual  National  Home  Appliance 
conference.  Mary  Alice  Powell,  Toledo 
Blade:  Loretta  Green,  Sprinfipeld  (111.) 
State  Joarnal-Refiister,  and  Louise 
Laughton,  Syraense  (N  .Y .)  Herald  Jour¬ 
nal  were  winners  in  the  newspaper  cate¬ 
gory. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertising  News.  432-436  Eluebeth  St  . 

Surry  Hills.  Sydney.  Australia  2010 

Send  a  copy  of  each  issue  for  one  year,  in¬ 
cluding  FREE 

Guide  to  Clients  and  Agencies  (March.  September) 
Guide  to  Agencies  and  Clients  (June  December) 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (August) 

Brand  Names  Index  (February) 

Annual  Subscription— U  S  A.  SA40  00  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


CAR  CARE  HOTLINE.  Weekly  question 
and  answer  column  solves  readers'  auto 
repair  and  service  problems.  Informa¬ 
tive,  Dear  Abbey  style.  Auto  instructor, 
member  of  Society  of  Automotive  En¬ 
gineers.  ^mple  and  rates  on  request. 
Bo*  6263,  Editor  &  Publisher. 


COMIC  STRIPS 


O.O.— Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples; 
Box  5346,  Editor  &  Publisher. 


FILLERS 


OLIO  OF  OTTO,  illustrated  fillers  with  an 
Oriental  flair.  Otto,  2164B  California 
Ave,  Wahiawa,  HI  96786. 


PROUDLY  ANNOUNCING 
12  brand-new  Dickson  features! 
We've  lined  up  a  bevy  of  talented  artists 
and  columnists  to  balance  our  full  line  of 
puzzles;  panel  cartoons;  columns  on  As¬ 
trology,  Money,  Pets,  Politics,  Advice, 
Humor,  Comment  and  Children's  Fea¬ 
tures.  What's  your  pleasure?  Info  60c 
postage.  Dickson,  17700  Western  #69E, 
Gardena,  Calif.  90248. 


"HORIZONS”  a  unique  weekly  feature 
with  proven  reader  appeal.  Free  samples 
and  low  rates.  Available  exclusively  from 
Sojourn  News  Syndicate,  4612  Kling  Dr, 
Alexandria,  Va  22312. 


BUILD  SPORTS  PAGE  readership  from 
pros,  hackersand low handicappers alike 
with  twice-monthly  column  onGolf  Rules, 
by  Norman  Meyers,  featured  writer  for 
Country  Club  Golfer  Magazine.  600 
words.  For  rates  and  samples,  write; 
Norman  Meyers,  P.O.  Box  5321  Grand 
Central  Sta.,  New  York,  N  Y.  10017. 


HUMAN  INTEREST 


FACING  SOUTH— Appears  weekly  in 
over  100  Southern  newspapers.  Each 
week  a  different  professional  writer  in¬ 
terviews  a  friend  or  neighbor,  allowing 
them  to  tell  a  story  from  their  part  of  the 
South.  Free  samples  and  rates.  P.O.  Box 
230,  Chapel  Hill,  N.C.  27514, 


JOB  GRIEVANCES 


"YOU  AND  YOUR  JOB"  lively,  weekly 
300-word  quiz  of  rights/wrongs  of 
commonly-occurring  employee  behavior. 
Amusing  situations.  Readers  test  own 
conclusions  against  arbitrator's.  Ampere 
Wit,  Box  231,  Brookfield,  CT  06804. 


LIFESTYLES 


FOR  THE  DIVORCED;  Weekly,  daily, 
gutsy,  column.  National  Expert.  FREE 
samples.  Bennett.  8716  Pine.  Gary.  IN 
46403. 


HIS  AND  HER  biorhythm  charts  will  be  a 
smash  hit  with  readers.  Copyrighted, 
fully  pre-calculated  and  easily  read. 
Sample.  First  30  days  free.  E.  Christ- 
field.  Bo*  181,  Cambridge,  MA  02139. 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


COMPETE  WITH  RADIO  to  reach  the  under 
30  market.  Good  Times  offers  inexpensive 
camera-ready  tabloid  pages  of  record  and 
film  reviews,  music  and  film  personality 
interviews.  For  free  samples  write  Good, 
Times,  1619  East  Sunrise  Blvd,  Ft. 
Lauderdale.  FL  33304. 


FOR  SALE.  Well  established  commercial 
printing  and  office  equipment  business. 
Large  trade  area.  Located  in  the  heart  of 
Montana's  hunting  and  fishing.  Now  pub¬ 
lishing  a  highly  successful  advertiser/ 
shopper  TV  guide.  Includes  near  new  com¬ 
puter  typesetter,  strip  printer,  plus  a  long 
list  of  equipment.  A  growing  business  for 
$205,000.  Terms.  Box  6292.  Editor  & 
Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure,  Marion  R. 
Krehbiel,  Box  89.  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

LEARN  HOW  an  E&P  Classified  can  put 
you  to  work;  sell  or  seek  equipment,  prod¬ 
ucts  and  service;  or  maybe  find  that  prof¬ 
itable  weekly  you've  always  wanted  to  own. 


ANNNOUNCEMENTS 


NEWSPAPER  BROKERS 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated!— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cmeman  Syndicate,  7  Charles 
Court.  Middletown.  NY  10940. 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLESand  further  information 
contact;  Eleanor  Goldstein.  SIRS,  P.O. 
Box  2507,  Boca  Raton.  FL  33432. 


REAL  ESTATE 


HOUSE  CALLS  •  answers  readers'  queries 
on  buying  and  selling  homes.  Informa¬ 
tive,  lively,  reliable  anywhere  in  US.  4th 
year.  50  dailies.  Broker,  journalist,  col¬ 
lege  instructor.  Edith  Lank,  240 
Hemingway  Dr.,  Rochester,  NY  14620. 
Ph;  (716)  271-6230. 


REFERENCE 


"HISTORICAL  ANNIVERSARIES 
OF  NOTABLE  PEOPLE,  1979" 
Booklet  more  than  300  prominent 
3n(j  interesting  persons  with  major  an¬ 
niversaries  next  year— centennials,  ses- 
quicentennials,  bicentennials,  etc.  Good 
source  of  ideas  for  articles,  sidebars, 
tie-ins.  Day-by-day  index.  1980  edition 
also  ready.  1978  still  available.  $4  each, 
all  three  for  $10.  Please  enclose  pay¬ 
ment.  mention  E&P.  Murphy’s  Lists,  60 
E.  42,  New  York,  NY  10017. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year. 
Weekly.  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos.  CA  95(103. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St..  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

five  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88.  Norton.  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO.  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364.  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Bo*  189,  Mount  Pleasant.  Ml  48858 
(517)  772-3261 


MEL  HODELL.  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


NEWSPAPERS  FOR  SALE 


TWO  MONEY-MAKING  Southwest  Kansas 
weeklies,  exclusive,  Compugraphic 
equipped.  Sell  for  gross  of  $85,000.  Great 
opportunity  for  man-wife.  down.  Box 
6251,  Editor  &  Publisher. 


COLORADO  GROWING  WEEKLY.  Top 
equipment.  Top  potential.  Owners  have 
ottier  opportunity  and  will  make  it  easy  for 
aggressive  professional(s).  Box  6267, 
Editor  &  Publisher. 


DISAGREEMENT  BETWEEN  PARTNERS 
forces  sale  of  $5(X),000  gross  weekly  in 
growing  Zone  9  area.  No  reasonable  offer 
refused.  Box  6279,  Editor  &  Publisher. 


BRIGHT,  AGGRESSIVE,  8-year-old  com¬ 
munity  weekly,  6000  circulation,  32-page 
tab,  $200,000  gross.  No  plant.  Top  per¬ 
manent  professional  staff,  dedicated  read¬ 
ership,  extremely  high  growth  area.  Tough 
management  plus  specific  staff  and  equip¬ 
ment  augmentation  required  to  fully  tap 
potential.  $150,000;  25%  down,  flexible 
terms.  Letters  only,  please,  to;  Publisher, 
Maui  Sun,  Wailuku,  Hawaii  96793. 


MONTHLY  BASEBALL  TABLOID 
The  Baseball  News 
Box  105,  Landis,  N.C.  28088 


PROGRESSIVE,  small,  central  Texas 
weekly  newspaper.  Call  (817)  5834134 for 
more  information. 


5-DAY  DAILY  in  America’s  last  frontier. 
Will  gross  $280,(X)0  this  year.  Complete 
plant.  Oil  and  fishing  developments  make 
economic  outlook  in  this  part  of  Alaska 
bright.  $150,000  down  payment  required. 
Roy  Holding  &  Associates,  P.O.  Box  212, 
Galva,  III.  61434.  (309)  932-2270  days, 
932-2642  evenings. 


AWARD-WINNING  20  year  old  paid  circula¬ 
tion  weekly  newspaper  in  Columbus,  Ohio 
suburb.  Publisher  seeking  to  further 
typesetting  business.  Circulation  of  3,600 
and  gross  revenue  of  $160,000.  More  than 
tripled  in  last  4  years.  Unlimited  potential. 
Asking  $65, OCX).  Write;  Reporter,  Box  511, 
Reynoldsburg,  Ohio  43068.  No  phone 
calls. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  National  8-1133 


NEWSPAPERS  WANTED 


RAPIDLY  EXPANDING  communications 
company  with  properties  in  15  states  desires 
daily  newspapers  or  weeklies  with  the  po¬ 
tential  of  going  daily  in  near  future.  We  are 
well-financed  and  large  enough  to  provide 
substantial  resources  for  any  publications 
we  acquire  but  small  enough  to  deal  on  a 
personal,  man-to-man  basis  with  any 
owner.  We  have  expert  tax  counsel  avail¬ 
able  and  maximum  flexibility  in  fashioning 
purchase  offers  of  cash  or  cash  plus  at¬ 
tractive  terms.  Box  6217,  Editor  & 
Publisher. 

IF  YOU  ARE  planning  to  retire  within  the 
next  year  or  two,  our  group  would  welcome 
being  considered  to  purchase  your  non¬ 
daily  newspaper.  Each  paper  operated  as  a 
quality  hometown  newspaper.  Primarily, 
we  are  seeking  exclusive  profitable  news¬ 
papers  with  4000  or  more  paid  circulation. 
Prefer  no  central  printing  plants.  We  will 
respond  to  all  letters  that  meet  these  qual¬ 
ifications.  Confidentiality  assured.  Box 
6310,  Editor  &  Publisher. 

WE  HAVE  SOLID  BUYERS  FOR 

TOP  DAILIES  AND  WEEKLIES 

Newspaper  Service  Company,  Inc. 

P.O.  Dr.  12428,  Panama  City,  Fla. 
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ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


PRINTING  PLANTS  FOR  SALE 

THE  POTENTIAL  is  great!  Complete  web 
offset  printing  plant  for  sale.  Only  such 
operation  in  metropolitan  area.  $320,000 
buys  2  year  old  2  unit  Goss  community 
press,  typesetting,  darkroom  and  plate¬ 
making  equipment  (all  2  years  old),  grow¬ 
ing  weekly  shopper,  printing  customers, 
and  sizeable  tax  loss.  Gross  this  year  to  top 
$200,000.  Lack  of  working  capital  forces 
sale.  Serious  inquiries  only.  (216)  747- 
6356. 

PROFESSIONAL  ORGANIZA¬ 
TIONS 

NEWSPAPER 

PURCHASING 

MANAGERS 

•  join  a  professional  organization  that 
can  mean  big  cost  savings  for  your 
newspaper. 

•  personal  and  professional  benefits  for 
you.  For  information  write: 

Newspaper  Purchasing  Management 
Association,  c/o  Leo  A.  Dolan, 
Bulletin  Company 

30th  and  Market  St. 

Philadelphia,  PA  19101 

PUBUCATIONS  FOR  SALE 

CALIFORNIA  TRADE  NEWSPAPER,  loca¬ 
tion  moveable,  $200M  gross.  Mel  Hodell, 
Broker,  Box  2277,  Montclair,  CA  91763. 
(714)  626-6440. 

MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold— published  from  anywhere.  $30,000. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
90072. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 

COMPUTER  SOFTWARE 

ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION-draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 

COPIERS 

BRUNING  EP  150  COPIER  (220V),  accepts 
both  12  and  18  inch  rolls.  Original  price 
$19,000 — offered  at  $950.  Spartanburg 
(S.C.)  Herald,  (803)  582-4511,  Mr.  John  De¬ 
Rosa  (collect),  or  make  offer.  Price  in¬ 
cludes  inventory  of  12  and  18  inch  paper. 

MAILROOM 

ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a 
Model  526  Cheshire  Label  Head  and  Con¬ 
veyor.  ALSO  one  model  1530  Magnacraft 
with  multiwide  Label  Head  and  Conveyor. 
3  to  4  years  old  in  like-new  condition.  Ed 
Heisley,  P.O.  Box  222083,  Dallas,  Texas 
75222,  (214)  357-0196. 


SHERIDAN  24-P  Inserter  with  conveyor 
and  hand  fly  table 

Folded  Edge  First  Delivery  Conveyor  for 
Sheridan  Inserter 

Sta-Hi-257  Counter  Stacker 

Sutler  Hammer  Mark  III  Counter  Stacker 
Spare  Parts  for  Sta-Hi  and  Cutler  Hammer 
stackers. 

DAB  Bundle  Storage  Keyboard  with  Bun¬ 
dle  Display  Indicator 

Nolan  Jampot  Programmable  bundle 
Transfer  Table 

Sta-Hi  Pacer 

Roller  Top  and  Belt  Conveyors— various 
lengths 

Flomaster  curve  sections 

Cutler  Hammer  Corner  Boxes  Handfly  ta¬ 
bles,  Diverting  Switches,  and  Press  Con¬ 
nections. 

Graphic  Management  Associates  will  also: 
Directly  purchase  individual  mail  room 
equipment  or  complete  mailroom  systems 
Provide  Mailroom  Systems  design  and  lay¬ 
out 

Provide  Mailroom  Systems  Installation 
GRAPHIC  MANAGEMENT  ASSOCIATES 
Circulation  and  Mailroom  Systems  Division 
11  Main  Street 

Southboro,  MA  01772 

Phone:  (617)  481-8562 

COUNT-O-VEYOR  Model  104A,  $4000 
Northeast  Storage  &  Industries 

Los  Angeles,  CAr213)  257-7557 

GRAPHICART  INSERTOMATIC 

Five  (5)  available  at  $50(X)  each. 
Northeast  Storage  &  Industries 

Los  Angeles,  CaT213)  257-7557 

SIGNODE  NAROSTRAP  TYING  MACHINE 
Model  MN-44  ANB  and  wire  $4000.  North¬ 
east  Storage  &  Industries,  Los  Angeles, 
CA  (213)  257-7557. 

NEWSPAPER  BAGS 

SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 

NEWSPRINT 

NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 

PASTEUP  SUPPLIES 

McGANN  &  MARSH.  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54-14th  Street 

Wheeling,  W.  Va.  26003 

Ph.  (304)  233-5211 

PHOTOTYPESETTING 

A/M  COMP/SET  510  Phototypesetter,  16 
type  styles,  5V2  point  to  72,  A/M  745  Var- 
ityper  Processor.  IBM  715  Selectric  type¬ 
writer,  22  type  styles.  Contact  Mac  Garbett, 
PO  Box  610,  Kingston,  TN  37763. 

3  DRUM  VIP  HS 
$15,000 

Phone  (603)  893-4361 

FOR  SALE,  CompuWriter  1— $2900,  Com- 
puWriter  II— $4900,  both  in  excellent  con¬ 
dition.  Call  Mark  at  Good  Times  Graphics, 
(516)  484-4477,  on  Long  Island. 

MARK  II  PACESETTER 
$4000 

Phone  (603)  893-4361 

COMPUWRITER  1.  installed  October  1974. 
Machine  only.  Contact  Ted  Gill,  Arapahoe 
Public  Mirror  (308)  962-7261. 

MARK  V  PACESETTER 
$18,000 

Phone  (603)  893-4361 

COMPUWRITER  1 
$2500 

Phone  (603)  893-4361 

ACM  9000  with  spare  parts  kit  and  reader, 
perfect  working  condition,  complete  lib¬ 
rary,  $10,000.  Uniterm  H/J  with  punch, 
$7000.  Will  sell  together  or  separately.  Cal 
Len,  (201)  440-1069  or,  evening,  (914 
469-2409. 

COMPUWRITER  II, .2  years  old,  14  fonts, 
1 1  width  plugs,  plus  spare  parts  kit.  Con¬ 
tact:  Donald  Shurtz  (913)  266-3636. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


FOR  SALE.  Two  VariTyper  Model  490 
Edit-Set  video  display  terminals  (Addres- 
sograph  Multigraph).  Make  us  an  offer  (we 
won't  refuse).  Contact:  Tom  E.  Rolnicki, 
Iowa  State  Daily,  129  Press  Bldg.,  Ames, 
I A  50011. 


HARRIS/COMPUTYPE  CompuStor,  2Vz 
years  old,  2  disc  drives.  500,000  character 
storage,  updated  power  pack.  Used  daily, 
well  maintained.  Spare  parts  kit.  Reason 
for  selling:  upgrading  present  system.  Call 
(812)  482-2424,  Jasper,  Ind. 


COMPUGRAPHIC  ACM  9000  with  on-line 
keyboard,  tape  perforator,  25  fonts.  6-36 
point.  $6000. 

COMPUGRAPHIC  UNIFIED  COMPOSER, 
128-line  scroll.  Assume  lease. 
COMPUGRAPHIC  COMPUWRITER  I  with 
52  duplexed  fonts,  set  gears,  width  plugs, 
Ektamatic  214K  processor.  $4990. 

IBM  STAND-ALONE  COMPOSER  with  10 
fonts.  $2295. 

IBM  STAND-ALONE  COMPOSER  with  4 
point  feature,  10  fonts.  $2495. 

IBM  COMPOSER  FONTS,  148  font  pack¬ 
age.  $1480. 

VARITYPER  810  HEADLINER  with  300 
fonts,  storage  cabinets.  $1995. 

AGFA  GEVAERT  REPROMASTER  MARK  IV 
CAMERA,  digital  readouts,  automatic  ex¬ 
posure  compensation  with  CP15  diffusion 
transfer  processor.  $2075. 

STANDUP  LIGHT  TABLE,  47”  x  31",  tilt 
top.  $395. 

CONTACT  PRINTER,  with  point  source 
light.  $250. 

ART  BOARD,  70"  x  38".  $95. 

SCHAEFFER  WAXER,  14".  $145. 
MISCELLANEOUSOFFICE  EQUIPMENT,  5 
legal  file  cabinets,  2  desks,  Facit  electric 
typewriter,  typewriter  table,  time  clock, 
75"  X  24"  table,  adding  machine,  all  in 
excellent  condition,  package,  $545. 

(212)  889-3232. 


IMPORTANT 


NOTICE 
TO  OUR 
ADVERTISERS: 


RATE  INCREASE 

Effective  January  1,  1979 
our  new  classified  rates  will 
be  as  follows: 

POSITIONS  WANTED 

4  weeks— $1.55  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

2  weeks— $1.90  per  line,  per  issue 

1  week  —$2.05  per  line 

Box  Service— $1.75 

OTHER  CLASSIFICATIONS 

4  weeks— $2.25  per  line,  per  issue 

3  weeks— $2.45  per  line,  per  issue 

2  weeks— $2.65  per  line,  per  issue 
1  week  —$2.75  per  line 

Box  Service — $3.CXJ  per  issue 

DISPLAY  CLASSIFIED 

The  rate  for  display  clas¬ 
sified  is  $68.00  per  column 
inch  minimum. 


4%1  TL  WITH  WIRE 
$2800 

Phone  (603)  893-4361 


COMPUGRAPHIC  4961  TL,  AKI  4961 
keyboard,  spare  parts.  $3, 500/best  offer. 
Lee,  (408)  475-4355. 


2  (TWO)  LOW  SPEED  wire  service  input 
boards  for  (Harris-Con^utype)  Com¬ 
positor.  1  adjusted  for  UPl  band  rate,  1 
adjusted  to  Washington  Post/Los  Angeles 
Times  News  Service.  Include  cabling  and 
special  timers.  Contact  Jeff  Morton,  Rec- 
ord  Publishing,  (216)  296-9657. _ 

AKM  900,  High  Range,  complete  with 
DEK,  spare  parts,  $9400  plus  shipping. 
Serial  #1156.  Call  (215)  868-1620. 


PLATEMAKING 


WOOD  POLY  PHOTO  FLONG  MATS 
23%  L,  17%  W,  .064  thick.  Available  by  the 
case  at  700  per  mat.  Northeast  Storage  & 
Industries,  Los  Angeles,  CA  (213)  257- 
7557. 


STA-HI  MAT  FORMERS,  $400  each. 
Northeast  Storage  &  Industries, 
Los  Angeles,  CA  (213)  257-7557 


CLASSIFIED 
ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 

1  week  — $1.90  per  line 

2  weeks— $1.75  per  line  per  issue 

3  weeks— $1.55  per  line  per  issue 

4  weeks— $1.40  per  line  per  issue 

Courrt  approximately  39  characters 
and/or  spaces  per  line 
3  lines  minimum  (no'abbreviations) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers 
$1.50  extra  (overseas  mail  only). 

OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  — $2.60  per  line 

2  weeks— $2.50  per  line  per  issue 

3  weeks— $2.30  per  line  per  issue 

4  weeks— $2.10  per  line  per  issue 

Count  approximately  39  characters 
and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in 
copy. 

Air-mail  service  on  box  numbers 
$1.50  extra  (overseas  mail  only). 

DISPLAY  CLASSIFIED 

The  use  of  borders,  bold  face  type,  cuts 
or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for 
display-classified  is  $4.75  per  agate 
line— $66.00  per  column  inch  mini¬ 
mum  space. 

Classified  Contract  Ra^es 
Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they 
are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7053 
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EDITOR  &  PUBLISHER  for  December  9,  1978 


EQUIPMENT  &  SUPPLIES 

PRESSES 

12  WOOD  Auto  Pasters 

10  Goss  Auto  Pasters 

4  UNIT  Hoe  Colormatic  21V2  cutoff 

4  UNIT  Goss  Community  with  SC  folder 

4  Goss  Headliner  units  23  9/16 

2  Angle  Bar  nests 

2  New  Goss  Web  with  Width  Cutdowm 
Kits. 

Bramble  Professional  Press.  Inc. 

Rt.  2,  Box  2285,  McAllen.  TX  78501 
(512)  682-7011 

S'C  COMBINATION  folder  with  double 
parallel,  cross  perforating  >4  and  ‘z.  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 

GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC.  Inc..  401  N.  Leavitt. 
Chicago.  IL  60612.  (312)  738-1200.  Telex 
25-4388. 

GREGG  IMPRINTER  22^4  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  me..  401  North 
Leavitt.  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 

GOSS  COMMUNITY  folders 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S  C  combo  folder 

Gregg  flying  imprinter  22^4' 

Urbanite  '4  folder 

Color  King,  2  units  folder  1965 
fincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Signature  23  9  16  '  x  38  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 

Chicago.  Illinois  60612 

Ph:  (312)  738-1200  Telex  25-4388 

UPPER  REEL  STAND  for  TUBULAR 
PRESS  with  electric  hoist  $3(XX).  Northeast 
Storage  &  Industries,  Los  Angeles.  CA 
(213)257-7557. 

GOSS  COMMUNITY,  2  units  and  folder 
(Grease).  Excellent  condition,  available 
immediately,  $42,500.  (415)  495-6010. 

EXCELLENT  EQUIPMENT:  Goss  Commun¬ 
ity,  5-unit,  with  Count-O-Veyor;  Inserter 
plus  camera  equipment.  Selling  to  get 
larger  equipment.  Box  6219,  Editor  & 
Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

LATE  SYTLE 

COTTRELL  V  22'25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER. 

THERMO  PRODUCTS  COMP.  INC  type 
press-drive  without  motor.  Power  input 
208  volt.  Control  input  240  volt.  Amps 
44744,  60  cycles.  75hp  rated,  ^rial  No. 
68-70421  W.D.  68-70420-11-20-21.  Drive 
system  in  a  console-type  enclosure  and  in¬ 
cludes  all  push-button  selector  switches, 
circuit  breaker,  relays  and  contractors 
needed  for  any  type  of  press-drive/control 
system.  Drive  was  originally  designed  for 
Adden  Press  Inc.  Contact  Larry  Alexander, 
Printco  Inc.,  109  N.  Lafayette  St.,  Green¬ 
ville  Mich.  48838.  (616)  754-3673. 

HEAVY  DUTY  newspaper  V4  folder.  Call 
(813)  223-9711  or  (813)  920-5001,  ask  for 
Bill. 

3  units  Goss  Suburban  with  half  and  quar¬ 
ter  folder,  gluers,  $65,000. 

2  units  Cottrell  V-15A  wjth  half  and  quar¬ 
ter  folder,  $55,000. 

1  Seybold  41  inch  guillotine  cutter,  3  po¬ 
sitions,  $4,400. 

1  Seybold  60  inch  guillotine  cutter,  3  po¬ 
sitions,  $5,200. 

1  new  Guilmont  quarter  folder  for  later 
model  Urbanite  press,  current  purchase 
price  $29,000.  A  steal  at  $14,500. 

Call  Bob  Masucci,  (201)  794-0400 

Allied  Web  Offset  Printing  Corp. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


ALL  22^4  X  36"EQUIPMENT 
Goss  Community,  1  unit  (grease)  with 
Community  Folder  and  20hp  Drive.  Con¬ 
dition  excellent. 

Goss  Suburban  Combination  Folder,  Vt,  Vi, 
double  parallel,  cross  perforator  and  air 
former 

Goss  Suburban  Signature  Units 
Goss  Suburban/Urbanite  4  position  roll 
stand 

ATF,  4  units,  folder,  roll  stands,  etc. 
Newspaper  Press 
ATF  Hi-Speed  Imprinter 
ATF  2-web  imprinter 

ATF  Commercial  quality  press,  5  units,  2 
flying  pasters,  ovens,  chill  rolls,  console, 
etc.,  25.(X)0  per  hour 
Cutler-Hammer  Mark  II  Counter  Stacker 
Color  King— 7  units 
50hp  Drive.  MGD 

Western  Gear  Dateliner.  6  units.  2  folders, 
4  roll  stands 

Universal  Printing  Equipment  Co.  Inc. 
P.O.  Box  455 

Lyndhurst,  New  Jersey  07071 
201-438  3744 


HEAVY  DUTY  U  fold  and  trimmer. 
Call  (813)  223-9711 
or  920-5001,  ask  for  Bill. 


IDEAL  HIGH  SPEED  PRESS 
FOR  YOUR  PHOTOPOLYMER  PLATE 
FUTURE  OPERATION 
R.  HOE  INC.  COLORMATIC8  UNIT  PRESS 
with  3  Color  Half  (Decks,  Double  2:1  Folder. 
8  RTPS,  (Dutler  Hammer  Drive,  Year  1966 
Cut-off  22^4. 

R,  HOE  INC.  COLORMATIC  6  UNIT  PRESS 
with  3 Color  Half  Decks,  Double  2:1  Folder, 
6  RTPS,  Stromberg  Drive,  Year  1962. 
Cut-off  22^4. 

Complete  Stereo  and  Mailroom  equipment 
is  available  with  above.  This  press  is  lo¬ 
cated  in  Europe  and  will  be  released  within 
the  next  few  months.  TRH  Marketing  Ltd. 
are  the  exclusive  sales  representative  who 
can  offer  a  complete  service  from  dis¬ 
mantling,  shipping,  installation,  rear¬ 
rangement,  through  to  commissioning. 
TRH  have  recently  sold  a  similar  Colorma- 
tic  press  installed  and  commissioned  to 
customer  satisfaction.  This  press  using 
plastic  plates  is  producing  excellent  4 
color  work  and  is  now  the  fastest  running 
press  in  Europe,  north  of  Amsterdam. 
70.(XX)  cph  at  a  fraction  of  the  cost  of  new 
machinery. 

The  same  can  be  achieved  with  the  above 
mentioned  press.  For  full  details  contact: 
SOLE  AGENTS: 

TRH  MARKETING  LTD 
Willow  Wren  Wharf,  Hayes  Rd  Southall 
Middx.  UB2  5LU  ENGLAND  Telex.  Attn 
TRH  MARCO  25247 
Tel.  01-848-8655  or  848-7531  24  hour 
Answering 


>4  X  Ve  FOLDER 

Call  (813)  223-9711  or  920-5001, 
ask  for  Bill. 


SILVER  RECOVERY 


TROY  02  SCALE  for  weighing  silver, 
$79.95.  (We  also  buy  scrap  silver.)  B.P. 
Inc.,  Robert  Kahn.  P.O.  Box  3485, 
Philadelphia,  Pa.  19122.  (215)  525-3000. 


WANTED  TO  BUY 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  Co. 
Box  1046  Dallas.  Texas  75221 
(214)  631-4120  Ext.  215 


GOSS  HEADLINER  Mark  I.  Mark  II.  4  units 
and  up  complete  with  folder.  Will  also  con¬ 
sider  sole  units.  Bell-Camp,  P.O.  fex  97, 
Elmwood  Park,  N.J.  07407,  Attn:  Gus 
Izurieta.  (201)  796-8442.  Telex  130326. 


QUARTER  FOLDER  for  Goss  Universal 
press.  Contact  Donald  P.  Selina,  The  Bris¬ 
tol  (Ct.)  Press,  99  Main  St.,  Bristol,  Ct. 
06010  or  telephone  (203)  584-0501. 


WE  ARE  INTERESTED  in  purchasing 
either  a  stacked  Urbanite  series  500 
and/or  series  700,  cutoff  22.77  or  22.88. 
Please  send  any  information  on  these  units 
to  Sun  Litho,  Inc.,  7950  Haskell  Ave.,  Van 
Nuys,  CA  91406.  Call  John  Nielson,  (213) 
787-4100. 


EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

NOLAN  REMELTING  furnace  and  auto¬ 
mold,  oil  or  gas  fired,  large  capacity.  Box 
6290,  Editor  &  Publisher. 

GOSS  UNIVERSAL  press,  will  consider  any 
number  of  units  and  folders.  Bell-Camp, 
P.O.  Box  97,  Elmwood  Park,  N.J.  07407, 
Attn:  Gus  Izurieta.  (Ml)  796-8442.  Telex 
130326. 

GOSS  SUBURBAN  S/C  FOLDER  PLUS  1 
COMMUNITY  OIL-BATH  UNIT.  (213)  361- 
7351. 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S.. 
1290  Central  Ave.,  Hillside.  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

URBANITE  FOLDER  WITH  U  AND  ‘z 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 

INDUSTRY  SERVICES 

ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering. 
Rt.  2,  Box  2285,  McAllen.  Texas  78501. 
(512)  682-7011. 

JOB  LEADS 

PR/EDITORIAL  Jobs  nationally.  200  -»  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38  Yel¬ 
lowstone  Blvd.,  Forest  Hills,  NY  11375. 

Help 

Wented... 

ACADEMIC 

COLORADO  STATE  UNIVERSITY 
Assistant  professor  in  the  Department  of 
Technical  Journalism,  beginning  August 
20,  1979.  PhD  in  journalism  or  mass  com¬ 
munications  is  preferred,  master’s  degree 
is  required.  All  candidates  must  have  a 
specific  research  interest,  and  the  position 
requires  a  strong  news  orientation  and 
professional  background  (newspaper, 
magazine,  science  writing,  broadcast 
news).  Departmental  sequences  are  news- 
editorial,  broadcast  news-documentary 
film,  technical-business  and  public 
relations.  Candidates  must  have  demon¬ 
strated  an  ability  to  teach  effectively. 
Salary  commensurate  with  background 
and  experience.  Apply  to  Cecil  Neth, 
chairman,  search  committee.  Department 
of  Technical  Journalism,  Colorado  State 
University,  Fort  Collins,  Colorado  80523 
by  December  31,  1978.  Colorado  State 
University  is  an  EEO/Title  IX  employer. 
Equal  Opportunity  Office:  314  Student 
Services  Building. 

FACULTY  POSITION  to  teach  photography 
and  news  editorial  courses  beginning  Fall 
semester  1979.  Excellent  opportunity  to 
work  with  program  that  has  good  media 
contact.  PhD  and  significant  photojour¬ 
nalism  experience  required;  or  Masters 
Degree  with  extensive  photojournalism  ex¬ 
perience.  Salary  range:  $14-16,CKX).  Ap¬ 
plication  deadline  February  15,  1979. 
Send  resume  and  list  of  references  to  Joel 
Gambill,  Department  of  Journalism  and 
Pririting,  Arkansas  State  University,  State 
University,  Ark,  72467.  Equal  Opportunity/ 
Affirmative  /Iction  Employer,  M/F. 

MISSOURI  SCHOOL  OF  JOURNALISM 
seeks  experienced  city  editor  to  teach  re¬ 
porting  courses  and  direct  local  news 
coverage  of  community  daily  newspaper. 
Should  have  advanced  degree  or  be  willing 
to  work  toward  one.  Rank,  salary  negoti¬ 
able.  Affirmative  Action  Employer.  Contact 
Prof.  Keith  Sanders,  School  of  Journalism, 
Columbia,  Mo.  65211. 


HELP  WANTED 


ACADEMIC 


SEARCH  REOPENED  -  CHAIRMAN 
DEPARTMENT  OF  JOURNALISM 
Southwest  Texas  State  University  is  seek¬ 
ing  a  Chairman  for  its  Department  of  Jour¬ 
nalism.  The  department  has  a  faculty  of  7, 
approximately  350  undergraduate  majors, 
and  more  than  1000  students  taking 
courses  in  news/editorial,  broadcast  jour¬ 
nalism,  photojournalism,  public  relations, 
advertising  and  journalism  education.  The 
University  is  one  of  the  fastest-growing  In¬ 
stitutions  in  the  State  of  Texas,  with  en¬ 
rollment  of  more  than  15,000. 

Desired  qualifications:  An  earned  Docto¬ 
rate  or  equivalent  In  professional  experi¬ 
ence:  administrative  experience  or  strong 
evidence  of  potential;  aptitude  for  budget 
and  personnel  management;  a  background 
in  teaching  at  the  college  level:  demon¬ 
strated  effectiveness  in  working  with  un¬ 
dergraduates  and  graduate  students; 
commitment  to  mass  communication  re¬ 
search;  productive  media  experience  and 
commitment  to  working  with  state,  re¬ 
gional  and  national  media  agencies. 

Salary  for  9  months  -  associate  professor 
without  the  PhD  degree,  $22,(XX)-i-;  as¬ 
sociate  professor  with  the  PhD,  $24,000  ^ . 
12  month  appointment  at  the  associate 
professor  or  professor  level.  Position  avail¬ 
able  June  1  or  September  1,  1979.  Appli¬ 
cations  or  nominations  should  be  made  by 
January  5,  1979.  Full  resumes  should  be 
sent  to  Dr.  Henry  J.  Dies,  Chairman, 
Search  Committee,  School  of  Applied  Arts, 
Southwest  Texas  State  UniversiW,  San 
Marcos,  Texas  78666.  Southwest  Texas  is 
an  Equal  Opportunity/Affirmative  Action 

Employer.  _ 

THE  UNIVERSITY  OF  KANSAS  School  of 
Journalism  seeks  an  Associate  or  Assistant 
Professor  to  fill  an  expected  tenure-track 
position  in  the  Advertising  Sequence  be¬ 
ginning  August  15,  1979.  IJandidate 
should  have  professional  advertising  or 
promotion  experience,  and  an  administra¬ 
tive  background  would  be  helpful.  Mas¬ 
ter's  required,  PhD  preferred.  Salary  range 
$15,000  to  $22,000  for  nine  months,  de¬ 
pending  upon  qualifications.  Interested 
persons  should  apply  by  January  1.  1979, 
to  Prof.  Chuck  (jhowins.  School  of  Jour¬ 
nalism,  University  of  Kansas,  Lawrence, 
Kansas  66045.  An  equal  opportunity/ 
affirmative  action  employer. _ 

MAJOR  SOUTHERN  UNIVERSITY  seeks 
experienced  reporter  to  teach  in  accre¬ 
dited  journalism  curriculum.  Rank  and 
salary  depend  on  qualifications,  but  MA 
and  at  least  3  years  media  experience  es¬ 
sential.  Tenure  track  position,  starting 
January  10,  1979.  Send  resume  to:  Direc¬ 
tor,  School  of  Journalism,  Louisiana  State 
University,  Baton  Route.  La.  70803.  LSU 
is  an  Equal  Opportunity/Affirmative  Action 

Employer. _ 

ASSISTANT  PROFESSOR  or  associate  pro¬ 
fessor  in  School  of  Journalism.  Doctorate 
in  hand.  Professional  experience,  com¬ 
pleted  research  and  publication  experi¬ 
ence.  Duties:  teach  quantitative  research 
courses  and  upper  level  reporting  course. 
Needed  September  1,  1979.  10-month  te¬ 
nure  track  appointment.  Salary  competi¬ 
tive.  Application  deadline  February  1, 
1979.  Contact  Professor  Frank  Senger, 
Chairperson,  Search  Committee,  School  of 
Journalism,  Michigan  State  University, 
East  Lansing,  Mich.  48823.  MSU  is  an 
Eoual  Ooportunitv  Employer. _ 

ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM,  to  begin  September  1979.  Salary 
range:  $14-18,000.  To  teach  three  courses 
including  newswriting,  feature  writing, 
copy  reading,  advanced  non-fiction  writing 
and  to  perform  other  departmental  duties. 
Minimum  qualifications:  Masters  Degree 
or  equivalent;  3  years  full-time  daily  news¬ 
paper  reporting,  some  on  copy  desk,  or 
equivalent.  Desire,  in  addition,  at  least  one 
degree  in  Journalism,  publication  of  non¬ 
fiction  books  or  magazine  articles  (not 
Sunday  Supplements);  college  teaching 
experience;  medium  and  large-city  daily 
experience.  Submit  resume  to  Evan  Hill, 
U-129,  University  of  Connecticut,  Storrs, 
Conn.  06268.  An  Equal  Opportunity 
Employer.  _ 

PHOTOGRAPHY/PHOTOJOURNALISM 
teacher/coordinator.  Permanent  position. 
Fall,  1979.  Degree  required;  Doctorate  de¬ 
sirable.  Give  experience,  education  first 
query.  Salary  competitive,  based  on  rank, 
experience.  Seeking  top  person  at  top 
rank.  9  months  plus  some  optional  sum¬ 
mer  teaching.  Contact  W.J.  Bell,  Head, 
Journalism/Graphic  Arts,  East  Texas  State 
University  75428;  Phone  (214)  886-5229. 
ETSU  is  an  Equal  Opportunity/Affirmative 
Action  Employer. 


EDITOR  &  PUBLISHER  for  December  9,  1978 


HELP  WANTED 


INSTRUCTOR  OR  ASSISTANT  professor  in 
School  of  Journalisro.  Doctorate  preferred. 
Duties:  Teach  beginning  and  advanced 
courses  on  photojournalism  and  supervise 
operation  of  photojournalism  laboratories. 
5  years  professional  experience,  evidence 
of  scholarly  interests  and  research  compe¬ 
tency.  Needed  September  1.  1979  10- 
month  tenure  track  appointment.  Salary 
competitive.  Application  deadline  Feb¬ 
ruary  1,  1979.  Contact  Professor  Frank 
Senger,  Chairperson,  Search  Committee, 
School  of  Journalism,  Michigan  State  Uni¬ 
versity,  East  Lansing,  Mich.  48823.  MSU 
is  an  Equal  Opportunity  Employer. 


MASS  COMMUNICATIONS,  CHAIRPER 
SON:  Starting  September,  1979.  PhD  in 
Journalism/Mass  Communications  re¬ 
quired.  To  lead  in  development  of  Mass 
Communications  Department.  Should 
have  solid  record  in  teaching  and  research 
with  strong  academic  and  professional 
credentials.  Expertise  in  at  least  one  of 
these  areas  is  expected —newspapers, 
broadcasting,  magazines,  advertising, 
public  relations- -but  applicant  should  be 
competent  in  the  general  discipline  of 
Mass  Communications.  Evidence  of  as¬ 
sociation  with  professional  organizations 
and  administrative  potential  desirable. 
Rank  and  salary  determined  by  prepara¬ 
tion  and  experience.  Application  deadline 
January  31.  1979.  Send  resume,  state¬ 
ment  of  research  interests,  and  names  and 
addresses  of  three  references  to: 
Personnel  Office 
East  Tennessee  State  University 
P.O.  Box  24,070A 
Johnson  City.  Tn  37601 
ETSU  is  an  Affirmative  Action-Equal 
Employment  Employer  (M/F) 


JOURNALISM:FACULTY  MEMBER  for 
news-editorial  sequence  with  skills  in  re¬ 
porting.  editing,  writing,  layout,  newspa¬ 
per  design,  graphics  and  production.  Mas¬ 
ters  required,  PhD  preferred  plus  solid 
news  and/or  college  teaching  background. 
Begin  fall,  1979.  Salary  competitive.  Rank 
open.  Equal  Opportunity/Affirmative  Ac¬ 
tion  Employer.  Send  resume,  references, 
exhibits  to  Dean.  College  of  Journalism, 
University  of  South  Carolina,  Columbia.  SC 
29208. 


ANTICIPATING  2  openings  for  very  ver¬ 
satile  persons,  each  to  teach  in  at  least  2 
of  the  following  areas:  news-editorial,  law, 
advertising,  photojournalism,  broadcast¬ 
ing.  Must  have  solid  media  experience  plus 
M.A.  Rank:  Assistant  Professor.  Begins 
September  1979.  Interviews:  Chicago  De¬ 
cember  20-22;  Erie  December  26-27:  De¬ 
troit  December  28;  Missouri  December 
30-January  2.  Write  Jimmy  Bedford.  Jour¬ 
nalism  and  Broadcasting  Department, 
University  of  Alaska.  Fairbanks.  AK99701. 
Phone:  (907)  479-7761.  Sorn,  no  collect 
calls.  Equal  Opportunity,  Affirmative  Ac¬ 
tion  Employer. 


THE  UNIVERSITY  OF  KANSAS  seeks  an 
assistant  professor  for  a  tenure-track  vac¬ 
ancy  in  the  News-Editorial  Sequence.  Ap¬ 
plicants  should  have  substantial  profes 
sional  experience  in  reporting/editing, 
demonstrated  teaching  ability  and  an 
earned  doctorate  or  considerable  progress 
toward  that  degree.  The  position  is  open 
now  and  could  be  filled  either  in  spring  or 
tall  1979.  Salary  range  will  be  $14,000  to 
$18,000  for  nine  months,  depending  upon 
experience  and  qualifications.  Apply  by 
December  31, 1978  to  Paul  Jess,  Scnoolof 
Journalism,  105  Flint  Hall,  University  of 
Kansas.  Lawrence,  Kansas  66045.  An 
Equal  Opportunity/Affirmative  Action 
Employer.  Men  and  women  of  all  races  are 
encouraged  to  apply. 


MARQUETTE  UNIVERSITY'S  College  of 
Journalism  is  seeking  a  faculty  member  to 
teach  advertising.  Capabilities  in  another 
area,  such  as  public  relations,  desirable. 
Advertising  experience  necessary;  PhD 
preferred.  Tenure  track  position  beginning 
August,  1979,  probably  at  junior  level. 
Salary  dependent  upon  qualifications. 
Submit  resume  to  Dr.  A.  L.  Lorenz,  Chair¬ 
man.  Faculty  Search  Committee,  College 
of  Journalism,  Marquette  University.  Mil¬ 
waukee.  Wl  53233.  An  equal  opportunity, 
affirmative  action  employer. 


UNIVERSITY  OF  MIAMI  seeks  Assistant 
Professor  of  Print  Journalism.  Teaching 
responsibilities,  12  hours  per  semester. 
PhD,  professional  experience,  scholarly 
publications  required.  Salary  negotiable, 
9-month  appointment.  Send  resume  to 
Chairman,  Department  of  Communica¬ 
tions,  P.O.  Box  248127,  Coral  Gables, 
Florida  33124. 


HELP  WANTED 


UNIVERSITY  OF  MIAMI  seeks  Professor  of 
Print  Journalism  to  coordinate  and  develop 
rapidly  expanding  program  in  Journalism, 
Photo  Communication,  and  Public  Rela¬ 
tions.  Wide  professional  experience  essen¬ 
tial,  PhD  preferred.  Salary  negotiable,  9  or 
11  month  appointment.  Application  dead¬ 
line:  January  15,  1979.  Send  resume  tO; 
Chairman,  Deparment  nf  Communications, 
P.O,  Box  248127,  Coral  Gables,  FLA 
33124. 


NEWSPAPER  EMPHASIS— A  tenure-track 
position  available  tor  Fall  1979.  Profes¬ 
sional  experience  required,  teaching  ex¬ 
perience  preferred,  doctoral  degree  (or 
ABD)  preferred.  Will  act  as  publisher  to 
student-produced  department  laboratory 
newspaper,  plus  teach  one  class.  Rank  will 
be  assistant  professor  (1978-79  salary  is 
$14,200-17,100  for  nine  months).  De¬ 
partment  has  ACEJ-accredited  program 
with  500  undergraduate  and  graduate 
majors  and  a  full-time  faculty  of  14  and  a 
part-time  faculty  of  equal  size.  The  Uni- 
ersity  has  27,000  students  and  is  located 
in  a  suburb  25  miles  north  and  west  of  Los 
Angeles  in  the  San  Fernando  Val  ley.  It  is  an 
Equal  Opportunity/Affirmative  Action/Title 
IX/Section  504  employer.  Please  direct  in¬ 
quiries  or  resumes  and  names  of  three  ref¬ 
erences  to:  Dr.  Kenneth  S.  Devol,  Chair¬ 
man,  Department  of  Journalism,  California 
State  University,  Northridge,  Northridge, 
Calif.  91330.  Application  deadline  is  Feb¬ 
ruary  15,  1979. 


ADMINISTRATIVE 


HELP  WANTED 


ACADEMIC 


ASSOCIATE  PROFESSOR  to  teach  in  Sep¬ 
tember  1979.  Applicants  should  be  qual¬ 
ified  to  teach  basic  and  advanced  courses 
for  any  two  of  the  following  media: 
magazines,  newspapers,  radio-TV.  Rele¬ 
vant  professional  journalistic  experience 
required;  college  teaching  experience  and 
a  record  of  appropriate  research  and  pub¬ 
lication  highly  desirable.  Earned  Doctorate 
preferred.  Masters  Degree  required.  Salary 
competitive  with  associate  professor  pay 
at  other  leading  universities.  Send  letter, 
resume  and  list  of  references  to;  Dr.  Karl 
Nestvold,  Search  Committee  Chairman, 
School  of  Journalism,  University  of  Ore¬ 
gon,  Eugene,  Dreg.  97403.  Deadline:  De¬ 
cember  31.  1978.  Affirmative  Action/ 
Equal  Opportunity  Employer. 


THE  UNIVERSITY  OF  TEXAS  at  Austin  De¬ 
partment  of  Journalism  seeks  an  assistant 
professor  for  its  Broadcast  News  sequence 
beginning  in  the  Fall  of  1979,  PhD  prefer¬ 
red;  significant  professional  experience 
and  evidence  of  scholarly  work  required. 
This  individual  will  teach  undergraduate 
radio  and  television  newsgathering,  writing 
and  production  courses  and  will  partici¬ 
pate  in  graduate  programs.  Salary  will  be 
commensurate  with  qualifications.  The 
University  of  Texas  is  an  Equal  Opportun¬ 
ity,  Affirmative  Action  employer.  Send  let¬ 
ter  of  application  and  resume  by  January 
15,  1979,  tO:  Dr.  Al  Anderson,  Broadcast 
News  Search,  Department  of  Journalism, 
The  Universityof  Texas,  Austin,  TX  78712. 


ADMINISTRATIVE 


GENERAL  MANAGER 

Our  company  is  conducting  a  search  for  a  top-flight 
newspaper  manager  to  be  our  general  manager.  We  have 
morning-evening-Sunday  with  a  total  circulation  in  the 
50,000-100,000  range. 

Some  of  the  requirements  for  this  position  include  a  solid 
understanding  of  all  departments,  strong  leadership,  ex¬ 
perience  that  clearly  shows  the  ability  to  make  effective 
business  decisions,  successful  execution  of  P  and  L  re¬ 
sponsibility,  operational  know-how  and  excellent  human 
relations  skills.  A  real  plus  would  be  substantial  marketing 
experience  and  a  background  in  short  and  long  range 
planning. 

This  is  such  a  significant  opportunity  with  our  company 
that  some  publishers  as  well  as  general  managers  and 
department  heads  could  logically  be  interested.  We  also 
believe  someone  from  a  newspaper  ranging  between 
25,000-200,000  circulation  would  be  most  successful  in 
our  company.  To  express  interest,  please  submit  an  out¬ 
line  of  your  background  and  accomplishments  to 

Box  6262,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 


GENERAL  MANAGER  for  4000  circulation, 
5-day  daily  in  a  progressive  Zone  4  town. 
Prefer  sales  background  with  supervisory 
knowledge  of  news,  circulation,  and  pro¬ 
duction.  An  excellent  opportunity  to  get  in 
on  the  groundfloor  of  a  growing  company. 
We  offer  a  good  base  salary  with  attractive 
incentive  package,  plus  fringes.  If  you  are 
interested,  send  a  complete  resume  to 
Charles  H.  Barnes,  Pine  Bluff  Commercial, 
P.O.  Box  6469,  Pine  Bluff,  Arkansas 
71611.  No  phone  calls,  please. 

“PAPER  WAS  SOLD  AT  A  NICE  PROFIT 
THROUGH  E&P  CLASSIFIED.” 

That’s  the  word  we  recieved  recently 
from  a  Southern  Publisher.  He  did  it 
with  a  5  line  ad  which  cost  only  $48, 
including  the  box  service  tee,  for  4  in¬ 
sertions.  How’s  that  for  keeping  profit 
up  and  overhead  down! 


ADVERTISING 


ADVERTISING  MANAGER/SALESPERSON 
Soundings,  a  boating  newspaper  with  5  re¬ 
gional  editors  in  the  East  and  Midwest,  will 
launch  editions  in  Seattle,  San  Francisco, 
Los  Angeles  and  San  Diego  next  spring.  We 
need  an  advertising  manager  for  each  edi¬ 
tion  who  is  thoroughly  familiar  with  the 
area,  has  a  proven  record  in  newspaper 
retail  space  sales  and  has  the  energy  to  be 
a  pioneer.  A  knowledge  of  boats  will  be 
helpful.  Write  in  confidence  to  Jack 
Turner,  Soundings,  Essex,  Conn.  06426. 
Please  do  not  call. 

ADVERTISING  SALESPERSON  for  suc¬ 
cessful,  expanding  weeklies  in  California's 
most  beautiful  area.  Experienced.  $15K 
salary  plus  profit  sharing  plus  commission. 
Resumes  to  Box  G-1,  Carmel,  CA  93921. 


HELP  WANTED 


ADVERTISING 


NEW  POSITION 

NEW  BUSINESS  SALES  MANAGER 
Join  the  staff  of  a  New  York  Times  owned 
Florida  weekly  as  a  super  salesman  going 
after  new  and  competitive  advertising.  We 
will  give  you  all  the  tools  and  support  you 
need.  We  require  at  least  5  years  of  com¬ 
petitive  advertising  sales  experience  and  a 
successful  track  record.  Excellent  salary 
and  commission  plan  plus  company  bene¬ 
fits  that  are  hard  to  beat.  Write  or  call  Mr. 
Mick,  General  Manager,  The  Sebring 
News,  P.O.  Drawer  D,  Sebring,  Fla.  33870. 
Ph;  (813)  385-6155. 


MAJOR  METRO  Zone  9  daily  seeks  co-op 
coordinator.  Experience  as  co-op  person  on 
NACON  member  paper  required.  Competi¬ 
tive  market  a  plus!  Excellent  salary  and 
fringes.  Send  resume  in  confidence  to  P.O. 
Box  2071,  Seattle,  Wash.  98111. 


RETAIL  ADVERTISING  SALES 
Washington  State  daily,  western  part 
Puget  Sound  area.  Permanent  career  op¬ 
portunity  with  excellent  future  for  the  right 
person.  We  are  seeking  a  self-starter,  ag¬ 
gressive,  energetic  professional.  Excellent 
salary,  incentives,  benefits  paid  by  the 
company  plus  opportunity  for  advance¬ 
ment.  Send  resume  outlining  experience 

foals,  salary  requirements  to  Box  6272 
ditor  &  Publisher. 


IF  YOU’RE  SEEKING  an  exciting  opportun¬ 
ity  with  a  future  and  are  capable  of  accept¬ 
ing  the  challenge  of  a  competitive  field,  we 
are  looking  for  you.  We’re  a  growing,  plan- 
ahead  group  in  need  of  an  ad  manager  with 
publisher  potential.  We  can  offer  a  top  sal¬ 
ary  and  excellent  fringe  benefits  to  the  in¬ 
dividual  with  the  right  combination  of  qual¬ 
ifications  and  experience.  Send  a  detailed 
resume,  current  salary  and  references  to 
Box  6276,  Editor  &  Publisher. 


ADVERTISING  MANAGER 

High  quality  group  of  award-winning  metro 
weeklies  offers  excellent  salary,  open  end 
bonus,  complete  fringes,  including  profit 
sharing,  to  individual  with  proven  ability  in 
all  phases  of  retail  advertising  sales,  in¬ 
cluding  personal  sales  production.  You  will 
be  responsible  for  the  hiring  training, 
motivation  and  management  of  our  Stan, 
which  serves  our  11  publications.  We  are 
seeking  a  mature,  selr-starting  and  well  or¬ 
ganized  individual  who  knows  how  to  direct 
people.  We  are  located  in  an  attractive, 
environmentally  sound  Midwestern  city.  If 
you  are  interested  and  qualify,  write  in 
confidence  including  resume  and  earnings 
history  to  Stanford  Lipsey,  Publisher,  Sun 
Newspapers  of  Omaha.  4875  F  St., 
Omaha,  Neb.  68117,  or  call  collect  (402) 
733-7300. 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday  who  has  a  proven  record  of  ac¬ 
complishment  of  building  good  staffs  and 
sales.  This  is  not  a  director’s  sitdown  job, 
rather  it  requires  sales  ability.  No  two  year 
wonders,  please.  Full  resume.  John  Gib¬ 
son,  Delta  Democrat  Times,  Greenville, 
Miss. 


LOOKING  FOR  aggressive,  experienced, 
service-oriented  salesperson  who  is  ready 
to  move  up  to  one  of  the  largest  newspa¬ 
per’s  in  the  Rocky  Mountain  region.  Lots  of 
hard  work  for  the  right  person  in  one  of  the 
country’s  most  scenic  locales.  If  you’re 
looking  for  an  opportunity  to  work  for  a 
newspaper  with  a  commitment  to  excel¬ 
lence  in  all  areas  of  operation,  send  re¬ 
sume  with  references  and  salary  require¬ 
ments  to  Box  6293,  Editor  &  Publisher. 


ADVERTISING 

SALES/MANAGER 

For  Washington.  D.C.-based  na¬ 
tional  association  weekly  publi¬ 
cation.  Candidates  should  have 
working  knowledge  of  the  news¬ 
paper  business,  be  able  to  create 
and  deliver  polished  sales  pres¬ 
entations  and  have  good  market¬ 
ing  knowledge.  Ad  sales  experi¬ 
ence  a  must.  Some  travel.  Please 
send  resume  and  salary  re¬ 
quirements  to 

Box  6312 
Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  December  9,  1978 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


ADVERTISING  MANAGER-Our  client,  a 
major  Eastern  daily  with  zoned  editions, 
and  creative  advertising  philosophy,  offers 
challenge  and  reward  in  a  major,  competi¬ 
tive  market.  The  top  advertising  position 
with  this  well-respected  newspaper  re¬ 
quires  a  background  of  advertising  man¬ 
agement  at  a  newspaper  with  circulation  in 
excess  of  200.000.  The  successful  candi¬ 
date  will  have  a  degree  and  a  proven  record 
of  success  in  the  supervision  of  a  large 
staff  and  in  instituting  innovative 
revenue-generating  programs.  Compensa¬ 
tion  base  of  $50,000,  plus  excellent  bene¬ 
fits,  is  offered.  Send  resume,  in  complete 
confidence.  tO: 

Bob  Pohiman,  Associate 
WILLIAM  H.  NENSTIEL  &  ASSOCIATES 
7120  Fourth  Street,  Suite  6 
Scottsdale,  Arizona  85251 
602/949-5164 

Exclusively  Employer  Retained 


AD  DIRECTOR 

16,000  PM  in  central  Pennsylvania  seeks 
bright,  aggressive  individual  for  ad  direc¬ 
tor's  position.  Slightly  competitive  market 
with  great  potential  for  growth.  Beautiful 
community.  Ideal  spot  for  experienced 
sales  person  seeking  firsf  opportunity  to 
manage  an  ad  department.  This  opening  is 
created  by  the  promotion  of  the  current  ad 
director  and  will  be  available  January  1st. 
If  you'd  like  to  join  a  progressive  newspa¬ 
per  that  takes  great  pride  in  its  people  and 
Its  daily  product,  write  and  tell  us  all  about 
yourself.  Be  sure  to  include  salary  expec¬ 
tations  and  complete  details  of  your  news¬ 
paper  experience.  Box  6315,  Editor  & 
Publisher. 


SALES  MANAGER  SALESMAN 
We  have  an  opening  tor  a  well  organized 
self-motivated  Sales  Manager/Sales  Per¬ 
son  with  a  minimum  of  3  years  of  experi¬ 
ence  and  an  outstanding  sales  record.  This 
IS  a  growth  position  with  a  well  established 
and  expanding  quality  magazine.  Local 
travel  only.  Applicants  must  be  well  versed 
in  all  phases  of  the  print  media.  If  you  are 
doing  a  superior  sales  job  but  are  not  being 
adequately  rewarded,  you  owe  it  to  your¬ 
self  and  to  your  family  to  look  into  this 
$20,000  per  year  career  opportunity.  All 
replies  will  be  kept  confidential.  Send 
complete  resume  to  Clyde  Blythe,  PO  Box 
941,  Oklahoma  City,  OK  73101. 


DISPLAY  ADVERTISING  SALESPERSONS 
Pacific  Northwest  daily  seeks  experienced 
salespersons.  Only  sharp,  aggressive  can¬ 
didates  need  apply.  EquaT  opportunity 
employer  offering  excellent  pay.  benefits 
and  opportunities.  An  exciting  place  to 
work  and  delightful  place  to  live.  Send 
complete  resume  to  Personnel  Depart¬ 
ment.  Walla  Walla  Union-Bulletin,  First 
and  Poplar.  Walla  Walla.  WA  99362. 

DISPLAY  AD  SALESMAN.  Staff  addition. 
Must  be  personable,  enthusiastic,  aggres¬ 
sive.  Strong  in  promotion,  ideas,  layouts, 
sales.  Experienced  person  preferred. 
Would  consider  creative  beginner  with 
positive  attitude  and  willingness  to  learn, 
who  has  a  total  commitment  and  not  afraid 
of  gut-busting  hard  work.  Fast  growing 
weekly  in  beautiful  outdoor  country.  To 
consider  only  those  who  send  resume,  re¬ 
ferences,  salary  requirements  with  first 
letter.  Personal  interview  a  must.  Self¬ 
starters  write  Verde  Independent,  Box 
517,  Cottonwood  Ariz  86326. 


RETAIL  ADVERTISING  MANAGER  for 
17,000  daily  Virginia  newspaper.  Prefer 
person  with  background  in  competitive 
market.  Must  be  able  to  motivate  retail 
sales  staff  and  show  results.  Good  salary 
plus  excellent  bonus  plan.  Send  resume  to 
Robert  Sillex,  Advertising  Director,  The 
Alexandria  Gazette,  P.O.  Box  119,  Alexan¬ 
dria,  Va.  22313. 


CIRCULATION 


DUE  TO  GROWTH  we  are  looking  for  ag¬ 
gressive  District  Manager  or  Supervisor 
who  wants  to  move  up  in  circulation  field  in 
Florida.  Write  James  L.  Johnson,  P.O.  Box 
408,  Lakeland,  Fla.  33802. 


EXPERIENCED  CIRCULATION  DIRECTOR 
for  black  newspaper  chain.  Prefer  experi¬ 
ence  with  combination  papers.  Salary 
negotiable  and  related  to  job  experience. 
Located  in  the  eastern  half  of  the  United 
States.  Write,  giving  full  details  on  resume 
of  education,  experience  and  compensa¬ 
tion  desired,  to  Kenneth  0.  Wilson,  Vice 
President,  Afro-American  Newspapers, 
628  N  Eutaw  St,  Baltimore,  MD  21201. 
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VERMONT  12,000  daily.  5  afternoons, 
Saturday  and  Sunday  mornings,  offers  cir¬ 
culation  director  opportunity  with  4  season 
"family  living  enjoyment."  Must  have 
demonstrated  strengths  in  Little  Merchant 
Program,  experience  in  motor  route  estab¬ 
lishment  and  operations  plus  ability  to 
take  full  responsibility  for  circulafon  de¬ 
partment  growth  and  management.  Pres¬ 
ent  director  assuming  added  company 
duties  outside  circulation.  Send  resume 
with  full  qualifications,  salary  range  and 
availability  to  General  Manager.  PO  Box 
707,  Barre,  VT  05641. 


CIRCULATION  MANAGER 
Modern,  fast-growing,  6-evening  daily  in 
one  of  the  Midwest's  best  markets.  Fully 
computerized  operation  with  completely 
operational  motor  route  system  through¬ 
out  area.  Excellent  community,  exciting 
opportunity,  salary  commensurate.  Send 
resume  to  Paul  McCue,  General  Manager, 
Post-Bulletin,  Box  6118.  Rochester.  MN 
55901.  (507)  228-2441. 


CIRCULATION  DIRECTOR 
One  of  the  South's  fastest-growing  cities 
has  medium-size  morning,  evening  and 
Sunday  papers  that  needs  circulation  di¬ 
rection.  Need  pro  experienced  in  youth 
and  adult  delivery,  single  copy  sales,  mail- 
room  management  and  circulation  promo¬ 
tion.  Outstanding  product  with  enormous 
growth  potential  in  an  area  noted  for  rec¬ 
reation  and  economic  stability.  Excellent 
salary,  bonus,  car.  Box  6322,  Editor  & 
Publisher. 


CIRCULATION  MANAGER-Our  client,  a 
highly  competitive  group-owned  daily 
newspaper  in  a  top-20  Eastern  city,  seeks 
an  experienced  circulation  professional 
with  heavy  street-sales  supervision  back¬ 
ground.  Reports  to  the  Director  of  Circula¬ 
tion  and  manages  approximately  100 
union  supervisors  distributing  nearly 
200,000  copies  daily.  Supervision  and 
negotiation  experience  as  well  as  sensitiv¬ 
ity  to  people  are  essential  qualifications. 
The  successful  candidate  will  be  energet¬ 
ic.  competitive,  results-oriented  and 
promotable.  This  well-respected  company 
offers  a  salary  to  the  mid-30's  (plus  hand¬ 
some  bonus  opportunity),  top  benefits  and 
an  excellent  career  opportunity.  Send  re¬ 
sume,  in  complete  confidence,  to: 

Bob  Pohiman.  Associate 
WILLIAM  H.  NENSTIEL  &  ASSOCIATES 
7120  Fourth  Street.  Suite  6 
^ottsdale,  Arizona  85251 
602'949-5164 

Exclusively  Employer  Retained 


WE  ARE  ACCEPTING  applications  for  a 
supervisory  position  in  our  circulation  de¬ 
partment.  Zone  6.  We  have  70,(X)0-plus 
circulation.  Interested  parties  send  com¬ 
plete  resume  to  Box  6299,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 

A  medium  size  daily  and  Sunday  newspa¬ 
per  in  the  South  is  looking  for  an  aggres¬ 
sive  and  promotion-minded  circulation 
manager  who  will  report  to  the  general 
manager.  The  position  includes  full  re¬ 
sponsibility  for  all  circulation  operations. 
Applicants  should  be  versed  in  manage¬ 
ment  principles,  planning,  staff  motiva¬ 
tion.  cost  control  and  training  at  all  levels. 
We  offer  an  excellent  opportunity  with  a 
highly  regarded  newspaper  group  in  a 
growing  market.  Salary  in  the  $30,000 
range  and  outstanding  benefits.  We  also 
offer  a  delightful  area  in  which  to  live. 
Send  full  resume  and  a  brief  statement  on 
your  philosophy  of  operations  to  Box  6 185, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  on  9000,  6-day 
paper.  We've  grown  more  than  40%  in  10 
years  and  we  want  to  keep  it  going.  Good 
pay,  fringes  and  quarterly  bonuses  for 
gains.  Call  or  write  Jack  Brown,  Norwalk 
(Ohio)  Reflector  44857.  Ph:  (419)  668- 
3771. 


CIRCULATION  MANAGER:  9500,  6-day 
morning  daily  in  Zone  2.  A  growing  news¬ 
paper  wtih  a  first  class  growing  group. 
Write  to  Box  6270,  Editor  &  Publisher,  giv¬ 
ing  experience  and  salary  requirements. 


CIRCULATION  MANAGER.  50,000  circula¬ 
tion  Zone  5  weekly  group.  Growth  market, 
quality  news  product.  Excellent  opportun¬ 
ity  for  a  promotion  and  community-minded 
pro  with  credentials  on  paid,  voluntary  and 
free.  Send  resume  to  Box  6287,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR,  100,000  daily 
and  Sunday.  Must  have  administrative  as 
well  as  promotional  talents,  capable  of 
reorganizing  and  modernizing  a  circulation 
department  operation  for  an  aggressive 
publisher.  Must  have  successful  track  rec¬ 
ord  operating  a  district  manager  and 
Junior  Merchant  plan.  References  impor¬ 
tant,  but  they  will  not  be  contacted  until 
approved  by  applicant.  All  applications 
completely  confidential.  Good  salary, 
commensurate  with  experience.  Box  6268, 
Editor  &  Publisher. 


DYNAMIC  INDIVIDUALS  NEEDED 
Must  have  previous  experience  in  locating, 
training  and  motivating  carriers.  Must 
know  and  apply  basic  circulation  methods. 
Job  requires  ability  to  initiate  and  carry 
through  sales  activities  with  Little  Mer¬ 
chant  program.  District  sales  manager  and 
supervisor  positions  available.  Some  open¬ 
ings  for  experienced  street  sales  positions. 
Southern  California  daily  in  growing  com- 

fetitive  market.  Send  resume  to  Box  6255, 
ditor  &  Publisher. 


CIRCULATION  DIRECTOR 
You  know  exceptional  service  gets  and 
keeps  newspaper  readers.  You  make  home 
delivery  happen  so  dependably  everyone 
takes  it  for  granted.  You  select  carriers — 
and  replace  them— based  on  that  concept. 
You  know  your  market,  your  product,  your 
competition.  You  understand  how  to  sell. 
More  importantly,  you  successfully  lead 
others  to  record  sales  accomplishments. 
You're  a  self-starter  determined  to  excel. 
You  know  the  importance  of  planning, 
people,  productivity  and  profitability. 
We're  a  35,000  morning  daily  running 
strongly  against  a  48,(X)0  afternoon  com¬ 
petitor.  We  intend  to  narrow  the  gap.  Ours 
IS  one  of  the  most  exciting  newspaper 
markets  in  the  country. 

If  you'd  like  to  be  part  of  our  leadership, 
send  your  resume  and  a  sales  letter  on  why 
you're  the  right  one  tor  this  key  responsi¬ 
bility.  Salary,  incentive,  benefits  match 
the  challenge.  David  Martens,  Publisher, 
York  Daily  fecord,  York,  PA  17402. 


DISTRICT  MANAGER— Journal  Newspa¬ 
pers,  America's  largest  ABC  suburban 
group,  is  looking  for  an  energetic  District 
Manager  to  join  our  hard-hitting,  aggres¬ 
sive  team.  Tell  us  about  yourself,  including 
salary  history.  Write  to  L.J.  Munao,  Journal 
Newspapers,  475  School  St,  S.W.,  Wash¬ 
ington,  D.C.  20024.  Ph:  (202)  554-7462. 


CLASSIFIED  ADVERTISING 


TELEPHONE  SUPERVISOR— 14,000  Zone 
4  daily.  3  years  of  classified  sales  experi¬ 
ence  minimum.  Reply  Box  6189,  Editor  & 
Publisher _ 


CLASSIFIED  ADVERTISING  MANAGER  for 
strong  medium-size  daily  in  metropolitan 
area.  Zone  2.  If  you  are  an  enthusiastic 
sales  executive  with  a  solid  background  in 
newspaper  classified,  we  have  an  out¬ 
standing  career  opportunity  for  you.  Our 
competitive  area  requires  an  aggressive 
doer  and  motivator  to  lead  a  well-paid  staff 
to  attain  realistic  department  potential. 
Compensation  package,  $25-30,000  plus 
excellent  fringes  and  working  environ¬ 
ment.  Send  resume  including  salary  his¬ 
tory  in  confidence  to  Box  6157,  Editor  & 
Publisher, _ 

TELEPHONE  ROOM 
SUPERVISOR 

Growing  daily  in  highly  competitive  met¬ 
ro  market  seeks  experienced  telephone 
room  supervisor.  Salary  plus  complete 
company  benefits.  Contact  Advertising  Di¬ 
rector,  Colorado  Springs  Sun,  P.O.  Box 
130,  Colorado  Springs,  (Jolo.  80901. 

A  Division  of  the  Oklahoma  Publishing  Co. 


CLASSIFIED  .ADVERTISING 
MANAGER 

The  Herald,  Central  Connecticut's  and 
Greater  Hartford's  largest  afternoon  daily 
(40,(X)0  circulation)  is  seeking  an  experi¬ 
enced  person  to  head  up  its  modern  elec¬ 
tronic  classified  department.  Must  be  ac¬ 
quainted  with  all  phases  of  classified, 
would  be  responsible  for  day  to  day  opera¬ 
tions  as  well  as  developing  and  implement¬ 
ing  plans  for  future  growth.  Knowledge  of 
VDT  systems  would  be  helpful.  (3ood  work¬ 
ing  conditions,  attractive  benefit  package. 
Salary  commensurate  with  experience. 
Please  write  in  strictest  confidence  to  Box 
6298,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 

We  are  seeking  an  aggressive,  goal- 
oriented  individual  with  solid  daily  news¬ 
paper  retail  and/or  classified  advertising 
experience  to  develop  the  potential  of¬ 
fered  by  the  Steubenville  market.  Must  be 
able  to  manage  and  motivate  an  energetic 
staff  of  6.  Planning  and  promotion  a 
"must".  Unusually  good  opportunity  to 
join  a  26,000  ABC  evening  and  Sunday 
paper  that  is  dominant  in  its  market.  Excel¬ 
lent  chance  for  future  advancement  within 
our  organization.  For  more  details  send  re¬ 
sume  to: 

Robert  Carter,  Publisher 
The  Herald  Star 
401  Herald  Square 
Steubenville,  Ohio  43952 
or  call  (614)  282-5311. 


CLASSIFIED  ADVERTISING  SALESMAN 
We  are  looking  for  an  aggressive,  profes¬ 
sional.  hard-working,  experienced  clas¬ 
sified  advertising  salesman.  Must  have 
good  track  record.  You  will  be  working  di¬ 
rectly  with  the  classified  advertising  man¬ 
ager  and  will  receive  thorough  and  com¬ 
plete  training  in  all  phases  of  the  classified 
department.  Excellent  future  possibilities 
of  becoming  assistant  classified  manager 
in  short  time.  Salary  range  from  $12- 
15, (XX)  depending  on  experience  and  per¬ 
formance  on  the  job.  We  are  a  good  com¬ 
pany  with  better  than  average  benefits. 
Our  circulation  is  12,0(X)  daily.  Please 
send  resume  in  confidence  to  Paul  E. 
Vogel,  Classified  Manager,  Dixon  Evening 
Telegraph,  113  Peoria  Ave.,  Dixon,  III. 
61021. 


CLASSIFIED— Need  experienced,  aggres¬ 
sive  ad  salesman  with  strong  background 
in  classified  advertising  or  classified  man¬ 
ager  or  assistant  who  would  like  to  make  a 
change.  Will  be  responsible  for  managing 
department,  selling  and  promoting  clas¬ 
sified.  27,000  morning  and  evening  daily. 
Send  complete  resume  including  salary 
requirements  to  Box  6280,  Editor  & 
Publisher. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER  •  Super¬ 
vise  staff  of  10  using  RPG  on  Burroughs 
1800  system.  Requirements  include 
proven  skills  and  selling  ideas,  working 
with  people  and  applying  computer 
technology.  Send  resume  to  Eric  Seacrest, 
Western  Publishing  Co.,  PO  Box  1228, 
North  Platt,  NB  69101. 


EDITORIAL 


THE  BILLINGS  GAZETTE 

will  have  an  opening  for  a  city 
editor  January  1.  Applicants 
should  have  both  writing  and  edit¬ 
ing  backgrounds,  preferably  with 
newspapers  in  the  30- 100, OCX) 
range.  We  offer  a  rapidly  growing, 
surprisingly  cosmopolitan  com¬ 
munity  centered  in  some  of  the 
country's  most  beautiful  plains 
and  mountain  scenery.  Send  your 
concept  of  a  city  editor's  job,  re¬ 
sume  and  tear  sheets  to: 

Personnel  Manager 
The  Billings  Gazette 
P.O.  Box  2507 
Billings,  Mont.  59103 
An  Equal  Opportunity  Employer,  M/F 


NEWS  EDITOR 

Strong  leader  needed  to  run  desk,  help 
lead  medium  size  paper  in  Zone  3.  Number 
2  person  in  newsroom  needs  to  be  good 
people  manager,  while  having  top  news 
judgement.  Candidates  should  demon¬ 
strate  proven  leadership,  plus  desk  experi¬ 
ence.  In  return,  we  offer  a  progressive  and 
growing  paper,  a  friendly  work  atmo¬ 
sphere,  plus  good  wages  and  benefits.  Box 
6240,  Editor  &  Publisher. 


LI  FESTYLE  SECTION  of  quality  Zone  8  AM 
seeks  experienced  feature  writer  able  to 
handle  all  subjects.  Box  6250,  Editor  & 
Publisher. 


5000  DAILY  needs  managing  editor  to  ac¬ 
cept  position  in  February  or  March.  Ideal 
area  for  outdoor  enthusiast,  excellent 
schools  with  excellent  environment  for  rais¬ 
ing  family.  Located  in  Zone  7.  Tremendous 
growth  opportunity.  Box  6265,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  December  9,  1978 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


COPY  EDITOR 

Slot  person  to  run  5-member  desk  serving 
newspaper  chain  of  18  suburban  weeklies. 
We  want  a  tough,  experienced  professional 
newspaper  copy  editor  who  can  set  the 
pace  on  a  new  electronic  desk  where  some 
teaching  may  be  required.  If  you  are  easily 
intimidated  you  probably  don't  want  to 
work  here.  Excellent  pay  and  benefits  in¬ 
cluding  dental  insurance.  Submit  resume, 
including  salary  requirements,  to  Frank 
Libasci,  Pioneer  Press  Inc.  1232  Central 
Ave.,  Wilmette,  III.  60091. 

A  Division  of  Time  Inc. 

Equal  Opportunity  Employer.  M  F 


NEWS  EDITOR— We  want  a  first  class  re¬ 
porter  who  wants  to  learn  the  additional 
responsibility  of  management.  $185-225 
tor  the  right  person.  &nd  resume,  sam¬ 
ples  and  references  to  Ken  Bowling,  Man¬ 
aging  Editor,  Daily  Republican,  BeTvidere, 
III.  61008  or  call  (815)  543-981 1 . 


WE  NEED  an  aggressive  reporter  who  can 
handle  police  and  fire  beat,  take  photo^ 
graphs,  write  an  occasional  sports  story— 
and  see  a  story  without  having  to  be  told. 
We're  an  offset  morning  daily  giving  fits  to 
our  Big  Guy  competition.  Experience 
counts— but  demonstrable  ability  counts 
more.  Write  or  telephone  editor  Thomas  E. 
Hodge,  The  Blackfoot  News,  Box  70, 
Blackfoot,  Idaho  83221.  208-785-1100. 


ASSISTANT  NEWS  EDITOR 

Major  metro  seeks  »2  person  tor  large 
news  desk  ojxiration.  Ideal  candidate  has 
some  reporting,  plus  desk-supervisory  ex 
perience  on  smaller  paper  and  is  now  on 
derstudymg  on  large  paper  where  ad¬ 
vancement  IS  blocked.  This  job  entails 
news  selection  and  page  layout  and  offers 
excellent  advancement  possibilities.  It  is  a 
top  newsroom  position  and  demands  man 
agement  skills  as  well  as  sharp  news  judg¬ 
ment.  an  understanding  of  good  headline 
writing  and  the  ability  to  edit  tightly.  We 
will  ask  you  to  come,  at  our  expense,  tor  a 
2-day  try  out.  Send  letter,  resume  with 
three  professional  references  and  current 
salary,  plus  three  Page  1  tearsheets  to  Box 
6070,  Editor  &  Publistier. 


WEST  MICHIGAN  group  of  free  circulation 
weeklies  has  need  of  take-charge  editor  to 
manage  young  writer/photographer  staff. 
Page  makeup  experience  helpful.  Im¬ 
mediate  opening.  Reply  now  to  Jenison 
Printing  Co.,  P.O.  Box  45.  Jenison,  Mich. 
49428,  or  call  (616)  457-1120,  ask  for 
Herm. 


COPY  EDITORS 

Two  entry-level  positions  on  a  growing 
28,000  Zone  2  AM  tabloid  that  is  expand¬ 
ing  staff  and  newshole.  4-year  degree  in 
Journalism  required.  Must  be  fast,  ver¬ 
satile  and,  above  all.  precise.  Good  oppor¬ 
tunity  for  advancement  with  the  paper  and 
with  one  of  the  nation's  largest  newspaper 
groups.  Send  full  resume  and  references 
in  first  letter  to: 

David  J.  Mack,  News  Editor 
The  Sun-Bulletin 
Vestal  Parkway  East 
Binghamton,  N.Y.  13902 
A  Gannett  Newspaper 


MANAGING  EDITOR— Dedicated  profes¬ 
sional  with  at  least  3-5  years  daily  newspa¬ 
per  experience  sought  for  5-day  daily  in 
southern  Illinois.  Ideal  candidate  would 
excel  at  layout,  copy  editing,  headlines, 
deadlines  and  excel  in  local  coverage  of 
city  and  county  government.  Phone  or  send 
application  to  Moody  Hamrick,  Executive 
Editor,  Flora  Daily  News-Record,  Flora,  III. 
62839.  (618)  662-2108. 


REPORTERS  I 

'  PHOTOGRAPHERS 

List  your  name  nationally  with  thousands  i 
.  of  newspaper,  magazine  and  corporate  I 
I  editors  and  qthers  who  daily  pay  free-  | 
lancers  to  provide  news,  feature,  in-  '■ 
vestigative  and  background  information  | 
and/^r  phofos.  ! 

For  a  listing  data  form  send  a  self-  | 
.  addressed,  stamped  return  envelope  to: 


Box  277-C,  Bath,  Pa.  18014 


COPY  EDITOR 

Northwest  New  Jersey's  fastest  growing 
afternoon  daily  has  openings  for  qualified 
copy  editors  with  experience  in  copy  edit¬ 
ing,  headline  writing  and  page  design. 
Background  in  VDT  editing  and  news  re¬ 
porting  preferred.  Excellent  opportunity 
for  aggressive,  on-the-way-up  editor.  Send 
resume,  editing  and  writing  samples  with 
salary  requirements  to  Dennis  Baker.  As¬ 
sistant  Managing  Editor.  The  Daily  Record. 
800  Jefferson  Rd.,  Parsippany,  N.J. 
07054. 


EDITOR.REPORTER— Soundings,  a  boat¬ 
ing  newspaper  with  5  regional  editions  in 
the  East  and  Midwest,  will  launch  editions 
in  Seattle,  San  Francisco,  and  San  Diego 
next  spring.  We  need  a  bureau  chief  for 
each  edition  who  is  thoroughly  familiar 
with  the  area  and  has  a  strong  background 
in  general  assignment  reporting  and  edit¬ 
ing  to  develop  and  work  with  stringers. 
Should  know  photography  and  have  a 
working  familiarity  with  boats.  Write  in 
confidence  to  Christine  Born,  Soundings, 
Essex,  Conn.  06426.  Please  do  not  call. 


JOIN  A  GROWING  organization  where  you 
have  plenty  of  room  for  advancement.  The 
Dispatch  in  Cookville,  Tenn.  has  openings 
for  2  sharp  reporters  that  can  move  up  to 
editor.  Must  be  familiar  with  photography, 
a  good  writer  and  have  good  management 
ability.  Ph:  (615)  528-5405. 


MAKING  CHANGES 

Growing  East  Texas  daily  needs  two 
people:  A  news  and  feature  reporter  who 
can  see  through  good-ol'-boyism  and  a 
news  editor  who  wants  to  put  it  together  in 
an  exciting  layout.  Ideal  spot  to  make  a 
name  for  the  future  as  you  expand  with  us 
in  an  exciting  market.  Box  6170,  Editor  & 
Publisher. 


REPORTER 

The  Decatur  (III.)  Herald  and  Review,  a 
combined  AM  and  PM  daily,  is  looking  for 
an  experienced  reporter  with  a  feature 
writing  background  and  an  interest  in  bus¬ 
iness,  labor  and  many  related  topics.  In 
return  we  offer  a  salary  commensurate 
with  experience,  a  liberal  fringe  benefit 
package  and  the  opportunity  for  advance¬ 
ment.  If  interested  please  send  resume 
with  writing  samples  to  Keith  L.  Stewart, 
Personnel  Manager,  Lindsay-Schaub 
News^pers,  P.O.  Box  789,  Decatur,  III. 


SPORTS  COLUMNIST 
West  Coast  metro  is  seeking  a  sports  col¬ 
umnist  with  ability  to  write  on  a  wide  range 
of  sports-related  subjects,  in  a  lively,  pro¬ 
vocative  format.  Send  resume,  clips  and 
sample  columns  to  Box  6282,  Editor  & 
Publisher. 


IMMEDIATE  OPENING  for  farm/general 
assignment  reporter,  one  who  can  speak 
the  language  of  farmers,  ranchers  and 
agri-business  people,  but  write  for  city 
subscribers  as  well.  Diversified  agricultural 
area  with  abundance  of  news  and  feature 
opportunities.  We're  a  17,000  daily  and 
Sunday  with  a  reputation  for  outstanding 
agricultural  reporting.  Exoerience,  includ¬ 
ing  photography  and  VDTs  preferred,  but 
will  consider  qualified  recent  graduate. 
Competitive  pay,  fringes.  Write  or  call:  Bill 
Eddy,  Associate  Editor,  North  Platte 
(Neb.)  Telegraph  69101. 


PAGE  1  COLUMNIST 
If  your  forte  is  writing  about  people  and 
you  can  produce  five  4(X)-word  columns  a 
week,  this  may  be  the  place  for  you  .  We  are 
looking  for  someone  to  write  the  daily  cen¬ 
terpiece  of  our  front  page.  You  will  have 
your  picture  in  a  logo  and  we  will  back  you 
up  with  a  promotion  campaign  that  will  in¬ 
clude  television  and  radio.  If  this  sounds 
too  good  to  be  true,  send  your  resume  and 
five  samples  of  your  very  best  writing  to 
Wiley  Brooks.  Managing  Editor,  York  Daily 
Record,  1750  Industrial  Highway,  York, 
PA.  17402. 


CITY  EDITOR — Rapidly  expanding  PM 
offset  daily,  25M  circulation,  wants  ex¬ 
perienced  desk  person  to  direct  reporters 
and  photographers.  Reporting  background 
a  must.  Great  opportunity  for  career- 
minded  pro.  Ideal  climate,  top-rated  com¬ 
munity  directly  on  the  Gulf  in  Southwest 
Florida.  Excellent  benefits.  Send  resume 
first  letter  to  Thomas  Hayer,  Executive 
Editor,  Naples  Daily  News,  P.O.  Box  7009, 
Naples,  Fla.  33940. 


SPORTS  EDITOR 

Would  you  like  big-city-style  competition  in 
a  small-town  environment?  We  are  a 
35,0(X)-circulation  morning  daily  founded 
in  1795  and  we  need  a  sports  editor  who 
will  help  us  set  our  afternoon  in-town  rival 
on  its  heels.  Two  colleges  in  our  city  field  a 
variety  of  teams,  as  do  the  17  high  schools 
in  our  county.  Baltimore  and  the  pros  are 
less  than  an  hour  away  and  Philadelphia 
about  two.  In  addition  to  making  our  ^orts 
section  the  best  of  any  paper  our  size  in 
the  country,  our  sports  editor  should  write 
at  least  one  highly  readable  column  a 
week.  If  this  kind  of  job  excites  you,  send  a 
resume,  references  and  three  writing  sam¬ 
ples  to  Wiley  Brooks.  Managing  Editor, 
York  Daily  Record.  1750  Industrial  High¬ 
way,  York,  PA.  17402. 


MANAGING  EDITOR  for  40{X)  twice  weekly 
in  Zone  7.  Unlimited  future  with  group  op¬ 
eration  for  right  individual.  Send  resume, 
salary  requirements  to  Box  6273,  Editor  & 
Publisher. 


REPORTER.  Addition  to  city  news  staff. 
Include  salary  history  with  resume.  Mid¬ 
west  daily  in  40,000-50.(XX}  circulation 
range.  Box  6274,  Editor  &  Publisher. 

REGIONAL  WEEKLY  newspaper,  head¬ 
quartered  in  Zone  5  state  capital,  needs 
experienced  reporter  interested  in  public 
affairs.  Needs  ability  to  organize  time  and 
information  to  write  in-depth  with  verve. 
Send  resume  and  clips  to  Box  6278,  Editor 
&  Publisher. 


ASSISTANT  EDITOR 

America's  largest  rural  weekly  needs  re¬ 
porter  who  can  grow  into  Number  2  edito¬ 
rial  position.  Must  have  experience,  edit¬ 
ing  ability.  Good  salary,  benefits.  Send  re¬ 
sume,  work  samples  tO:  Lloyd  Stoyer, 
Lapeer  County  Press,  Box  220,  Lapeer,  Ml 
48446. 


SOMEONE  WHO  CAN  WRITE  and  tell  the 
difference  between  a  cornstalk  and  a  barn, 
as  well  as  between  parity  and  reality,  to  put 
out  weekly  farm  supplement  to  small-city 
Ohio  daily.  Good  opportunity  for  journalist 
with  some  agricultural  knowledge  or  back¬ 
ground.  The  Daily  Standard.  123  E.  Market 
St.,  Celina,  Ohio  45822,  (419)  586-2371. 


SUNDAY  FEATURES  EDITOR  tor  medium 
size  Northeastern  daily  and  Sunday.  $26- 
28,000.  Need  good  ideas  and  administra¬ 
tive  ability.  Box  6319,  Editor  &  Publisher. 


MANAGING  EDITOR  -  Medium  size  West 
Coast  daily  in  growing  competitive  area. 
We  need  imagination,  initiative,  demon¬ 
strated  ability  to  inspire  a  staff.  If  you 
value  challenge  and  high  quality  newspa- 
pering,  write  Box  6318,  Editor  &  Publisher. 


AGGRESSIVE  REPORTERS,  quality  writers 
wanted  by  Zone  3  35,000  AM  which  is 
beefing  up  its  local  report.  Are  you  en¬ 
thusiastic  about  reporting?  Dig  up  your 
own  stories?  Do  you  labor  over  each  word 
in  your  copy?  We  demand  the  best.  It  you 
meet  our  criteria,  write  us  at  Box  6321, 
Editor  &  Publisher. 


EXPERIENCED  COPY  EDITORS  needed. 
One  for  news  desk,  one  for  city  desk. 
Minimum  three  years  experience  and 
knowledge  of  VDTs.  Send  complete  re¬ 
sume  and  salary  requirements  to 
Employee  Relations  Director,  Ft.  Lauder¬ 
dale  News,  P.O.  Box  14430,  Ft,  Lauderdale, 
Fla.  33302. 


IF  YOU  CAN  constructively  edit  copy  and 
have  a  flair  tor  making  the  modern  news¬ 
paper  easier  for  readers  to  handle  and  un¬ 
derstand,  we  have  a  copy  editor's  slot  for 
you  at  our  medium  size  central  Florida 
daily.  We're  expanding  our  6-person  copy 
desk  and  want  talented  people  who  believe 
the  reader  is  the  only  reason  for  our  exis¬ 
tence.  Send  non-returnable  samples  and 
resume  to  Box  6316,  Editor  &  Publisher. 


METRO  DAILY  in  Sun  Belt  by  the  sea 
needs  experienced  reporter  who  can  write 
news  and  features  with  equal  ease  and  in 
free  moments  touch  up  copy  of  promising 
youngsters.  100,000  PM  in  Zone  3.  Send 
clips  and  resume  to  Box  6309,  Editor  & 
Publisher. 


SPORTS  COLUMNIST 
Applicants  will  be  judged  on  writing  style 
breadth  of  sports  knowledge  and  analytica 
ability.  Samples  must  demonstrate  inci¬ 
sive  yet  responsible  commentary.  Looking 
for  someone  with  5  to  10  years  in  sports. 
Zone  4.  Send  resume  and  column  samples 
to  Box  6332,  Editor  &  Publisher. 


NO  ONE  STAYS  at  our  small  Ohio  daily  for 
long.  We  try  to  hire  exceptional  people. 
After  a  reasonable  time,  we  expect  them  to 
move,  either  to  a  larger  daily  or  Into  more 
responsible  positions  with  one  of  our  large 
Ohio  weeklies.  If  you  are  a  fast  worker  and 
good  writer  and  want  a  future  management 
spot  in  community  journalism,  send  re¬ 
sume  and  samples  to  Box  6327,  Editor  & 
Publisher. 


REPORTER:  Aggressive,  experienced  re¬ 
porter  wanted  for  18,500  circulation  AM 
daily  in  western  Maryland  city  70  miles 
from  Baltimore  and  Washington.  Pay 
commensurate  to  experience  and  ability. 
Send  resume  and  photocopies  of  work  to 
Personnel  Department,  The  Morning 
Herald,  PO  Box  439.  Hagerstown,  MD 
21740. 


REGIONAL  AND  METRO  EDITOR 
We  have  2  positions  for  city  side  super¬ 
visors.  Direct  activities  of  9  to  10  reporters 
in  all  phases  of  work.  Must  have  good  news 
judgment  and  feature  ideas.  Prefer  super¬ 
visory  background  and  5  years  experience 
in  the  business.  Zone  4.  Send  samples  and 
resume  to  Box  6326,  Editor  &  Publisher. 


CONSUMER  WRITER 
Must  have  at  least  5  years  reporting  back¬ 
ground  with  at  least  1  year  as  consumer 
writer.  Zone  4.  Submit  samples,  resume 
and  brief  outline  of  your  perception  of  the 
beat.  Box  6328,  Editor  &  Publisher. 


METROPOLITAN  morning  daily  in  Zone  2 
seeks  top-quality  copy  editors.  Two  years 
of  editing  experience  is  essential:  report¬ 
ing  experience  is  desirable.  Applicants 
must  possess  sound  news  judgment  and  a 
thorough  knowledge  of  grammar,  spelling, 
punctuation  and  other  technical  skills. 
Specify  interest  in  either  sports  or  general 
news  in  submitting  application.  Resume 
and  references  to  Box  6324,  Editor  & 
Publisher. 


NIGHT  POLICE  REPORTER 
Maine's  state  capital  newspaper  is  looking 
for  a  night  police  reporter.  Responsibilities 
include  coverage  of  breaking  news  as  well 
as  development  of  features.  We  need  a 
growth  person  who  wants  to  join  in  improv¬ 
ing  the  newspaper.  Send  resume  and  clips 
to  James  M.  Milliken.  Managing  Editor, 
Kennebec  Journal,  Augusta  ME  04330. 


REPORTER 

Top  notch  reporter  with  at  least  4  years 
experience  on  daily  wanted  for  Virginia 
P.M  daily.  Excellent  working  conditions 
and  fringe  benefits.  Send  clips  and  resume 
along  with  salary  requirements.  Box  6313, 
Editor  &  Publisher. 


REPORTER  WANTED  for  medium  daily  in 
boom  town.  Experience-education  no  fac¬ 
tor,  but  fast,  accurate  writing  is  mandat¬ 
ory.  Write  Editor,  Box  860,  Hobbs,  N.M. 
88240.  Southwesterner  preferred. 


REPORTER  -  EDITOR 
Good  person  for  not-so-good  weekly.  One 
who  will  make  the  difference.  Zone  2. 
Write  fully.  Box  6301,  Editor  &  Publisher. 


COPY  EDITORS 

State  capital  daily  in  Zone  2  seeks  in¬ 
creased  circulation.  Game  plan  calls  for 
enlarging  staff,  with  emphasis  on  copy 
desk.  If  you're  ability  and  work  record 
make  you  worth  more  than  $20,000  per 
year,  send  a  resume  to  Box  6306,  Editor  & 
Publisher. 


IMMEDIATE  opening  for  take  charge  news 
editor  at  growing,  twice  weekly  Zone  2 
newspaper.  Should  have  what  it  takes  to 
run  a  staff  of  5  reporters,  handle  layout, 
and  turn  out  bright  headlines/tight  copy. 
Resume  to  David  Willmott,  Suffolk  Life 
Newspapers,  Westhampton  NY  11977. 


LOCAL  COLUMNIST 

Send  resume,  columns,  samples  and  tell 
us  what  makes  a  local  columnist  effective. 
Must  have  at  least  5  years  in  business. 
Zone  4.  Box  6330,  Editor  &  Publisher. 


TWO  REPORTERS  needed  for  weekly,  a 
husband/wife  team  acceptable.  All  appli¬ 
cants  considered.  Salary  open.  The  Sen¬ 
tinel,  Box  378,  Greenup,  Ky.  41144.  Ph: 
(606)  473-7646  or  473-7692. 


When  answering  an  E&P  Box 
number  be  sure  to  include 
only  non-returnable  clips 
and  samples. _ 
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HELP  WANTED 


EDITORIAL 


EDITOR,  capable  of  handling  editing  and 
other  technical  duties  for  aggressive,  hard 
news  weekly  newspaper  group  in  suburban 
Detroit.  Some  experience  required.  Send 
resume,  clippings  and  salary  requirements 
to  Box  14,  Union  Lake,  Mich.  48085. 


UNLIMITED  OPPORTUNITIES  in  numer¬ 
ous  areas  for  a  bright,  energetic  editor  skill¬ 
ed  in  page  layout  and  copy  editing  for 
multi-purpose  job  on  central  New  York's 
largest  morning  newspaper.  Many 
company-sponsored  benefits.  Send  re¬ 
sume  and  qualifications  to  E.B.  Sabine, 
Syracuse  Newspapers,  Box  4915,  Syra¬ 
cuse,  N.Y.  13221. 


REPORTER  for  twice-weekly  newspaper  in 
Central  Massachusetts.  J-school  graduate 
who  can  write  and  use  time  well  and  is 
enough  of  a  self-starter  to  handle  coverage 
of  a  tough  New  England  town  on  his/her 
own.  Call  or  write  Dick  Satran,  The  Webs¬ 
ter  Times,  Webster,  Mass.  01570.  (617) 
943-4800. 


MANAGING  EDITOR 

Small  daily  newspaper  in  northern 
Westchester  County,  N.Y,,  is  searching  for 
a  managing  editor.  In  addition  to  good 
management,  planning  and  personnel 
skills,  an  eye  for  graphics  and  a  thorough 
knowledge  of  managing  an  editorial  de¬ 
partment  of  20,  I'm  looking  for  an  indi¬ 
vidual  who  can  put  together  an  editorial 
product  which  chronicles  the  lives  and 
interests  of  our  readers.  If  you're  looking  for 
an  opportunity  to  develop  your  own  prod¬ 
uct,  send  details  of  your  experience,  qual¬ 
ifications,  references  and  samples  of  your 
work  to  John  Berger,  Publisher,  Patent 


REPORTER  to  cover  county  government, 
courts,  police  for  8600  daily  and  15,000 
weekly.  Located  in  the  heart  of  northern 
lower  Michigan’s  recreational  area,  with  a 
vigorous  business  and  industrial  climate. 
Applicants  from  Michigan  and  neighboring 
states  preferred.  Send  resume,  clips  and 
salary  requirements  to  Richard  A.  Matte- 
son  Jr.,  Managing  Editor,  Cadillac  Evening 
News.  Box  640,  Cadillac,  Mich.  49601. 


SPORTS  REPORTER— Sound  reporter's 
credentials  needed  to  assume  lead  role  in 
reporting  and  commenting  on  world  of  rec¬ 
reation,  participation  sports  and  outdoors. 
Unusual  opportunity  for  personal  growth 
and  development  of  new  programs  for  the 
Buffalo  COURIER-EXPRESS  and  it’s 
sports  department.  Send  resumes  to  Box 
6333,  Editor  &  Publisher. 


2  COPY  EDITORS 

We  promote  talented  editors.  A  flair  for 
bright  heads,  a  command  of  English  and  a 
burning  desire  to  get  ahead  are  the  keys. 
Send  resume  and  clips  to:  Philip  Bookman, 
Managing  Editor,  Courier-Post,  Camden, 
NJ  08101. 


COMPETENT,  experienced  photo-oriented 
newsman.  Must  produce  heavy  volume  of 
news  and  features,  edit  crisply.  Staff  addi¬ 
tion.  Resume,  references,  clips,  salary  re¬ 
quirements  with  first  letter.  Verde  Inde¬ 
pendent.  Box  517,  Cottonwood,  Ariz. 
86326. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop  ap¬ 
plicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
3W  Main  St.,  Room  527 
Worcester,  Mass.  01608 


GRAPHICS 


GRAPHICS/DESIGNER  to  assist  the 
graphics  director  in  the  overall  redesign  of 
a  major  daily  newspaper  and  after  its  im¬ 
plementation  to  participate  in  the  planning 
and  production  of  day  to  day  graphics  and 
layouts.  The  ideal  candidate  will  possess: 
(1)  A  feel  for  type  and  page  layout,  (2)  The 
ability  to  create  clean  graphics  and/or  il¬ 
lustrations,  (3)  Sensitivity  to  photographic 
images,  (4)  Ability  to  sell  your  point  of 
view,  and  (5)  Some  experience  or  knowl¬ 
edge  of  newspaper  or  magazine  produc¬ 
tion.  Send  a  resume,  tearsheets  and  salary 
requirements  to:  Personnel  Dept.,  The 
States-ltem,  3800  Howard  Ave,,  New  Or¬ 
leans,  La.  70140.  An  equal  opportunity 
employer  M/F. 


HELP  WANTED 


GRAPHICS 


WE  HAVE  A  CLEAN ,  modular  format  and  a 
reputation  for  using  photos  well.  We  want 
to  be  more  consistent.  We  want  to  improve 
our  use  of  charts,  maps  and  illustrations.  If 
you  have  a  thorough  knowledge  of  both 
photography  and  illustration  and  the  man¬ 
agement  skills  to  direct  an  art  and  photo 
department  you  may  be  the  person  we 
need.  A  newspaper  background  is  prefer¬ 
able  but  not  mandatory.  Box  6277,  Editor 
&  Publisher. 


MAJOR  EAST  COAST  DAILY  in  liveable  city 
needs  graphic  artist/designer.  Must  know 
page  design  and  layout  and  have  examples 
to  prove  It.  Job  will  go  to  someone  who 
possesses  strong  leadership  qualities,  an 
ability  to  get  along  with  people,  and  ex¬ 
perience  in  producing  conceptual  illustra¬ 
tions,  charts  and  maps.  Resume  and  work 
samples  (no originals,  please)  to  Box 6323, 
Editor  &  Publisher. 


MACHINIST 


MACHINIST  needed  for  Mailingand  Insert¬ 
ing  Division  of  medium  size  daily  newspa¬ 
per  company  located  in  northwest  suburb 
of  Chicago.  Experience  in  this  area  a  must. 
Outstanding  career  opportunity  for  the 
right  person.  Starting  salary  commensu¬ 
rate  with  experience.  We  offer  excellent 
company  benefits  and  working  conditions. 
For  further  information  and  confidential 
interview  call:  Paddock  Publications,  Inc., 
(312)  870-3726. 


MAILROOM 


MAILROOM  SUPERVISOR/FOREMAN 
Circulation  Department  of  medium  size 
daily  newspaper  company  has  immediate 
need  for  an  individual  to  take  charge  and 
supervise  our  mailing  and  inserting  opera¬ 
tions.  Experience  in  this  area  a  must.  Out¬ 
standing  career  opportunity  for  the  right 
person.  Starting  salary  commensurate 
with  experience.  We  offer  excellent  com¬ 
pany  benefits  and  working  conditions.  For 
further  information  and  confidential  inter¬ 
view  oall:  Paddock  Publications  Inc.,  (312) 
394-0110,  ext.  15. 


MAILROOM  FOREMAN 
Large  daily  newspaper  located  Zone  2  has 
opening  for  mailroom  foreman.  Must  have 
knowledge  of  electrical  and  mechanical 
equipment.  Salary  open.  Reply  to  Box 
6257,  Editor  &  Publisher. 


MARKETING 


MARKETING  MANAGER  for  6-day,  40,000 
circulation  daily  newspaper  to  handle  mar¬ 
keting,  research  and  promotion.  Respon¬ 
sible  directly  to  co-publishers.  Marketing 
degree,  some  experience  essential.  Send 
resume  and  salary  expectations  to  E.  Wes¬ 
ley  Hammond,  Co-publisher,  The  Day,  New 
London,  CT  ()6320. 


HELP  WANTED 


PRESSROOM 


ASSISTANT 

PRESSROOM 

FOREMAN 

Need  immediately,  an  experienced  offset 
or  Dilitho  pressman  for  Dahlgren-equipped 
(^ss  Universal.  The  position  is  assistant 
foreman  with  good  opportunity  to  advance. 
Contact  Ken  Nichols,  pressroom  foreman 
at  The  News,  Port  Arthur,  Texas.  Phone 
collect  (713)  985-5541. 


PRESSMAN:  E)^rienced  pressman  for 
8-unit  Harris  VISA.  Send  resume  to  Ches¬ 
ter  Haynes,  DeLand  Sun  News,  P.O.  Box 
1119,  DeLand.  Fla.  32720  or  call  (904) 
734-3661. 


IMMEDIATE  OPENING  in  Zone  5  for  Goss 
Suburban  offset  maintenance-pressman. 
Must  be  experienced  in  routine  press 
maintenance.  Salary  open.  Good  company 
benefits.  Box  6269,  Editor  &  Publisher. 


EXPERIENCED,  QUALITY-ORIENTED 
pressman  to  head  shift  operating  Harris 
845  web  offset  press  to  print  a  daily  news¬ 
paper  and  commercial  circular  work.  Ex¬ 
cellent  working  conditions  and  benefits. 
Contact  Dick  Keitlen,  Journal  Inquirer, 
Progress  Drive,  Manchester,  Conn.  (>6040. 
(203)  646-0500. 


WEB  OFF-SET  PRESS  OPERATORS 
wanted  for  progressive  expanding  printing 
company.  We  operate  two  plants  located  in 
mid  and  Southwest  Michigan.  We  offer  op¬ 
portunity  of  growth  for  press  operators 
with  minimum  of  two  years  previous  web 
offset  experience  to  further  your  expertise 
on  Goss  and  Harris  845  equipment.  Our 
product  mix  includes  four  color  pre-prints 
for  newspaper  insert  advertising.  We  offer 
a  competitive  benefit  package  and  wages 
commensurate  with  experience.  Contact 
Jon  Anderson,  Director  of  Manufacturing, 
Printco  Inc.,  109  N.  Lafayette.  Greenville, 
Mich.  48838  or  call  (616)  754-3673. 

An  Equal  Opportunity  Employer 


WANT  TO  MOVE  WEST? 

An  expanding  wide-awake  60,0(X)  morning 
daily  in  Zone  7  has  an  opening  for  a  fully 
trained,  experienced  Vl/eb  Metro  offset 
pressperson.  Top  wages  and  benefits, 
pleasant  conditions  and  a  beautiful  area  in 
which  to  live  make  this  an  opportunity  too 

food  to  miss!  An  Equal  Opportunity 
mployer,  M/F.  Box  6317,  Editor  &  Pub¬ 
lisher. 


A  LARGE  SOUTH  FLORIDA  newspaper  has 
openings  for  journeymen  pressmen.  4 
years  minimum  experience  on  a  web  letter 
and/or  offset  press  is  required.  Qualified 
applicants  must  be  willing  to  work  days, 
nights  and  weekends.  Wages  are  based  on 
experience.  If  you  would  like  to  work  for  a 
progressive  newspaper  with  excellent  ben¬ 
efits.  send  resume  to  Box  6307,  Editor  & 
Publisher. 


MARKETINGIRESEARCH 


RESEARCH  COORDINATOR 

Large  Florida  daily  has  interesting  growth 
opportunity  for  college  grad  with  several 
years  newspaper  experience  in  marketing, 
research,  media  analysis  and  statistical 
applications.  Good  starting  salary  and 
benefit  package.  Send  resume  and  salary 
requirements  in  confidence  to  Box  6320, 
Editor  &  Publisher. 


PHOTOJOURNALISM 


SELF-STARTING,  CREATIVE  photo- 
gr<—  ’’er  to  join  4-person  staff  on  a  photo 
cc.i.>cious  60,000  northwestern  daily. 
Must  have  demonstrated  ability  to  shoot 
quality  color  and  black  and  white  news, 
features  and  sports,  plus  daily  feature  en¬ 
terprise.  Please  send  resume  immediately 
as  we  hope  to  fill  this  position  by  January 
1.  Box  6202,  Editor  &  Publisher. 

PHOTOJOURNALIST.  Small  (48,000  circu- 
lation)  New  York  metropolitan  daily  seek¬ 
ing  talented  photojournalist  with  own 
equipment  and  car  for  late  shift  and 
weekends.  Must  be  self-motivated,  re¬ 
sponsible,  preferably  college  trained  with 
some  experience.  Lots  of  hard  work  but 

tood  display  and  open  to  your  ideas.  Box 
283,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER:  We  are  a  solid 
11,500  daily  with  the  latest  in  modern 
equipment.  Our  composing  room  consists 
of  Ciompugraphic  tymsetters  linked  to  a 
front-end  system:  Pyrofax  platemaking 
and  a  7-unit  Goss  Community  produce  the 
paper.  We  pride  ourselves  on  working  with 
good  people.  The  person  we  seek  should 
be  able  to  work  in  press  and  composition, 
and  to  maintain  quality  production 
through  good  budgeting  and  management. 
Send  resume  and  salary  requirement  to 
Kaj  Spencer,  Publisher,  The  Advertiser- 
Tribune,  320  Nelson  St.,  Tiffin,  Ohio 
44883. 


PRODUCTION  MANAGER  for  growing  7 
paper  weekly  newspaper  group,  140,000 
circulation,  north  of  Boston.  Will  supervise 
crew  of  12  in  typesetting,  ad  and  page 
make-up.  Growth  opportunity,  excellent 
starting  wage.  Call  or  send  resume  to  R. 
Fournier,  North  Shore  Weeklies,  Union  St, 
Ipswich,  MA  01938.  Telephone  (617) 
356-5141. 


HELP  WANTED 


PRODUCTION 


PRESSROOM  SUPERINTENDENT-Our 
client,  a  major  metro  daily,  seeks  a  sea¬ 
soned  pressroom  supervisor  to  run  one  of 
the  nation’s  largest  multi-press  morning  & 
evening  operations.  Ability  to  use  produc¬ 
tion  statistics  for  upgrading  efficiency  and 
successful  experience  in  large  pressroom 
management  are  necessary.  The  success¬ 
ful  candidate  may  now  be  an  assistant  in  a 
major  pressroom.  Must  have  press  experi¬ 
ence  and  ability  to  personally  motivate 
operators  and  foreman.  This  fine  career 
opportunity  will  provide  a  salary  from 
$28-30,000  and  excellent  fringe  benefits. 
Send  resume,  in  complete  confidence,  to: 

Bob  Pohiman,  Associate 
WILLIAM  H.  NENSTIEL  &  ASSOCIATES 
7120  Fourth  Street,  Suite  6 
Scottsdale,  Arizona  85251 
602/949-5164 

Exclusively  Employer  Retained 


PUBUC  RELATIONS 


MANAGER  OF 
PUBLIC  INFORMATION 

...  For  expanding,  major  high  technol¬ 
ogy  multi-national  in  Zone  9.  Will  run  ag¬ 
gressive  external  communications  pro¬ 
gram.  Must  have  strong  writing/editing 
skills,  sound  judgment,  ability  to  work  with 
professionals  and  executives.  Candidates 
should  have  at  least  10  years  experience 
that  includes  reporting,  writing  or  editing 
for  a  major  news  pubncation  or  wire  ser¬ 
vice;  corporate  communications;  and 
some  management  experience.  Familiarity 
with  internal  publications,  news  photogra¬ 
phy,  audio  visuals  helpful.  Salary  based  on 
experience.  Box  6260,  Editor  &  Publisher. 


NEWS  EDITOR 

MAJOR  MEDICAL  CENTER 
NORTHEAST  PENNSYLVANIA 

Bright  writing  talent  is  being  sought.  Must 
be  able  to  develop  results  in  implementing 
a  broad  based,  innovative  Public  Relations 
program.  Will  report  to  the  Vice  President 
for  Medical  Center  Information  and  build  a 
steady  diversified  work  load  including  de¬ 
velopment  of  feature  stories  and  editing  of 
internal  and  external  publications.  The 
successful  applicant  will  have  3  years  writ¬ 
ing  and  editing  experience,  bean  excellent 
feature/news  writer,  and  be  able  to  work  in 
a  timely  manner  on  a  number  of  projects 
and  publications.  Related  degree  prefer¬ 
red.  Our  generous  benefits  program, 
growth  inventives  and  semi-rural  location 
offer  an  attractive  combination  of  living 
and  working  conditions.  Send  resume  in¬ 
cluding  salary  requirements  to  Box  6308, 
Editor  &  Publisher. 

Equal  Opportunity  Employer,  M/F/H 


WRITER 

MAJOR  MEDICAL  CENTER 
NORTHEAST  PENNSYLVANIA 

The  successful  candidate  will  welcome  the 
challenge  of  an  aggressive,  results- 
oriented  management  team  with  this 
rapidly  expanding  regional  medical  center. 
Will  develop  feature  stories,  news  releases, 
speeches  and  external  and  internal  publi¬ 
cations.  Individual  must  be  an  excellent 
researcher  and  skilled  in  the  use  of  the 
printed  and  spoken  word.  At  least  1  year 
experience  as  professional  writer  (speech 
writing  experience  helpful).  Related  de¬ 
gree  preferred.  Our  generous  benefits  pro¬ 
gram,  growth  incentives  and  scenic  semi- 
rural  location  offer  an  attractive  combina¬ 
tion  of  living  and  working  conditions.  Send 
resume  including  salary  requirements  to 
Box  6311,  Editor  &  Publisher. 

Equal  Opportunity  Employer,  M/F/H 

SYNDICATE  SALES 


938.  Telephone  (617)  SALES  REPRESENTATIVE 

Major  newspaper  feature  syndicate  seeks 
1,  possibly  2,  sales  representatives  to 
cixp  travel  South  and  Southwest.  Previous 

sales  experience,  knowledge  of  the  news- 
Pl  AQQIPIPDQ  paper  business,  helpful  but  not  impera- 

excellent  salary,  commission 
PRODUCE  JOBS  3nd  benefits  package.  The  right  individu¬ 

als  must  be  highly  motivated  self-starters, 
FOR  have  initiative  and  be  willing  to  travel  ex- 

m.  teosivcly.  Send  resume  and  salary  expec- 

NEWSPAPER  PEOPLE!  tatlons  to  Box  6234,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  December  9.  1978 


Positions  Wsnted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


A  PROFESSIONAL  TEAM.  Strong  editorial, 
proven  sales  and  management.  To  mai> 
age,  invest  or  buy  weekly.  Zone  9  prefer¬ 
red,  Box  6172,  Editor  &  Publisher. 

YOUNG  ATTORNEY,  27,  grad  Columbia  U. 
J-School,  May  '78  seeks  position  as  assis¬ 
tant  to  publisher  or  editor.  Well  versed  in 
communications  law  and  EEO.  BA  in  Eco¬ 
nomics.  Box  6181,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER,  heavy 
experience  in  news,  with  working  experi¬ 
ence  also  in  circulation,  advertising,  pro¬ 
motion.  Metro  and  smaller  city  experience. 
Box  6207,  Editor  &  Publisher. 

EDITOR/PUBLISHER,  managerial  experi¬ 
ence  both  magazine,  newspaper;  special 
expertise  in  community  publications;  seek¬ 
ing  challenging  opportunity,  weekly  or 
monthly  publication.  Zone  2  preferred. 
Currently  employed.  Box  6227,  Editor  & 
Publisher. 

PUBLISHER/GENERAL  MANAGER 
Twenty  years  successful,  diversified  ex¬ 
perience  on  AM  and  PM  daily/Sunday  pub¬ 
lications.  Extensive  overall  knowledge  of 
entire  newspaper  operation.  Qualified  in 
labor  negotiations.  Community  minded, 
mature  family  man.  Top  references.  All  re¬ 
plies  held  in  strict  confidence.  Box  6304, 
Editor  &  Publisher. 


_ ADVERTISING _ 

SECTIONS  WRITER,  Advertising— 8  years 
experience  on  large  daily,  3-to-5  columns 
weekly,  multiple  yearly  advertising  sec¬ 
tions,  including  layouts,  plus  in-nouse 
promos.  Take  own  pictures.  Have  10  years 
other  experience  in  all  phases  of  newspa¬ 
per  (hot  type  and  offset);  2  as  editor- 
publisher  of  weekly.  Box  6256,  Editor  & 
Publisher. 


CARTOONISTS 

EDITORIAL  CARTOONIST  seeks  position 
on  daily.  4  years  experience,  own  small 
New  England  syndication.  Eager  and  pro¬ 
fessional,  BFA.  Samples  available.  Box 
6179,  Editor  &  Publisher. 


WE  GET 

PEOPLE 

MOVING 

"Dear  People  of  E&P  Classified 
Dept:  Due  to  the  fact  that  placing  an 
ad  with  you  brought  positive  results, 

I  have  been  traveling  a  bit.  Please 
change  my  address  in  your  records 
from  (Wise.)  to  (Colo.).  Thanks  very 
much,”  A.  L. 

“It’s  all  your  fault  anyway,”  said  P.S. 
in  a  post  script  to  a  letter  asking  that 
his  E&P  subscription  be  sent  to  (Il¬ 
linois)  instead  of  (New  Hampshire). 
"Positions  Wanted  ad  did  a  great 
job,  which  is  why  I’m  now  here,  and 
not  there.  Double  thanx.” 

M.W.  wrote  us.  “Just  a  quick  note  of 
THANKS,  I  am  leaving  (Washington) 
in  a  couple  of  days  for  (Colorado) 
where  I  will  begin  a  job  as  county 
government  reporter.  The  managing 
editor  found  out  about  me  through 
my  classified  in  E&P.  Thanks  for 
your  help.” 

And  how  about  the  former  Florida  ad 
salesman  who  moved  right  into 
management;  “Located  just  the  job 
I  was  looking  for  through  my  Posi¬ 
tions  Wanted  ad  in  E&P.  Thanks.” 
B.N. 


CIRCULATION 


lYOUNG  CIRCULATOR,  experienced,  ca- 
ipable,  seeks  #1  on  small  or  #2  on  medium. 
[Box  6281,  Editor  &  Publisher. 

CIRCULATION  MANAGER,  over  30  years 
: experience.  Little  Merchant  and  Branch 
Counsellor  system.  ABC.  Do  own  promo- 
itions.  Desire  change.  Prefer  small  or 
medium  size  PM  newspaper.  Excellent  re- 
1  ferences.  Box  6300,  Editor  &  Publisher. 

j  CLASSIFIED  ADVERTISING 

DEPENDABLE,  knowledgeable,  pro  clas- 
I  sified  manager  ready  to  move  up  to  larger 
paper.  Promotion  oriented,  successful  re¬ 
sults.  Box  6171,  Editor  &  Publisher. 


EDITORIAL  EDITORIAL 


FEMALE  LIFESTYLE/ARTS  REPORTER  I  POLITICAL-COURTHOUSE  reporter  on 


.  EDITOR  -  Experienced  all  desks,  all  beats; 
know  the  best  of  the  standard  and  "new" 
journalism.  Seasoned  manager;  common 
sense  and  creativity.  Can  point  daily  in  new 
directions  or  steady  it  in  proven  path.  Jack 
Pease,  (518)  371-8110. 

PHOTO  EDITOR,  experienced.  Searching 
for  metro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths:  extensive  photo  back-  | 
ground,  expert  pix  judgment,  initiator  of  i 
worthy  assignments  and  eye-catching 
page  layout.  Box  6232,  Editor  &  Publisher. 

NEWS  AND  FEATURE  WRITER  with  10 
years  writing  experience  in  transportation, 
international  trade,  finance,  education, 
government,  home  furnishings  and  fashion 
seeks  to  return  to  general  assignment  re¬ 
porting  on  a  metro  daily.  Will  relocate.  Box 
6156,  Editor  &  Publisher. _ 

FIRST-RATE  writer-editor,  books,  mag 
azines,  newspapers,  seeks  greater  chal¬ 
lenge  in  New  York  City.  Now  making 
$30,000,  Top  references.  Box  6 176,  Editor 
&  Publisher. 

RtPORlER,  FEATURE  WRITER,  editorial 
writer,  copyreader,  photographer,  seeks 
responsibility.  P.O.  Box  2062,  Ocean,  N.J. 
07712. 

NEWS  EDITOR  for  metro  daily  seeks  ad¬ 
vancement.  13  years  experience  on  major 
dailies,  including  past  8  years  in  manage¬ 
ment.  Please  include  complete  job  de¬ 
scription,  2  copies  of  paper  and  salary 
range  with  first  letter.  Box  6242,  Editor  & 
Publisher. 

COMPETENT  HUSBAND,  WIFE;  He  has  8 
years  as  editor,  reporter;  she  has  5  as 
copy,  layout  editor.  Zone  5  preferred.  Box 
6247,  Editor  &  Publisher. 

EXPERIENCED  COPY  EDITOR,  reporter- 
columnist  wants  to  edit  or  write  in  Area  2. 
Write  Box  6252,  Editor  &  Publisher. 

EDITOR  FOR  HIRE.  Fresh  Masters  in  Jour¬ 
nalism,  built  weekiv  from  ground  up,  5 
years  metro  reporting,  excellent  pho¬ 
tographer.  Male,  34,  professional  wife, 
wants  editing  job  on  good  small  daily  or 
weekly.  Gulf  or  East  Coast.  John  F.  Gallien, 
2440  Marlene,  Bloomington,  Ind.  47401. 
(812)  336-5425. 

PROVEN  SPORTS  PRO,  12  years  experi¬ 
ence,  7  metro  daily.  Left  journalism  to 
learn  publishing,  advertising.  Seek  editor, 
writer,  desk  job  with  paper  desiring  fresh 
coverage,  ideas.  Worked  all  levels— 
sandlot  to  pro.  Layout  prizewinner,  tight 
writer,  thorough  editor,  organizer.  Reloca¬ 
tion:  prefer  California,  Zones  8-9.  Box 
6254,  Editor  &  Publisher. 

PHOTO  EDITOR/MANAGER 
The  person  running  the  photo  department 
of  a  newspaper  should  know  not  only  about 
pictures  out  a  whole  lot  more.  I  do.  I'm 
knowledgeable  about  journalism,  design 
and  typography,  production,  the  newspa¬ 
per  business  in  general  and  even  VDTs, 
Over  five  years  experience  with  ROP  color. 
Meaningful  news  photos,  complemented 
by  thoughtful  features,  are  my  highest 
priority.  A  sharp  manager,  I  believe  in  get¬ 
ting  the  most  out  of  available  resources. 
Desire  a  position  as  photo  manager  and/or 
picture  editor  on  50-1 50M  daily  or  as  as¬ 
sistant  on  metro.  Prefer  zones  1  &  2.  Box 
6285,  Editor  &  Publisher. 


and  reviewer,  creative,  accurate  self¬ 
starter,  3  years  experience.  Master’s  de¬ 
gree,  seeks  relocation  southeast  coastal 
area,  Florida,  New  Orleans,  Texas,  etc.  Box 
6329,  Editor  &  Publisher. 

NEWS  PRO.  China  hand;  35,  Medill  Mas¬ 
ter's,  Gannett  Fellowship  (Chinese  area 
studies  and  language);  six  years  experi¬ 
ence  on  Midwest  daily  (reporter  on  all 
metro  beats,  features  and  entertainment 
writer,  music  critic.  VDT  copy  desk,  wire 
and  city  editor).  Seek  writing  or  layout  (or 
combination!  position,  print  or  broadcast 
medium  (daily,  weekly,  or  monthly),  pref¬ 
erably  with  some  international,  Asia,  or 
China  emphasis.  Also  interested  in  re¬ 
search  and  writing  collaboration.  Box 
6325,  Editor  &  Publisher. 

MANAGING  EDITOR— 22  years  experi¬ 
ence,  topped  by  running  quality  60,000 
daily;  energy,  enterprise,  enthusiasm  to 
invest  in  your  community.  Box  6314, 
Editor  &  Publisher. 

REPORTER  AND  FEATURE  WRITER, 
seeks  news  position  with  Zone  2  or  3  metro 
daily.  Experience  in  small  dailies,  photo¬ 
grapher,  VDT.  Will  relocate.  Box  6305, 
Editor  &  Publisher. 

I  MANAGING  EDITOR  of  weekly  group,  8 
years  experience,  award  winner,  former 
English  teacher,  family  man,  available  im¬ 
mediately  for  editorial  spot  on  large 
weekly,  small  daily.  Contact  Bill  Roof,  R  [J 1 
Box  285,  Roaring  Spring,  PA  16673.  (814) 
224-4624. 

NUMBER  2  in  newsroom  ready  to  ''grow" 
to  metro  or  metro-area  West  Coast  daily. 
Young,  aggressive,  imaginative  editor  who 
believes  in  making  a  newspaper  look  good. 
Supervisory,  VDT  skills;  solid  news  judg¬ 
ment,  too.  Box  6303,  Editor  &  Publisher, 

REPORTER,  2  years  daily  experience, 
wants  to  join  100.000-plus  daily.  Accurate 
deadline  beater.  Will  relocate.  Box  6295. 
Editor  &  Publisher. 


SPORTSWRITER/COLUMNIST'S  clips  a 
must  reading  for  editors  with  high  stan¬ 
dards.  Qualified:  Have  covered  pros,  major 
colleges.  New  York  Horse  Racing.  Ambi¬ 
tious;  Seek  college  and/or  turf  beat,  col¬ 
umn.  Skilled;  Clips  proof.  Box  6294,  Editor 
&  Publisher. 

YOUNG  REPORTER  with  daily  and  weekly 
experience  wants  to  write  for  a  metropoli¬ 
tan  daily.  Ready  to  relocate.  Box  6291, 
Editor  &  Publisher. _ 

WRITER/EDITOR.  15  years  experience; 
academic,  scholarly  background,  yet  lively 
stylist.  Productive  in  humanities,  social 
sciences,  technical  fields.  Diverse  publica¬ 
tions,  including  documentary  filmscript. 
Reliable,  efficient,  competent.  Samples  of 
work  and  references  on  request.  Prefer 
magazine  or  corporate  position  in  Areas  6, 
8,  9.  Will  consider  other  offers.  Box  6296, 
Editor  &  Publisher. 


20,(X10  circulation  daily  seeks  reporting 
position  on  larger  paper.  2V2  years  experi¬ 
ence,  including  education,  Mlice  beats. 
Master’s  degree.  Box  6297,  Editor  &  Pub¬ 
lisher. 


GRAPHICS  SPOT,  lifestyle/features  area, 
sought  on  professionally  excellent, 
medium-sized  daily  or  metro.  Management 
potential.  Box  6302,  Editor  &  Publisher. 

_ FREELANCE _ 

HUSBAND/WIFE  reporting/photography 
team  seeks  assignments  in  Africa.  Depart 
January.  3  years  each  on  240,000.  Young, 
award-winning.  Desk  experience.  Box 
6246,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

PHOTOGRAPHER,  4  years  experience, 
good  at  features,  news.  Working  on  small 
daily  in  South  Georgia.  Seek  position  on 
daily  in  Florida,  Georgia  but  will  consider 
other.  Box  6253.  Editor  &  Publisher. 

AWARD-WINNING  NEWSPHOTOGRAPHER 
with  10  years  experience  seeks  position 
on  photo-oriented  paper.  Experience  in¬ 
cludes  daily  staff  work,  wire  stringing, 
self-generated  photo-features.  Have  done 
writing  and  layout.  Jim  Ebert,  413  Morgan, 
Keokuk,  la  52632.  (319)  524-4949. 


_ PRESSROOM _ 

PRESSMAN  or  foreman's  job  on  daily 
newspaper.  30  years  experience  on 
Blackline.  5  years  union  president.  Lots  of 
color  work.  Box  6201,  Editor  &  Publisher. 


_ PRODUCTION _ 

PRODUCTION  MANAGER:  Proven  record 
in  cost  control:  Labor,  conversions:  force 
reduction.  Knowledgeable  all  depart¬ 
ments,  front  to  back.  Experience  in  all 
facets  of  newspaper  composition.  Box 
6264,  Editor  &  Publisher. 

PRODUCTION  MANAGER— Quality  and  ef¬ 
ficiency  oriented,  electronics  background. 
Good  references.  Box  6224,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


EDITOR  with  one  of  nation's  premier 
newspapers  seeks  corporate  publications 
or  public  relations  spot.  7  years  experience 
reporting  and  editing.  Box  6249,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
That  Soviet  curve  ball 


We  ended  this  column  last  week  noting 
another  Unesco  “Communications  Con¬ 
ference”  is  being  held  in  Panama,  fol¬ 
lowing  closely  on  the  Paris  conference. 
We  said  the  debate  on  this  issue  is 
not  going  away  and  warned:  “Watch 
out!” 

Little  did  we  know'. 

All  the  Soviet-inspired  diatribes  about 
the  press  of  the  western  world  are  al¬ 
ready  being  heard  from  Panama. 

Furthermore,  the  United  Nations 
itself,  parent  body  of  Unesco,  is  now  the 
scene  of  an  effort  to  enact  a  resolution 
containing  all  the  restrictive  language 
which  had  been  knocked  out  of  the  Paris 
draft  declaration  on  mass  media. 

The  Tunisian  representative  to 
Unesco,  a  symphathizer  with  the  Soviet 
point  of  view  and  a  supporter  of  the  orig¬ 
inal  document  which  was  never  ap¬ 
proved,  is  in  New  York  whipping  up  sen¬ 
timent  through  the  Tunisian  delegation 
for  a  UN  resolution  invoking  the  doc¬ 
trine  of  state  control  of  the  press. 

It  might  be  voted  on  this  week.  It 
could  be  rewritten.  Whatever  happens  it 
will  have  no  effect  on  the  press  of  this  or 
any  country  except  that  its  language 
could  be  used  as  an  excuse  by  govern¬ 
ments  to  impose  controls. 

As  we  said:  Watch  out!  It  is  another 
maneuver  in  an  open-ended  war  which 
will  continue  for  years  on  this  issue. 

*  *  ^ 

William  Attwood.  chairman  of  the 
board  of  New  sday,  Long  Island,  and  a 
member  of  the  U.S.  delegation  to  the 
recent  Unesco  meeting  in  Paris,  has 
given  us  further  insight  into  what  hap¬ 
pened  there  and  suggests  we  might  be 
overly  pessimistic  about  that  curve  ball. 
He  writes  to  us: 

“You  correctly  identified  the  “Soviet 
curve  bair  in  the  UNESCO  draft  decla¬ 
ration.  but  you  understandably  over¬ 
looked  the  fact  that  we  on  the  U.S. 
delegation  saw  it  coming  in  time. 

“What  happened  was  that  the  Rus¬ 
sians  did  manage  to  introduce  the  phrase 
you  cited  about  the  International  Coven¬ 
ant,  except  for  the  word  “correspond¬ 
ing.’  That  was  our  last-minute  addition 
which  effectively  excluded  the  two  ob¬ 
jectionable  articles  (19  and  20)  from  the 
operative  paragraph.  For  “correspond¬ 
ing'  restricts  the  applicable  principles  to 
those  corresponding  to  the  Universal 
Declaration  of  Human  Rights  which 
gives  us  no  problem. 

““While  this  may  sound  overly  legalis¬ 
tic,  1  think  it's  important  to  note  that  we 
spotted  the  curve  ball,  did  not  swing  at  it 
and  indeed,  with  the  assent  of  Director 
52 


General  M'Bow.  wound  up  walking  to 
first  base.” 

Let's  hope,  with  Bill  Attwood,  that  we 
are  safe  on  first. 

FTC  rules  M.D.’s 
ad  ban  illegal 

Doctors  may  be  on  the  way  tp  joining 
lawyers,  engineers  and  druggists  in  ad¬ 
vertising  their  professional  services.  It 
won't  happen  overnight  or  even  within  a 
year,  but  the  first  step  has  been  taken  to 
overturn — eventually — the  American 
Medical  Association's  long-time  ban  on 
advertising  by  physicians. 

An  administrative  law  judge  for  the 
Federal  Trade  Commission  has  called 
the  AMA’s  ban  illegal  and  said  the  AMA 
has  ““hindered,  restricted,  restrained, 
foreclosed  and  frustrated  competition  in 
the  provision  of  physician’s  services 
throughout  the  United  States  and  caused 
substantial  injury  to  the  public”. 

In  an  initial  decision  which  the  five 
Federal  Trade  Commissioners  can 
adopt,  amend  or  reject.  Administrative 
Law  Judge  Ernest  G.  Barnes  found  that 
the  AMA  had  enforced  a  code  of  ethics 
that  banned  physicians  from  soliciting 
business,  severely  restricted  advertising 
and  took  other  steps  which  constituted 
unfair  methods  of  competition. 

The  FTC’s  Bureau  of  Competition  in¬ 
itiated  the  action  in  1975  and  it  may  still 
be  a  considerable  time  before  it  directly 
affects  how  the  AMA’s  170,000  members 
tell  prospective  patients  about  their  ser¬ 
vices. 

The  AMA  ban  goes  back  a  long  way  to 
the  period  early  in  the  Twentieth  century 
when  medical  quackery  was  rampant. 
Both  the  AMA  and  its  local  societies 
fought  the  quackery  by  forbidding  doc¬ 
tors  to  advertise  their  wares  on  pain  of 
being  suspended  from  membership. 

Critics  of  the  ban  have  contended  that 
the  AMA,  while  attempting  to  police  the 
profession,  have  artifically  raised  doc¬ 
tors'  fees  by  denying  competition. 

The  FTC  first  came  to  grips  with  the 
issue  when  it  filed  a  complaint  against 
the  AMA,  the  Connecticut  State  Medical 
Society  and  the  New  Haven  County 
Medical  Society.  The  complaint  alleged 
that  the  three  groups  violated  the  FTC 
Act  by  unfair  methods  of  competition. 
That's  the  case  that  has  finally  reached 
the  commission. 

The  AMA  is  expected  to  appeal  the 
administrative  law  judge’s  opinion  to  the 
full  commission  and,  if  it  loses  there,  it 
will  probably  take  the  matter  to  the 
United  States  Court  of  Appeals. 


Machinists  agree 
to  new  contract 
in  Minneapoiis 

A  four-day  strike  by  machinists  at  the 
Minneapolis  Star  and  Tribune  ended 
December  5  when  the  union  accepted  a 
new  contract  offering  its  18  members 
greater  flexibility  in  holiday  work 
schedules. 

Both  papers  continued  to  publish 
during  the  strike  despite  a  decision  by 
ten  other  unions  at  the  paper  to  honor 
the  picket  line.  Only  the  teamsters  stayed 
in. 


It  took  supervisory  personnel  14  hours 
to  run  Sunday's  24^page  edition  which 
included  virtually  no  display  advertising. 
Roughly  500,000  copies  out  of  a  normal 
Sunday  run  of  620,0(K)  were  printed. 

Publisher  Donald  Dwight  said  revenues 
lost  through  the  strike  still  have  not 
been  computed.  He  said  he  was  hope¬ 
ful  both  dailies  would  return  to  their 
normal  size  by  Thursday.  Wednesday's 
Star  and  Tribune  each  carried  48  pages 
compared  to  last  year’s  estimated  count 
of  128  and  72  pages  respectively. 

The  machinists'  new  two-year  contract 
calls  for  seven  hours  of  guaranteed 
double  time  on  holidays.  Members  pre¬ 
viously  received  time  and  a  half  for  five 
guaranteed  hours.  Machinists  scheduled, 
but  not  needed  for  holiday  shifts,  can 
now  take  the  day  off  and  receive  seven 
hours  of  straight  time. 

The  union  also  received  an  830  an 
hour  pay  hike  the  first  year,  and  65  cents 
the  second,  bringing  their  hourly  rate  to 
10.64  and  11.29. 

That  follows  a  pay  pattern  established 
in  negotiations  earlier  this  year  between 
the  company  and  the  teamsters.  Other 
unions  reached  settlements  within  that 
pattern,  including  the  mailers  who  voted 
Tuesday  to  accept  the  same  pay  package. 

The  platemakers  are  the  only  union 
still  negotiating  a  contract. 


Liquor  company 
names  vp  marketing 


Stephen  Ryan  has  been  elected 
vicepresident-marketing  of  the  Pad¬ 
dington  Corporation,  responsible  for  all 
advertising,  sales  promotion,  market  re¬ 
search  and  public  relations  activities  for 
J  &  B  Rare  Scotch  and  other  products. 


Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
23  Years  Notien-Wlda  Parsenal  Sarvic* 


EDITOR  &  PUBLISHER  for  December  9,  1978 


BSFORMAnON 
MANAGEMENT.  DOESIT 

THREATEN 
THE  WORK  ETHIC? 


The  American  work  ethic  has  always  assumed 
that  if  you  worked  hard,  your  efforts  would  be 
rewarded. 

We  wouldn’t  argue  with  that.  But  we  would  like 
^  to  amend  it  a  little. 

^lUm  The  way  we  see  it,  working  hard  isn’t  nearly  as 
important  as  working  well. 

Information  Management  isn’t  a  way  of 
sidestepping  hard  work.  It’s  a  way  of  making  it 
more  productive. 

For  example,  there’s  no  virtue  in  having  to  spend 
hours  typing,  retyping  and  re-retyping  documents.  So  we  make  elec¬ 
tronic  typing  systems  that  let  you  type,  revise  and  retrieve  information 
in  a  lot  less  time.  Which  gives  you  a  lot  more  time  to  create  and 
perfect  it. 

To  make  information  easier  to  work  with,  we  make  a  full  range  of 
copiers,  duplicators  and  computer  printers.  Ones  that  not  only  repro¬ 
duce,  but  can  reduce,  collate  or  even  print  in  color. 

To  make  information  more  accessible,  we  have  Telecopier  trans¬ 
ceivers  and  communicating  typewriters  that  transmit  information 
crosstown  or  cross-country  in  minutes. 

We  even  offer  computer  services  that  let  you  manage  information 
without  having  to  manage  a  computer. 

So  you  see.  Xerox  information  management  systems  are  actually 
the  epitome  of  the  work  ethic. 

They  work  harder.  So  you  can  work  better. 


XEROX 


XEROXS  and  Telecopier®  are  trademarks  of  XEROX  CORPORATION. 


Columbus 
Citizen -Journal 

"FASTEST  CROWING 
DAILY  NEWSnVPER 
IN  OHIO!!*..." 


*The  Citizen-Journal  gained  more  circula¬ 
tion  in  the  last  year  than  any  other  daily 
newspaper  in  the  state,  based  on  The  Audit 
Bureau  of  Circulations  Fas-Fax  figures  for 
the  period  ending  September  30, 1978. 


a  SCRIPPS-HOWARD  newspaper 
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